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Because  ALBION  Milk  &  Sulphur  Skin  Soap  really 
works  !  The  two  basic  ingredients  of  Albion  Skin  Soap — 
Milk  and  Sulphur— are  the  best  of  friends  to  troublesome 
spotty  skins. 

ALBION  Milk  &  Sulphur  Skin  Soap  is  made  by  the 
"Simple  Soap"  people,  so  you  can  rely  on  the  same 
quality  and  purity  of  product.  And  because  it  doesn't 
cost  the  earth,  you'll  have  satisfied  customers  returning 
again  and  again. 

But  be  prepared.  Albion  Soap  is  being  widely 
advertised  in  journals  like 
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and  many  others.  So  it  might  be  a  good  idea  to  make  sure 
your  stocks  of  ALBION  Soap  are  "spot  on"— so  to  speak. 
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A  major  profit  opportunity -so  stock  up  now 
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Comment 


Responsibility 

Perhaps  the  most  that  can  be  said  about  Sunday's 
conference  of  Area  Chemist  Contractor  Committee 
representatives  (p416)  is  that  the  "rank-and-file"  had 
its  say.  But  it  is  doubtful  whether  the  Central  Committee 
can  negotiate  a  straight  path  through  the  diversity  of 
conflicting  views  expressed  on  some  of  the  issues. 

One  detectable  and  welcome  thread,  however,  was 
the  number  of  voices  raised  in  favour  of  the  profession 
taking  responsibility  for  providing  the  nation's 
pharmaceutical  service  first,  establishing  thereby  the 
public  need,  and  only  then  asking  the  nation  to  meet 
its  responsibility  and  pay.  Mrs  Barbara  Castle's  Norwich 
"health  centre"  threats  were  an  obvious  stimulus  to 
some  changes  of  attitude  among  the  representatives 
and,  taken  together  with  the  warnings  of  "municipalisa- 
tion"  from  Mr  Clitheroe,  they  constituted  clear  justifica- 
tion for  the  chairman's  "change  or  perish"  message. 

Unfortunately,  time  is  not  on  the  contractors'  side — 
it  is  to  be  hoped  that  representatives  will  convey  that 
back  to  their  committees  so  that  the  ideals  set  out  this 
week  can  be  put  into  effect  while  there  is  still  a 
pharmacy  "network'  upon  which  they  can  be  based. 


Barbiturates 


CURB — the  Campaign  on  the  Use  and  Restriction  of 
Barbiturates — is  now  committed  to  the  daunting  task  of 
convincing  the  authors  of  over  eight  million  prescrip- 
tion for  the  chairman's  "change  or  perish"  message. 

No  responsible  profession  could  ignore  the  growing 
misuse  of  barbiturates  by  adolescents  and  the  increasing 
numbers  of  habituated  adults,  especially  when  the 
ultimate  source  of  drugs  is  the  profession  itself. 
Reducing  the  availability  can  reduce  the  dangers  and 
CURB  is  wisely  opting  for  techniques  of  gentle 
persuasion  rather  than  pressing  for  legislative  control. 
Wise,  as  doctors  would  rebel  against  any  interference 
with  their  so-called  "clinical  freedom" — there  are  still 
rare  instances  where  barbiturates  have  no  better 
alternative — and  if  at  a  later  date  these  drugs  were  to 
be  controlled  by  the  Misuse  of  Drugs  Regulations,  a 
prior  reduction  of  the  eight  million  figure  would  no 
doubt  smooth  the  way  administratively. 

While  it  is  easy  to  condemn  irresponsible  prescribing, 
which  no  doubt  accounts  for  a  large  proportion  of  this 
total,  much  of  the  pressure  on  doctors  to  prescribe 
comes  from  the  long-term  habituated  patient.  But 
several  doctors  at  a  course  held  by  CURB  last  week 
(see  p429)  explained  how  they  had  managed 
successfully  to  transfer  their  patients  to  less  hazardous 
alternatives  and  to  persuade  some  patients  they  did 
not  need  hypnotics  at  all. 

If  the  latter  is  eventually  possible,  then  there  is  no 
foundation  to  the  argument  that  barbiturates  are 
cheaper  than  their  alternatives  at  a  time  when 
economies  in  the  health  service  are  being  urged  from 
every  side. 

Pharmacists,  currently  forced  to  hold  large  and 
vulnerable  stocks,  will  wish  CURB  every  success  with 
its  campaign. 
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Chemists'  sales  up  by 
a  fifth  in  May-June 


Chemists'  average  weekly  turnover  in 
May-June  was  22  per  cent  higher  than  in 
the  same  period  of  1974,  but  again  NHS 
dispensing  represented  an  increasing  pro- 
portion of  the  total.  The  latest  retailer 
report  of  the  A.  C.  Nielsen  research 
organisation  (whose  figures  do  not  include 
Boots)  shows  the  total  to  have  been  over 
£12m — just  below  the  Christmas  1974 
figure. 

Cash  sales  were  20  per  cent  ahead  for 
all  chemist  categories  except  multiples- 
Co-ops  (18  per  cent).  Average  weekly 
turnover  per  shop  was  £682  for  large  inde- 
pendents, £631  multiples-Co-ops  and  £216 
small  independents. 

Weekly  NHS  receipts  amounted  to  £683 
in  large  independents,  £559  in  multiples- 
Co-ops  and  £373  in  small  independents. 
Nielsen  say  that  the  cash  sales  increase 
in  the  south-west,  at  9  per  cent,  was  dis- 
appointing, but  the  increases  in  the 
northern  region  were  well  above  average. 

Independents  dispensed  in  April  an 
average  per  shop  of  1,955  prescriptions 
a  week  (87  4  per  cent  of  the  total)  and 
multiples-Co-ops  2,124  (12  6  per  cent).  In 
May  the  figures  were  1,977  (87  3  per  cent) 
and  2,173  (12  7  per  cent)  respectively.  In 
May-June,  NHS  represented  42-5  per  cent 
of  the  total  turnover  in  multiples-Co-ops, 
48  9  per  cent  in  large  independents  and 
57  2  per  cent  in  small  independents.  Al- 
though the  small  independents'  NHS  pro- 
portions fell  from  the  record  60  5  per 
cent  of  the  previous  period,  it  is  still  04 
per  cent  up  on  May-June  1974. 
□  The  turnover  of  Co-operative  society 
pharmacy  and  optical  departments  was 
8  7  per  cent  higher  in  July  compared  with 
the  same  month  last  year,  according  to 
statistics  compiled  by  the  Co-operative 
Union  Economic  and  Research  Depart- 
ment. Turnover  in  the  six  months  January 
to  July  was  up  19  2  per  cent  over  the  first 
six  months  last  year. 

Medicines  Act  licences  for 
fluoride  toothpastes? 

It  seems  likely  that  some  manufacturers  of 
toothpaste  will  be  forced  into  applying  for 
Medicines  Act  product  licences  for  their 
fluoride  pastes,  following  the  national 
launch  of  Crest  by  Proctor  &  Gamble 
(see  p423). 

The  industry,  represented  by  the  Toilet 
Preparations  Federation,  has  been  trying 
to  negotiate  with  the  Department  of 
Health  a  modification  of  the  licensing 
conditions  to  remove  the  anomolies, 
created  by  the  Act's  Regulations,  for  a 
product  that  is  both  "cosmetic"  and 
"medicine".  Since  only  licensed  products 
(with  data  sheets)  can  be  promoted  to 
practitioners,  the  companies'  oral  hygiene 
programmes  have  had  to  cease  pending 


agreement.  The  restriction  of  outlets  for 
"medicines"  in  some  EEC  countries  has 
been  an  added  complication,  causing 
manufacturers  to  refrain  from  making 
licence  applications. 

But  Crest  has  been  given  "endorsement" 
under  a  new  policy  of  the  British  Dental 
Association — the  first  product  to  gain  this 
recognition,  which  insists  on  Medicines 
Act  licensing  as  a  pre-requisite. 

The  TPF  is  understood  to  have  written 
to  the  BDA  pointing  out  that  five  brands 
on  the  British  market  have  been  proved 
clinically  effective.  The  BDA's  new  policy 
appears  to  have  been  formulated  without 
prior  consultation  with  the  other  manu- 
facturers. 

Meanwhile,  Elida-Gibbs  say  they  are 
applying  for  a  licence  for  Signal.  Beecham 
say  that  the  matter  is  under  consideration 
and  Colgate  anticipate  applications  once 
the  problems  are  resolved. 

The  Crest  launch  has  been  accompanied 
by  a  full  product  data  sheet. 

Subcommittee  discusses 
Labour  industry  report 

The  Labour  Party's  industrial  policy  sub- 
committee on  Monday  discussed  its  work- 
ing party's  report  on  the  pharmaceutical 
industry  (last  week,  p380)  which  had  ad- 
vised against  nationalisation  and  in  favour 


Independent  pharmacies  are  better  at 
keeping  retail  packs  of  aspirin  and  para- 
cetamol away  from  children's  grasp  than 
supermarkets  and  multiples,  according  to 
a  radio  programme  last  week. 

The  "You  and  Yours"  programme 
reported  on  whether  medicines  were  too 
easily  available  to  children  in  shops.  In  a 
'  tiny"  survey  covering  different  parts  of 
the  country  they  found  such  examples  as: 
a  Manchester  suburb  self  service  store 
with  a  shelf  containing  analgesics  within 
easy  reach  of  children's  hands,  a  local 
North  country  independent  pharmacy 
which  was  self-service  for  everything 
except  drugs  which  were  tucked  away 
behind  the  assistant  at  the  cash  counter; 
two  Boots  branches  in  the  West  country 
which  displayed  soluble  aspirin  and  para- 
cetamol on  low  counters  within  easy  reach 
of  children;  two  independent  West  country 
pharmacies  with  no  medicines  within 
children's  reach  but  one  which  did  have 
aspirin  and  other  tablets  within  reach. 
The  programme's  presenter,  Miss  Jenine 
McMullen,  commented:  "Some  chemists 
at  least  deal  with  the  problem  adequately 
enough,  .  .  .  and  they  are  mainly  the 
independents." 

In  a  statement  to  the  programme,  a 


of  acquisition  of  a  major  stake  in  a 
research-based  British  company.  Although 
a  spokeswoman  for  the  Labour  Party  was 
unable  to  reveal  to  C&D  w/iat  decision, 
if  any,  had  been  reached,  it  is  understood 
that  much  of  the  meeting's  time — about 
90  minutes — was  taken  up  with  discussion 
on  the  report.  If  it  has  been  approved,  it 
will  go  to  the  Party's  home  policy  com- 
mittee in  October  or  November. 
□  The  Liberal  Party  Conference  last 
week  passed  a  resolution  asking  the 
Government  to  help  small  businesses. 
Speakers  called  for  special  treatment  on 
capital  transfer  tax  and  the  projected 
wealth  tax,  a  simplified  system  of  form- 
filling,  abolition  of  the  8  per  cent  increase 
in  national  insurance  contribution  and 
raising  of  the  threshold  for  VAT  regis- 
tration from  £5,000  to  £20,000. 

IMo  meeting  on  titles? 

Most  of  the  signatories  to  a  request  for 
a  special  meeting  of  the  Pharmaceutical 
Society  on  use  of  restricted  titles  in 
advertisements  (C&D,  September  6,  p288) 
have  now  asked  Council  not  to  take  any 
action.  It  is  understood  that  the  import- 
ance of  the  subject  is  thought  to  have 
diminished  in  relation  to  health  centres 
and  other  topics  now  to  the  fore,  and  Mr 
M.  Millward,  the  member  of  Council  who 
began  the  campaign,  hopes  it  can  be 
raised  with  the  Ethics  Committee  instead. 

Meeting  on  'moratorium' 

Representatives  of  the  Central  NHS 
(Chemist  Contractors)  Committee,  the 
Pharmaceutical  Society  and  the  rural 
practice  subcommittee  of  the  British 
Medical  Association  were  to  meet  on 
Wednesday.  The  meeting  was  to  discuss 
proposals  on  a  rural  dispensing  "mora- 
torium" from  Dr  David  Owen,  Minister 
of  State  for  Health  (see  opposite). 


Boots  spokesman  explained  it  was  the  com- 
pany's policy  to  sell  all  OTCs  from  a 
manned  medical  counter.  They  had  no 
evidence,  apart  from  the  programme's 
reports,  that  children  took  analgesics  from 
the  counters. 

Interviewed  on  the  programme,  Mr  D.  N. 
Sharpe,  a  member  of  the  Pharmaceutical 
Society's  Council,  said  the  Society  recom- 
mended that  medicines  should  not  be  left 
out  for  self-selection  in  any  sort  of  phar- 
macy. The  Society  had  also  made  sub- 
mission to  the  Medicines  Commission  that 
such  a  practice  should  be  banned  by  law, 
pointing  out  that  supermarkets  displayed 
them  thus  allowing  children  the  chance 
to  take  hold  of  them. 

Replying  to  a  question  on  how  he 
thought  the  problem  arose,  Mr  Sharpe 
said  it  revolved  around  modern  forms  of 
shopping,  where  the  child  saw  the  mother 
pick  things  off  shelves,  and  thought  he  was 
free  to  do  so  too.  The  problem  could  only 
be  solved  by  the  passing  of  a  law  which 
required  all  medicines  to  be  kept  behind 
counters,  so  that  nobody  could  obtain 
them  without  the  supervision  of  a  pharma- 
cist; the  Society  had  made  many  sub- 
missions to  the  Medicines  Commission  on 
that  very  point. 


Independents  keep  medicines  safer— radio  programme 
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Evesham: 
'picket 
action'  call 

"Forceful  and  effective  action",  including 
the  possibility  of  a  picket,  to  prevent  the 
implementation  of  dispensing  services  by 
doctors  at  Evesham  health  centre,  is  being 
urged  on  the  Pharmaceutical  Society,  the 
National  Pharmaceutical  Union  and  the 
Central  NHS  Committee  by  West  Dorset 
NPU  Branch. 

A  meeting  of  the  branch  last  week 
decided  that  the  serious  threat  posed  to 
pharmacists'  professional  existence  must 
be  vigorously  opposed  by  the  profession's 
leaders,  who  could  be  assured  of  the  full 
support  of  members  attending  the  meet- 
ing should  they  undertake  a  voluntary 
(though  encouraged)  concerted  picket 
campaign  with  the  intention  of  preventing 
dispensing  supplies  being  delivered  to  the 
centre.  The  branch  would  also  support  a 
token  day  or  part  day  national  stoppage 
by  pharmacists  as  a  means  of  drawing 
public  attention  to  a  threat  to  their  phar- 
maceutical services  because  of  the  local 
FPC's  use  of  unqualified  staff  engaged  at 
"unnecessary  and  unjustified  expense  to 
the  public  purse". 

It  is  recommended  from  the  meeting 
that  the  strongest  terms  be  used  to  the 
BMA  that  the  profession  will  no  longer 
allow  their  members  to  erode  the  function 
of  the  pharmacist  who  is  the  only  member 
of  the  NHS  team  qualified  to  provide  a 
pharmaceutical  service.  Mr  P.  M.  W. 
Clarke,  secretary  of  the  Branch,  told 
C&D  that  most  members  of  the  public 
would  not  be  aware  they  were  losing  a 
pharmacy  until  it  closed  and  then  it  was 
too  late.  There  was  such  an  example  in 
Dorset  where  a  village  pharmacy  was 
about  to  close  faced  with  two  dispensing 
doctors.  Mr  Clarke  drew  the  above  de- 
cisions to  the  attention  of  the  ACCC's 
conference  on  Sunday  (see  p416). 

Plan  for  deputation  to  AHA 

Hereford  and  Worcester  Area  Health 
Authority  are  to  be  asked  to  receive  a 
pharmacists'  deputation  about  provision 
for  doctor  dispensing  at  the  new  health 
centre  at  Evesham. 

The  centre  has  caused  a  storm  of  con- 
troversy as  the  doctors  who  would  be 
using  the  premises  do  not  currently  dis- 
pense, and  the  centre  is  within  a  quarter 
of  a  mile  of  three  of  the  town's  four 
chemists.  The  plan  for  the  deputation  was 
resolved  at  a  meeting  on  Sunday  of  repre- 
sentatives of  the  Hereford  and  Worcester 
Area  Chemist  Contractors  Committee,  the 
Central  NHS  (Chemist  Contractors)  Com- 
mittee, and  the  Pharmaceutical  Society's 
Council;  the  meeting  followed  that  of 
the  ACCC  representatives. 

The  deputation  is  planned  to  consist  of 
the  Central  Committee's  chairman  and  the 


Society's  president,  together  with  the 
senior  officer  of  each  body.  Dr  David 
Owen,  Minister  of  State,  Department  of 
Health,  is  also  to  be  asked  to  meet  the 
deputation  after  it  had  met  the  AHA. 
The  Central  Committee  approved  the  plan 
at  its  meeting  on  Tuesday,  and  the 
Society's  Council  is  due  to  discuss  the 
idea  at  its  next  meeting. 

FPC  discuss  doctors'  letter 

A  letter — issued  to  patients  by  a  group  of 
doctors  in  Tetbury,  Gloucestershire,  who 
hope  to  undertake  dispensing — was  due  to 
be  put  before  the  general  purposes  com- 
mittee of  Gloucestershire  Family  Practi- 
tioner Committee  on  Friday. 

The  three  doctors — who  together  run 
the  only  practice  in  the  town,  have  issued 


their  rural  patients  with  official  forms  for 
them  to  request  the  FPC  to  allow  the 
doctors  to  dispense.  They  also  issued  a 
covering  letter,  unsigned  but  on  the  prac- 
tices' headed  notepaper,  explaining  that 
they  wished  to  start  dispensing,  but  sug- 
gesting that  it  would  not  be  possible  un- 
less the  response  was  nearly  100  per  cent. 
There  are  two  pharmacies  in  Tetbury. 

Mr  E.  Chell,  administrator,  Gloucester- 
shire FPC,  told  C&D  that  the  issue  of  the 
forms  to  the  doctors  was  authorised  by  his 
deputy  whilst  he  was  on  holiday  and  it 
was  not  known  that  another  document 
was  being  sent  out  to  the  patient  with 
each  form.  He  was  obtaining  a  copy  of  the 
letter  to  put  before  the  general  purposes 
subcommittee  at  its  meeting  on  Friday. 
The  doctors  concerned  had  made  no 
formal  application  to  the  FPC  to  dispense. 
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Jean  Auguste  Henri 
Leys  (1814-1869) 
an  Antwerp  painter 
who  specialised  in 
depicting  scenes 
from  the  history 
and  customs  of  his 
country,  was  res- 
ponsible for  the 
series  of  pictures 
in  the  Hotel-de- 
Ville  at  Antwerp 
illustrating  the  his- 
tory of  the  city.  i 
One  of  his  paint-  § 
ings  hangs  in  § 
Windsor  Castle.  ^SypSP'" 

"Bij  de  Apothe-  l;ff 
ker",      (illustrated     §  ^.<f.  . 

right)  lot  907  in  it 
the  Sotheby  Mak  van  Waay,  B.V.  art  auc- 
tion at  Amsterdam  on  September  22,  was 
catalogued  as  signed  by  Baron  H.  J.  A. 
Leys  and  dated  1849.  The  panel  measures 
174  by  144  inches. 

Continental  pottery  sold  on  September 
16  by  Sotheby's  at  their  Bond  Street, 
London,  auction  rooms  included  a  number 
of  Italian  drug  jars.  Lot  5  consisted  of  a 
pair  of  albarelli;  one  with  V.  Rasino  (resin 
ointment)  painted  in  manganese  with 
another,  height  21  '5cm,  between  bands  of 
false  gadroons  in  blue.  Although  not  in 
perfect  condition  they  realised  £220.  A 
pair  of  Savona  drug  jars  of  dumb-bell 
shape  painted  in  blue  with  birds  and  hares 
among  foliage,  inscribed  V°D.  Plombo 
(lead  ointment)  and  V°D.  Tutia  (tutty  oint- 
ment), height  17cm,  late  17th  or  early 
18th  century,  made  £320.  Both  had  the 
Savona  shield  mark  in  blue  on  the  base. 
A  set  of  three  18th  century  Dutch  Delft 
drug  jars  with  brass  covers  C.  Cerasor.,  U. 
de  Styral.,  and  E.  Trifolii,  18-7  and  12  7 


m 


m 


mi 


cm  in  height,  B.P.  mark  in  blue  on  their 
bases,  reached  £260.  Lot  16,  A.  Raphani 
(horse-radish  water)  with  the  lettering  on 
a  blue  faience  drug  bottle  splashed  with 
white  rather  in  the  style  of  Nevers  ware, 
height  30cm,  made  £85. 

Turning  to  Victoriana  over  20  Stafford- 
shire under-glaze  coloured  pot  lids  with 
bear  subjects  came  up  at  Phillips,  Son  and 
Neale's  sale  on  September  18.  This  was 
only  a  portion  of  an  important  collection 
of  Staffordshire  pot  lids  and  ware.  As  Mr 
A.  Ball  has  pointed  out  in  his  Price  Guide 
to  Pot-lids  the  day  of  the  £100+  pot  lid 
is  now  quite  common.  Two  very  rare 
examples  are  worthy  of  mention.  "Bears 
reading  Newspapers"  with  dotted  border 
and  green  tablecloth  reached  £200  while 
"Bear  with  Valentines"  changed  hands  at 
£420;  "The  Ins"  and  "The  Outs"  (both 
of  these  bear  subjects  had  the  picture 
surrounded  by  a  double  line  border)  were 
sold  at  last  week's  sale  for  £140  and 
£90  respectively. 
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Loughborough  to  apply  for 
pharmacy  degree  course? 


Loughborough  University  of  Technology 
is  introducing  new  courses  in  medicinal 
and  pharmaceutical  chemistry  with  a  view 
to  eventually  having  them  approved  by 
the  Pharmaceutical  Society  as  pharmacy 
degree  courses. 

The  undergraduate  course  leads  to  a 
BSc  honours  degree  after  three  or  four 
years  and  covers  physical,  organic,  in- 
organic and  analytical  chemistry,  radio- 
chemistry,  supplementary  mathematics, 
pharmacology,  microbiology,  biochemistry, 
pharmaceuticals  and  chemical  engineering. 
The  four  year  course  includes  one  year 
of  industrial  training. 

Postgraduate  courses  are  available  for 
students  having  chemistry,  biochemistry  or 
pharmacy  degrees.  According  to  the  pros- 
pectus, the  new  courses  are  "designed  to 
meet  expanding  career  opportunities  in 
the  pharmaceutical  and  allied  industries 
for  chemists  with  a  broadly  based  training 
in  related  paramedical  subjects". 

Dr  R.  J.  Stretton,  a  tutor  for  the  under- 
graduate course,  told  C&D  that  when  the 
course  had  been  under  way  for  some  time 
the  University  intended  to  apply  to  the 
Pharmaceutical  Society  for  its  recognition 
as  a  pharmacy  degree  course.  Similar 
representations  had  been  made  in  the 
past  but  "did  not  get  a  favourable  recep- 
tion". 


Tragedy  for  students' 

Mr  J.  P.  Bannerman,  piesident  of  the 
Society,  told  C&D  it  would  be  a  tragedy 
for  any  student  taking  this  course  to 
imagine  he  would  be  able  to  play  the 
same  role  as  a  pharmacist.  The  pharmacy 
course  gave  total  integration  of  pharma- 
ceutical subjects  and  a  pharmacy  graduate 
was  instilled  with  an  ethical  and  profes- 
sional responsibility  which  would  be  lack- 
ing in  the  Loughborough  chemistry- 
orientated  courses. 

Mr  Bannerman  also  stated  that  the 
Society  had  been  trying  to  impress  the 
Government  and  industry  of  the  pharma- 
cists' contribution  —  the  industry  would 
not  benefit  by  producing  more  graduates 
on  a  par  with  chemists. 

The  EEC  Directive  stated  that  the 
'qualified  person'  in  industry  should  be 
governed  by  some  professional  code  so 
the  Loughborough  graduates  would  be  at 
a  further  disadvantage  by  not  being 
members  of  a  profession. 

Manpower  problems 

At  the  British  Pharmaceutical  Con- 
ference at  Norwich,  Mr  Bannerman 
expressed  concern  about  the  growing 
numbers  of  pharmacy  students  and  said 
that  heads  of  schools  had  made  "a  gentle- 
men's agreement"  not  to  increase  numbers 
substantially  (C&D,  September  13,  p344), 
but  it  was  difficult  when  there  were  at 


least  10  applicants  for  each  pharmacy 
place  while  other  science  course  applicants 
were  diminishing. 

Scottish  health  planning 
'now  more  relevant' 

The  serious  problems  facing  the  health 
service,  whether  arising  from  the  national 
economic  situation  or  otherwise,  will  make 
the  tasks  of  the  Scottish  Health  Service 
Planning  Council  "difficult  and  challeng- 
ing," but  these  very  difficulties  make  its 
remit  "all  the  more  relevant",  according 
to  the  Council's  report  for  1974.  (HM 
Stationery  Office,  £01 8). 

Commenting  on  the  background  to  its 
work,  the  Council  report  for  1974  states 
that  three  factors  make  the  introduction 
of  stretegic  planning  essential.  First,  there 
was  increasing  pressure  on  health  boards 
to  satisfy  rising  expectations  as  well  as 
meeting  existing  needs  adequately;  in  a 
systemic  approach,  it  was  less  a  question 
of  adding  to  the  supply  of  basic  resources 
"than  of  improving  the  effectiveness  of 
their  utilisation  by  integrating  policy 
formulation  with  resource  allocation. 
"Secondly,  health  planning  was  not  a 
question  of  separate  needs  being  met  by 
separate  services,  "but  rather  of  inter- 
related needs  being  met  by  interrelated 
services  through  a  programme-type  ap- 
proach." Finally  there  was  a  growing 
lecognition  that  what  was  done  today  pre- 
empted future,  as  well  as  current,  scarce 
resources  and  that  allocation  decisions  had 
to  be  taken  with  full  awareness  of  the 
implications  and  relate  to  a  longer  time 
than  previously. 

The  Council,  which  is  composed  of 
representatives  of  health  boards,  universi- 
ties and  the  Scottish  Home  and  Health 


Department,  met  twice  during  1974  and 
planned  to  meet  three  times  in  1975.  Mr 
J.  B.  Grosset,  chairman  of  the  National 
Pharmaceutical  Consultative  Committee, 
was  among  consultative  committee  chair- 
men who  attended  one  or  both  of  the 
Council's  meeting  as  assessors. 

August  register  losses 

There  was  a  net  loss  of  17  pharmacies 
from  the  Pharmaceutical  Society's  register 
in  August  when  29  premises  closed  down 
and  12  were  newly  registered.  One  of  the 
closures  was  in  London,  19  in  the  rest  of 
England,  and  nine  in  Scotland.  Two  of  the 
new  pharmacies  were  in  London,  seven  in 
the  rest  of  England,  two  in  Scotland  and 
one  in  Wales.  At  the  end  of  the  month 
there  were  11,242  pharmacies  registered. 

Nl  Contractors  Committee 
membership  elections 

Half  of  the  members  of  the  Northern  Ire- 
land Pharmaceutical  Contractors  Com- 
mittee representing  each  area  are  due  to 
retire  on  September  30.  The  retiring  seat 
for  the  Eastern  Area  is  at  present  vacant, 
but  the  other  six  retiring  members — one 
each  from  the  Northern,  Western  and 
Southern  areas  and  three  from  Belfast — 
are  eligible  for  re-election  and  do  not 
require  nomination.  Any  new  nominations 
however,  signed  by  two  chemist  contrac- 
tors in  the  area,  should  be  lodged  with  the 
Committee's  secretary,  73  University 
Street,  Belfast  7,  by  midday  September  29. 

Rota  chemists  robbed 

The  Ulster  Chemists  Association  is  warn- 
ing its  members  about  a  youth  who  steals 
from  chemists  on  rota  duty  in  Belfast. 
Aged  between  10  and  14  and  well  spoken, 
the  youth  is  known  to  have  operated  on 
the  Antrim  Road  and  Crumlin  Road  and 
adjacent  areas.  He  enters  the  shop  with  a 
prescription  near  the  end  of  rota  time  and 
while  the  pharmacist  is  busy  dispensing, 
he  fills  his  basket. 

□  UCA's  Associates  Section  is  to  hold 
a  dinner  dance  at  the  Woodlands  Hotel, 
Lisburn,  on  October  23.  Tickets,  £3  50 
each  are  available  from  the  UCA  offices 
at  73  University  Street,  Belfast  7. 


Mr  T.  Nixon 
(left),  of  T.  T. 
Nixon  Chemist, 
Bridlington,  is 
congratulated  by 
Mi  B.  Linfoot, 
national  sales 
manager,  Jackel  & 
Co  Ltd,  on  winning 
first  prize  in  a 
recent  Sunbrella 
window  display 
competition.  Mr 
Nixon  wins  a 
17-day  holiday 
cruise  to  the 
Bahamas  and 
Nassau 
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WHAT  DO  YOUR  CUSTOMERS  DO 
WHEN  THEY'RE  NOT  IN  YOUR  SHOP? 


They  listen  to  the  radio. 

An  astonishing  29  million  of  them.  Right 
across  the  country. 

That's  where  our  new  campaign  for  Formula 
16  and  Lady  Formula  16  will  be  heard.  The  biggest  ever 
national  campaign  for  a  hair  colour  restorer  product. 

And  as  if  that  wasn't  enough,  we're  backing 
it  up  with  a  national  magazine  campaign  that  includes 
Formula  16  shampoo. 

Full  pages  and  half  pages  in  ten  leading 
national  magazines  including  Reader's  Digest,  Punch, 
Country  Life,  Vogue,  Penthouse. 


That  brings  our  support  for  Formula  16  and 
Lady  Formula  16  to  £100,000  this  year! 

We  hope  you  read  us  loud  and  clear. 


L.  E.  Vincent  &  Partners  Limited,  Kings  House,  10  Haymarket,  London  SWT 

Sole  Distributors  Great  Britain-  E.  C.  De  Witt  &  Co.  Ltd.,  Seymour  Road,  London  E10.  Tel:  01-539  3334. 
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Area  Chemist  Contractors  Committee  representatives  conference 

Essential  pharmacies  go-ahead, 
sh  look  at  allowances 


Faced  with  a  "change  or  perish"  alterna- 
tive on  Sunday,  representatives  of  Area 
Chemist  Contractor  Committees  approved 
in  principle  most  of  the  proposals  for  a 
new  NHS  contract  put  before  them  by  the 
Central  NHS  Committee.  In  particular, 
conference  mandated  the  Committee  to  go 
ahead  on  the  scheme  for  essential  small 
pharmacies  (bringing  in  a  basic  practice 
allowance,  premises  allowance  and  initial 
practice  allowance  for  pharmacies  more 
than  two  miles  from  their  neighbours,  with 
up  to  24,000  scripts  a  year  and  up  to 
£20,000  counter  turnover,  and  having  a 
2,000  or  more  population  within  the 
catchment  area). 

On  the  motion  of  Oxford  and  Norfolk 
committees,  the  principle  of  basic  practice 
and  ancillary  and  locum  allowances  is  to 
be  considered  for  the  new  contract  in 
addition  to  the  premises  allowance — about 
which  there  has  been  less  controversy — 
but  the  Central  Committee  will  come  back 
to  a  new  conference  with  its  final  pro- 
posals. The  conference  accepted  the  pro- 
posed new  terms  of  service  but  by  a 
majority  of  two  rejected  the  model  out  of 
hours  scheme. 

Small  shops  must  survive 

Central  Committee  chairman,  Mr  G.  T. 
M.  David,  opened  the  meeting  by  warning 
that  objections  by  those  with  larger  dis- 
pensing businesses  to  any  redistribution 
of  the  "global"  income  were  short-sighted. 
"If  our  calling  is  to  survive  it  is  necessary 
to  ensure  the  smaller  members  also  sur- 
vive." The  country  must  be  covered  by  a 
network  of  pharmacies  to  which  the  pub- 
lic had  easy  access  if  pharmacists  were  to 
maintain  credibility  as  the  nation's  dispen- 
sers. Mrs  Barbara  Castle  had  spelled  out 
the  alternatives  at  Norwich,  said  Mr 
David. 

A  call  for  rejection  of  the  small  phar- 
macies scheme  came  from  Mr  M.  Gordon, 
Leeds,  who  said  that  in  his  area  54  per 
cent  of  pharmacies  would  have  deductions 
from  their  remuneration.  There  must  be 
safeguards  to  prevent  the  inefficient  and 
the  lazy  taking  advantage  of  the  free  in- 
come and  to  prevent  new  pharmacies 
opening  in  the  vicinity — the  scheme  could 
only  be  satisfactory  when  there  was 
planned  distribution.  Agreeing,  Mr  M. 
Gellman,  Manchester,  said  that  any  sub- 
sidy must  come  from  government  sources. 
Mr  C.  Mellor,  Stockport,  objected  to  the 
scheme  being  linked  to  counter  turnover; 
if  the  Department  wished  to  foster  a 
pharmaceutical  service  it  should  be  pre- 
pared to  pay  for  it  as  that,  not  on  a 
mixed-business  basis.  Mr  Mellor  also 
asked  what  guarantee  could  be  given  that 
doctors  within  a  mile  of  a  subsidised 
pharmacy  would  give  up  dispensing. 

Mr  G.  Walker  reported  that  Lincoln- 
shire ACCC  had  reversed  its  decision  to 


oppose  the  scheme  since  hearing  Mrs 
Castle's  views  at  Norwich — "if  we  let  her 
have  her  way  we  will  be  putting  50  per 
cent  of  pharmacies  at  risk."  Unless  distri- 
bution was  maintained,  Mrs  Castle  would 
"win  hands  down."  Mr  C.  Jacobs, 
Leicester,  said  there  would  be  no  legis- 
lation for  planned  distribution  and  unless 
pharmacists  themselves  made  the  small 
sacrifice  required  to  achieve  it  there  was 
no  future  for  general  practice.  The  con- 
tinued growth  of  health  centres  and  group 
practices,  coupled  with  the  training  of 
technicians,  meant  there  would  be  nothing 
to  stop  all  dispensing  taking  place  in 
health  centres  under  doctors'  supervision. 
Pharmacists  must  not  be  selfish  but  take 
a  broad  view  for  the  sake  of  the  pro- 
fession's future  generations. 

Robbing  the  successful 

"It  is  easy  to  be  generous  with  other 
people's  money,"  was  the  reaction  of  Mr 

G.  J.  Hendra,  Cornwall.  Was  there  any 
evidence  that  robbing  the  successful  would 
reverse  the  trend  to  health  centres?  Mr  R. 

H.  Coghlan,  Norfolk,  supported  the 
scheme  but  wanted  the  establishment  of 
part-time  pharmacies  to  be  encouraged — 
they  should  be  given  the  dispensing  as  of 
right  over  a  one-mile  area. 

Mr  P.  M.  W.  Clarke,  Dorset,  suggested 
that  pharmacists  voluntarily  helping  to 
pay  for  pharmacies  in  under-pharmacied 
areas  provided  the  best  opportunity  ever 
to  press  for  planned  distribution.  In  return 
they  should  demand  that  public  money  was 
not  used  to  pay  for  dispensing  doctors 
within  a  mile  of  a  pharmacy.  Mr  D.  H.  R. 
Moody,  Essex,  believed  the  contract  should 
state  that  dispensing  doctors  would  be 
"phased  out." 

Mr  H.  B.  Coulson,  Cambridge,  agreed 
with  the  scheme's  principles  but  wanted 
answers  on  detail.  The  minimum  popula- 
tion criteria  could  mean  a  pharmacy  re- 
ceiving only  10  prescriptions  a  day — the 
speaker  needed  to  be  convinced  that  that 
would  be  an  "essential"  pharmacy.  In  the 
order  of  3,500  within  one  mile  would,  he 
felt,  constitute  a  reasonably  viable  phar- 
macy. "We  do  not  want  to  see  a  lot  of 
'lame  duck'  pharmacies  set  up."  There 
were  also  development  areas  on  the  edge 
of  towns  which  were  not  the  proposed  two 
miles  from  the  nearest  pharmacy.  Giving  a 
local  example,  Mr  Coulson  doubted 
whether  the  £1,500  initial  practice  allow- 
ance would  be  enough  to  encourage  a 
pharmacy  to  move  to  the  new  area.  Mr  L. 
Calvert,  Leeds,  argued  that  the  scheme 
would  help  save  very  few  pharmacies — 
100  had  been  mentioned — and  might  lead 
to  the  closure  of  neighbourhood  urban 
pharmacies  required  to  contribute  to  it. 
Mr  J.  Williams,  Cheshire,  suggested  a  £lm 
budget  for  the  scheme — 1  per  cent  of  fees 
— but  asked  why  it  should  be  limited  to 
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Mr  G.  T.  M.  David:  Change  or  perish 
choice  for  contractors 


sole  proprietors  (Mr  D.  Brining,  consul- 
tant accountant,  later  explained  that  it  was 
easier  to  obtain  exact  costs  for  such 
businesses).  Mr  Williams  also  suggested 
there  should  be  different  distance  and 
population  parameters  for  urban  and  rural 
pharmacies. 

Mr  S.  Bubb,  Dorset,  urged  the  confer- 
ence not  to  further  delay  action  on  behalf 
of  smaller  pharmacies  or  it  would  be  too 
late.  He  quoted  figures  for  one  doing 
10,000  scripts  a  year  on  which  the  pro- 
portion of  remuneration  for  rent  came 
out  at  £118  against  an  actual  £300,  for 
rates  at  a  tenth  of  what  was  paid,  and  for 
staff  at  little  more  than  one  assistant's 
salary.  Mr  Dengar  Evans,  Mid-Glam- 
organ, rejected  the  idea  that  the  lazy 
would  be  subsidised — it  was  the  strong 
subsidising  the  weak  where  a  high  level 
of  turnover  was  not  possible.  Pharmacy 
was  saying  there  was  a  pharmaceutical 
need  in  the  community  and  if  the  pro- 
fession met  that  need  itself  it  could  then 
say  that  it  should  be  financed  by  the 
nation. 

Replying  to  questions  on  finance,  Mr 
Brining  said  basic  practice  allowance 
would  be  a  redistribution  of  existing  funds 
since  these  costs  were  already  in  the 
global  sum.  But  there  should  be  some 
"new  money"  in  both  the  premises  and 
the  initial  practice  allowances. 

'Municipalisation'  threat 

A  warning  of  the  political  background 
which  threatened  not  nationalisation,  but 
"municipalisation"  of  pharmacies,  came 
from  Mr  R.  Clitheroe,  Liverpool.  It  was 
a  case  of  "change  or  be  changed".  Lewis- 
ham  and  Wolverhampton  local  authorities 
had  been  seeking  permission  to  run  their 
own  pharmacies  because  closures  were 
leaving  areas  without  a  convenient  phar- 
maceutical service,  thus  causing  hardship 
to  inhabitants.  Quoting  correspondence 
between  the  Wolverhampton  authority 
and  the  Department,  Mr  Clitheroe  said  it 
had  been  pointed  out  that  pharmacists 
could  not  be  employed  by  an  authority 
"except  under  exceptional  circumstances" 
under  section  43  of  the  1946  NHS  Act  to 
provide  an  adequate  service.  Now  a  letter 
had  been  received  from  the  Department 
which  said  that  because  of  the  decline  in 
pharmacies,  ways  of  identifying  these 
"special  circumstances"  were  being  exam- 
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ined  —  but  against  a  background  of 
financial  restraint  and  the  need  to  avoid 
spending  money  on  facilities  and  highly- 
trained  manpower  which  might  be  under- 
used. 

On  the  motion  of  Mr  B.  R.  Lewis, 
Lines,  the  small  pharmacies  scheme  was 
accepted  in  principle  but  referred  back 
to  the  Central  Committee  to  take  into 
consideration  the  points  raised  by  the 
conference.  The  meeting  next  moved  to 
the  premises  allowance,  but  after  hearing 
a  few  speakers  agreed  to  defer  considera- 
tion until  the  other  allowances  were 
discussed. 

Mr  David  promised  that  the  Central 
Committee  would  examine  the  legal 
difficulties  involved  in  eliminating 
"chemist"  from  the  new  contract.  The 
representatives  approved  a  Somerset 
request  that  the  term  be  replaced  by 
"pharmacist,  pharmaceutical  or  contractor 
where  appropriate." 

Before  approving  the  proposed  revision 
of  chemists'  terms  of  service,  the  meeting 
heard  several  objections  to  the  drug 
testing  scheme  unless  it  applied  also  to 
doctors.  Family  Practitioner  Committees 
that  had  supported  pharmacy's  case  had 
had  replies  ranging  from  the  difficulty  of 
testing  dispensing  doctors  in  the  absence 
of  a  "prescription",  to  the  possibility  of 
eventual  action  under  the  Medicines  Act. 
However,  an  attempt  by  Mr  B.  Ellison, 
Barnsley,  to  have  the  testing  scheme 
deleted  from  the  terms  of  service  was 
rejected. 

The  proposed  hours  of  service  scheme 
was  also  approved,  but  the  chairman 
undertook  to  examine  three  possible 
changes  —  that  permission  for  holiday 
:losing  should  not  be  restricted  to  the 
summer;  that  the  ACCC  rather  than  the 
individual  chemist  should  be  responsible 
for  making  alternative  arrangements  for  a 
service  in  case  of  illness,  and  that  the 
:hairman  of  the  hours  of  service  sub- 
:ommittee  should  be  lay. 

Package'  of  allowances 

Returning  to  allowances,  Mr  S.  W.  Kit- 
:hen,  Norfolk,  said  his  committee  had 
iccepted  the  contract  proposals  as  a 
'package  deal".  It  was  illogical  to  accept 
:he  small  practices  scheme  while  rejecting 
:he  basic  practice  allowance  which  would 
ict  in  the  same  areas.  Only  if  the  need 
^or  a  full  pharmaceutical  service  was 
proved  would  it  be  possible  to  persuade 
:he  Secretary  of  State  that  the  cost  of 
ceeping  a  pharmacy  manned,  as  recog- 
lised  by  the  basic  practice  allowance,  was 
i  legitimate  cost  that  should  be  paid  by 
he  Department. 

Seconding  the  re-introduction  of  basic 
practice  and  ancillary  and  locum  allow- 
inces,  Mr  P.  B.  Dean,  Oxford,  said  it  was 
lecessary  to  recognise  both  the  pharma- 
:ist's  attendance  and  his  advisory  and 
Jther  roles.  The  present  inequitable  distri- 
jution  of  the  global  sum  favoured  the 
arger  businesses — the  proposals  were  not 
obbing  the  rich  to  pay  the  poor  or  sub- 
lidising  the  inefficient.  There  was  also  the 
jrinciple  of  service,  "providing  it  because 
ve  want  to,  not  because  we  are  frightened 
)f  Mrs  Castle." 

Mr  J.  Williams,  Buckinghamshire, 
relieved  the  conference  was  being  asked 
o  give  the  Central  Committee  discre- 
ionary  powers  the  ACCCs  had  already 


refused,  yet  without  any  further  detail. 
There  must  still  be  a  further  opportunity 
for  discussion  before  the  new  contract 
was  finalised.  His  committee  felt  the  pro- 
posals were  vague — and  left  the  Central 
Committee  with  no  scope  for  "bargaining." 

Mr  J.  Williams,  Cheshire,  produced 
figures  for  seven  private  pharmacies 
which,  he  said,  showed  that  the  premises 
allowance  proposal  would  give  least  help 
to  the  urban  pharmacy  with  a  high  pro- 
portion of  dispensing,  and  most  to  the 
high-rent,  low  dispensing  city  centre 
multiple.  The  basic  practice  and  locum 
allowances  he  calculated  would  result  in 
a  loss  of  money  for  those  doing  less  than 
1,425  items  a  month  (though  another 
speaker  foresaw  benefits  for  all  doing  up 
to  45,000  a  year). 

Mr  D.  Coleman,  a  Central  Committee 
member,  believed  the  full  proposals  put 
forward  in  December  1974  had  been  the 
right  framework  for  a  new  contract,  and 
would  put  pharmacists  in  a  better  position 
to  get  the  Government  to  meet  its 
obligations. 

Mr  C.  Jacobs,  Leicester,  took  issue  with 
Mr  Williams'  figures,  stating  on  the  basis 
of  Booth  and  Jones'  recent  paper  that  the 
vast  majority  of  contractors  would  be  a 
little  better  off.  The  AIC  figures  had 
shown  a  "diverted  capital"  of  £20m 
between  1964-74  to  the  large  contractors 
and  Mr  Jacobs  did  not  think  they  would 
complain  if  the  balance  was  redressed. 

Mr  M.  E.  Q.  James,  Essex,  suspected 
there  might  be  a  relationship  between  the 
allowance  proposals  being  dropped  and 
the  attitude  of  the  multiples.  He  thought 
that  the  effect  on  his  own  small  multiple 
would  be  to  make  him  better  off  if  he 
turned  it  into  a  set  of  partnerships.  The 
long-term  result  could  be  individual  con- 
tractors   and    removal    of   the  multiples 


Health  education  should  receive  a  higher 
priority  for  finance,  according  to  Sir 
Harold  Evans,  chairman,  Health  Educa- 
tion Council. 

In  the  Council's  annual  report,  pub- 
lished last  week,  Sir  Harold  comments  on 
the  increasing  cost  of  the  NHS  (£3, 500m  in 
1974):  "The  time  has  surely  come  for  a 
thorough  re-assessment  of  pr.-orities;  to 
ask  altogether  more  insistently  whether  ill 
health  on  this  scale  is  really  inevitable. 
We  know,  in  fact,  that  much  disease  is 
either  self-inflicted  or  arises  from  ignor- 
ance. Additionally,  many  unnecessary 
demands  are  made  on  the  health  service. 
In  these  respects  at  least  we  have  the 
opportunity  to  reduce  the  burden  of  ill- 
health  by  more  vigorous  action."  The 
Council's  total  expediture  in  1974-75  was 
£lm:  "Here  is  one  aspect  of  preventive 
medicine  that  could  be  translated  into 
rapid  action  at  relatively  small  extra  cost." 

Until  more  resources  were  available  for 
health  education — at  area  level  as  well  as 
nationally  —  the  Council  had  to  do  its 
best  with  its  small  resources.  "With  so 
many  tasks  calling  for  attention  one  of  our 
most  difficult  problems  is  to  determine 
priorities.  In  some  instances,  unhappily, 
no  more  than  token  action  is  possible,  and 
in  others  we  are  acutely  aware  that  the 
effort  is  having  to  be  spread  too  thinly," 
Sir  Harold  adds. 


concept.  Mr  Clarke,  Dorset,  suggested  the 
contract  should  be  with  the  pharmacist, 
as  in  the  case  of  opticians.  Mr  Dengar 
Evans  also  argued  that  the  contract  should 
be  "professional"  and  suggested  the 
National  Pharmaceutical  Union  should 
follow  the  lead  of  the  Irish  Pharma- 
ceutical Union  and  open  membership  to 
all  pharmacists  to  negotiate  a  contract 
"full  of  idealism  for  those  who  want  to 
make  a  valuable  contribution  to  the 
health  of  the  nation." 

The  conference  agreed  both  to  the 
premises  allowance  and  to  the  re-intro- 
duction into  the  proposals  of  the  other 
two  allowances. 

Out-of-hours  service 

The  representatives  failed  to  produce  any 
new  guidance  to  the  Central  Committee 
on  the  question  of  an  out-of-hours  service, 
voting  89  to  87  against  it  becoming  a 
contractual  duty.  The  Committee  had 
brought  the  matter  forward  after  its 
survey  of  ACCCs  had  shown  (69  of  the 
98  committees  replying)  that  51  considered 
a  service  desirable  and  12  said  it  was 
not;  19  said  it  should  be  voluntary  and 
21  that  it  should  be  compulsory  under 
the  NHS  contract. 

Speakers  divided  on  whether  the  volun- 
tary service  now  offered  in  many  areas 
was  satisfactory  (though  operated  by  a 
declining  number  of  pharmacists)  or 
whether  the  profession  should  take  res- 
ponsibility for  a  pharmaceutical  service 
at  all  times,  a  responsibility  shared 
through  contractual  obligation.  After  the 
vote,  it  was  suggested  that  local  con- 
tractors should  try  to  organise  a  voluntary 
service.  The  chairman  took  up  the  pro- 
posal of  Mr  James  that  the  Central 
Committee  should  produce  a  model 
voluntary  scheme. 


The  section  of  the  report  dealing  with 
publicity  services  reveals  that  the  joint 
safety  of  medicines  campaign  with  the 
Proprietary  Association  of  Great  Britain 
(C&D.  August  23,  p233)  cost  a  total  of 
£12,000  with  the  Council  providing  half 
the  money.  Discussions  with  the  Pharma- 
ceutical Society  on  the  safe  use  of  medi- 
cines led  to  the  Council  agreeing  to  pro- 
vide the  Society  with  supplies  of  its  leaf- 
lets "The  way  to  use  aspirin"  and  "Danger 
— your  medicines  can  be  a  child's  poison"; 
the  report  records  that  the  Society  will 
invite  pharmacists  to  augment  the  advice 
they  give  to  the  public  with  these  and 
perhaps  other  materials. 

Addicts— alternative  supply 
to  cut  out  pharmacies? 

The  prescribing  of  opiates  to  addicts 
through  pharmacies  has  been  allowing  a 
large  number  of  other  people  to  become 
addicted,  writes  Dr  A.  Freed,  St  Nicholas 
Hospital,  Gosforth,  Newcastle  upon  Tyne, 
in  last  week's  British  Medical  Journal.  He 
describes  an  alternative  system  whereby 
14  of  the  28  addicts  known  locally  were 
invited  to  use  their  drugs  under  super- 
vision daily  at  the  regional  centre.  Within 
four  weeks  10  unknown  drug  users  came 
forward  to  request  notification. 


'Cut  NHS  bill  by  increasing  health  education  resources' 
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Presentation  to  D.C.  Harrod 

There  was  a  standing  ovation  for  Mr  D. 
C.  Harrod  at  the  presentation  to  mark 
his  retirement  from  the  academic  staff  of 
Chelsea  College,  University  of  London, 
Department  of  Pharmacy.  Professor  E.  J. 
Shellard  gave  him  a  hi-fi  tape  recorder 
and  a  cheque — "sufficient  to  buy  a  hell  of 
a  lot  of  tapes".  Earlier  Professor  Shellard 
said  he  had  received  apologies  from  Mr 
C.  Morton,  ex-head  of  the  school  of 
pharmacy,  and  Professor  A.  H.  Beckett,, 
the  current  head,  who  were  unavoidably 
absent.  However,  both  had  recorded  mes- 
sages of  good  wishes  to  Mr  Harrod  which 
were  "played"  on  the  tape  deck. 

Mr  Morton  referred  to  Mr  Harrod's 
help  in  adjudicating  on  the  applicants 
wishing  to  study  pharmacy  at  Chelsea, 
and  his  expertise  in  preparing  timetables. 

Professor  Beckett  "wasn't  too  sure  how 
the  Pharmacy  Phollies  would  survive". 
Mr  Harrod  had  played  a  major  role  over 
so  many  years  in  the  administration  of  the 
department.  Professor  Beckett  was  sure 
they  would  continue  to  see  him  from  time 
to  time — "he  would  be  welcomed  most 
warmly;  he  would  continue  always  to  be 
part  of  the  staff  of  Chelsea. 

Mrs  Anne  Masters,  Western  Pharmacists 
Association,  praised  Mr  Harrod's  support 
of  the  Association  for  over  40  years.  'We 
are  indebted  to  him  for  forging  a  strong 
link  between  the  Association  and  the 
college."  She  asked  Mr  Harrod  to  accept 
an  honorary  life  membership. 

Replying,  Mr  Harrod  said  it  was  a  very 
difficult  moment;  he  thanked  all  who 
were  present  and  who  had  helped  him 
during  the  years.  He  had  not  yet  decided 
what  he  was  going  to  do. 

Deaths 

Brocklebank:  On  September  5,  Mr  Henry 
Pearson  Brocklebank,  MPS,  Inglestone, 
Scugdale  Road,  Swainby.  Northallerton, 
Yorks.  Mr  Brocklebank  qualified  in  1928. 
James:  On  September  2,  Mr  Norman 
James,  FPS,  Orchard  House,  Llandough, 
Penarth,  South  Glamorgan.  Mr  James 
qualified  in  1953. 
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Swedish  pharmacy 

It  is  always  a  matter  of  great  interest  to  hear — or  to  see — how  pharmacy  is 
practised  in  other  countries.  Personal  observation  abroad  extends  to  some 
half-a-dozen  countries,  where  the  dignified  appearance  of  the  pharmacy  has 
filled  me  with  admiration  and  even  envy,  and  I  have  to  confess  that  my 
return  to  London  has  invariably  led  me  to  wish  that  we  practised  in  an 
environment  which  conveyed  the  impression  that  our  principal  purpose  was 
the  supply  of  medicines. 

I  have  not  had  the  privilege  of  visiting  Sweden  and  I  was,  therefore,  glad 
to  have  the  opportunity  of  learning  about  the  National  Corporation  of 
Swedish  Pharmacies.  Some  of  what  the  speaker  told  his  audience  at  one  of 
the  professional  sessions  of  the  Norwich  Conference  indicated  that,  although 
methods  differed,  there  was  an  appreciation  of  some  of  the  problems  which 
we  had  to  face.  For  example,  a  system  of  fees  supported  the  whole  pharmacy 
system.  These  fees  contributed  to  keeping  uniform  prices  all  over  the 
country  by  cutting  net  profits  of  the  big  pharmacies  and  giving  subsidies 
to  the  small  ones.  That  had  been  accomplished  in  part  in  this  country,  by  a 
sliding  scale  of  remuneration  in  National  Health  Service  dispensing,  based 
on  the  numbers  of  prescriptions  dispensed. 

In  addition  to  that  particular  function,  the  fees  provide  a  pension  system 
for  everyone  working  in  a  pharmacy,  including  the  pharmacy  owner  who  has 
to  retire  at  67.  There  must  be  many  pharmacists  in  this  country,  the 
"evening"  of  whose  days  in  pharmacy  has  been  clouded  by  the  worry  over 
inability  to  sell  the  business,  and  who  have  no  in-built  pension  system  to 
look  forward  to. 

I  was  struck  by  the  eminently  sensible  contract  between  the  Government 
and  the  National  Corporation  (Apoteksbolaget)  which,  among  other  things, 
deals  with  the  cost  of  drugs,  the  extent  of  the  operation  of  drug  outlets  and 
their  location,  the  fixing  of  uniform  charges,  the  negotiation  of  the  purchase 
price  of  drugs  with  the  producers,  and  the  promotion  of  neutral  information 
about  drugs. 

Neutral 

The  last  named  is  particularly  important  in  that  neutral  information  in  this 
country  is  not  easily  available  to  either  doctor  or  pharmacist.  The 
manufacturer  of  drugs  is,  it  has  to  be  stated,  no  longer  interested  in  the 
pharmacist.  It  is  the  task  of  the  representative  to  "sell"  to  the  physician, 
who  "buys"  the  product  with  public  money.  Twice  in  recent  weeks  has  such 
a  representative  called  on  me  to  solicit  an  order  for  a  retail  outlet  product, 
and  omitted  to  mention  that  he  has  been  (in  the  accepted  phrase) 
"detailing"  prescription  products  to  the  doctors  in  the  area  in  the  course  of 
the  same  morning.  How  "neutral"  the  information  may  have  been  that  was 
left  with  the  doctor  I  have  no  opportunity  of  judging,  though  I  have  my  own 
ideas. 

I  could  have  wished  that  those  who  took  part  in  the  discussion  at  Norwich 
had  asked  questions  designed  to  elicit  fuller  information.  Few  of  those  who 
spoke  did  so.  Indeed,  many  appeared  to  have  come,  not  to  learn,  but  to 
express  their  dislike  of  any  system  which  differed  from  our  own.  Mr  J. 
Wright's  contribution,  according  to  the  report,  seemed  to  be  purely  political, 
as  did  that  of  Mr  C.  C.  Stevens,  but  Dr  Lonngren  was  quite  able  to  deal 
with  what  seemed  to  me  to  be  totally  irrelevant  comment.  I  was  unable  to 
get  the  point  of  the  remarks  of  Mr  Stevens  to  the  effect  that  the  hallmark  of 
the  profession  in  Britain  was  independence  of  thought,  action  and 
responsibility,  but  Dr  Lonngren  dealt  with  his  critics  very  gently,  if,  at  the 
same  time,  effectively.  The  standard  of  the  discussion  did  not  impress  me. 
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Redrawing  the  image 
of  co-operatives 


Through  three  of  the  increasingly  most 
difficult  trading  years  since  the  1939-45 
war,  Unichem  claims  it  has  redrawn  the 
image  of  co-operatives,  given  new  hope 
to  independent  pharmacy  and  created  a 
track  record  which  would  be  the  envy  of 
any  progressive  commercial  enterprise 
inside  or  outside  the  profession. 

In  business  terms,  turnover  which  in 
1972  had  reached  a  respectable  £10m  had 
by  last  year  leapt  to  £23m.  Profits  rose 
from  £165,004  to  £628,000  which  mean 
higher  rebate  for  members.  According  to 
Michael  Frith,  MPS,  recently  elected 
chairman,  the  past  four  years  have  been 
very  exciting  and  the  growth  rate  quite 
exceptional  "but  this  will  pale  into  in- 
significance compared  with  what  we  can 
achieve  in  the  next  five  years".  Bold 
words  despite  the  present  economic 
situation. 

The  beginning  of  1975  saw  Unichem 
complete  its  nationwide  network  of 
branches  with  the  opening  of  a  Scottish 
base  in  large  modern  premises  at  Living- 
ston, West  Lothian.  This  still  leaves  some 
pockets  of  the  country  not  fully  covered, 
but  the  key  areas  are  well  served  and  the 
next  stage  of  growth  is  likely  to  come  from 
the  further  improvement  of  existing  depots 
and  enhancement  of  the  overall  service. 

According  to  the  directors  a  vital 
element  of  the  whole  Unichem  progress 
story  has  been,  and  will  be  even  more  so 
in  the  future,  the  degree  of  customer  in- 
volvement. There  can  be  few  companies 


where,  as  is  possible  with  Unichem,  a 
shareholder  or  even  a  customer,  can 
telephone  head  office  and  be  able  to 
engage  a  member  of  top  management  in  a 
positive  discussion  and  still  fewer  where 
the  retail  participation  is  encouraged. 

As  all  the  non-executive  directors,  who 
are  in  the  majority  on  the  main  board,  are 
active  retail  pharmacists  they  are  cognisant 
of  the  problems  of  trading  in  many 
areas  of  the  country  and  with  varying 
sizes  of  business.  It  is  likely,  therefore, 
that  many  of  the  items  raised  by  members 
have  been  already  well  aired  but  the 
directors  are  never  unwilling  to  examine 
any  matter  brought  forward  by  a  member. 

Despite  these  effective  channels  for  re- 
presentation of  individual  member's 
observations  and  opinions  at  management 
level,  it  was  felt  that  true  involvement  in 
the  workings  of  the  society  was  still  not 
within  the  grasp  of  every  member.  So  in 
1974  four  regional  committees  were 
established.  Comprising  retail  pharmacists 
representing  members  in  each  Unichem 
branch  area,  and  branch  and  head  office 
executives,  these  committees  now  play  a 
valuable  role  in  helping  management  do  its 
job  responsively  and  enable  the  members 
to  participate  in  the  day-to-day  running 
and  long  term  planning  of  the  organisation. 

The  rewards  of  giving  all  members  a 
greater  involvement  in  management  are 
manifesting  themselves  constantly.  At  both 
board  and  regional  committee  levels,  both 
groups — executives  and  directors  (especi- 


I 


Mr  M.  Frith 

ally  the  retailers) — are  deeply  involved  in 
policy  making  and  planning.  Equally,  they 
take  the  opportunity  to  discuss  details, 
comment  about  the  service  and  produce 
ideas  for  improvements.  All  the  meetings 
provide  a  healthy  platform  for  frank  and 
constructive  discusion.  The  executives  are 
kept  on  their  toes  by  their  retail  custo- 
mers who  in  turn  are  encouraged  to  delve 
deeply  into  the  problems  of  wholesaling 
and  merchandising 

The  basic  difference  between  Unichem 
and  any  other  major  pharmaceutical  whole- 
saler, is  that  it  is  a  registered  friendly 
society  owned  by  its  members  who  are 
themselves  customers.  Members  are  re- 
quired to  purchase  600  £1  shares  for  each 
retail  outlet.  This  amount  is  withdrawable 
and  interest  is  paid  on  it. 

To  qualify  for  a  basic  rebate  a  member 
needs  to  make  a  monthly  average  total 
purchase  in  medical  and  counter  lines  of 
£500  including  VAT.  However,  above  the 
minimum  there  is  a  rising  scale  of  add- 
itional rebate.  Rebates  and  membership 
involvement  apart,  the  society  must  be 
proficient  in  the  total  wholesaling  activity 
if  it  is  to  continue  to  attract  new  members 
and  customers. 

Over  the  past  five  years  the  society  has 
put  considerable  investment  into  computer 
equipment  and  the  development  of  systems 
which  today  are  bearing  fruit.  Equally 
important  the  society  is  educating  its 
sceptical  customers  in  the  benefits  that 
the  "infernal  machines"  can  bring. 

The  first  priority  was  a  system  of  in- 
voicing. This  has  been  followed  with 
systems  that  are  readily  apparent  to 
customers.  At  the  end  of  last  year  the 
computerised  price  extended  delivery  note 
presented  customers  with  considerably 
more  control  over  their  own  pricing. 
Currently,  the  warehouse-on-line-facilities 
system  is  being  introduced  which  will 
enable  customers  to  be  informed  of  stock 
availability  and  alternatives  while  they  are 
actually  placing  their  orders  by  telephone 
(see  C&D,  June  14,  p789). 

Mr  P.  J.  Dodd  (managing  director)  says: 
"Towards  the  end  of  the  "60s  it  was  clear 
to  us  that  the  computer  was  going  to  be  a 
vital  tool  for  the  progressive  wholesaler. 
Our  growth  has  given  us  the  ability  to 
make  the  investment  necessary  to  adapt 
this  marvellous  tool  to  both  meet  our 
internal  needs,  as  a  business  operation,  and 
to  provide  customers  with  a  degree  of 
service  not  attainable  with  manual 
systems". 
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Philips  won't  let  your 
autumn  profits  fade. 

This  autumn  Philips  Sun  Lamps  are  advertising  again  in  a  big 
way.  Between  October  and  mid-November,  this  advertisement  will 
appear  twice,  in  colour  pages,  in  the  Radio  Times,  the  Sunday  Times 
Magazine,  and  the  Observer  Magazine.  We'll  be  reaching  27  million  people. 

With  this  advertising  supporting  the  Number  One  selling 
range  of  sun  lamps,  we  expect  high  demand  this  autumn. 

So  make  sure  you're  stocked  up,  and  put  some  colour  into 
vour  autumn  profits. 

Selector  Combined  Sun  Lamp  HP  3110  £35-49 
De  Luxe  Combined  Sun  Lamp  HP  3111  £32-49 
Standard  Combined  Sun  Lamp  HP  3112  £24-99 


Is  summer  just  a  fading  memory? 


iSeptembei; 


if  !■ 


Novem 


It's  a  sad  fact, but  the  trouble  with  any 
summer  tan  is  that  it  doesn't  last  long. 

The  winter  elements  are  just  too 
unfriendly. 

By  October  it  s  fading.  And  by  November 
it's  almost  certainly  gone. 

So  you're  faced  with  the  unhappy 
prospect  of  starting  all  over  again  next  year. 

With  a  Philips  Sun  Lamp  however, you 
can  keep  your  tan  all  year  round. 

You  sce.it  radiates  ultra-violet  rays  like 
the  sun. 

So  by  using  it  for  just  a  few  minutes 
every  other  day.you  can  look  healthy.  Feel 
healthy.  And  help  keep  your  skin  in  good 
condition. 

And  isn't  that  the  best  way  to  face  the 
savage  months  ahead? 


PHILIPS 

Simply  years  ahead. 


Suggested  selling  prices:  Standard  Combined  Sun  Lamp  £2-4  99.  Dc  Luxe  Combined  Sun  Lamp  132.49.  Selector  Combined  Sun  Lamp  155  49 
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The  great  ideas... 


At  Jovan,  one  great  idea  leads  to 
another. ..with  astonishing  regularity 
Musk  Oil,  introduced  in  1972,  is  not 
only  the  best-selling  Musk  Oil  in 
America,  it's  one  ot  the  best-selling 
scents  in  all  the  world.  Ginseng 
wondrous  fragrance  ot  the  Orient,  is 


less  than  a  year  old,  yet  has  already 
proven  itself  VSP  has  the  enviable 
reputation  of  being  one  of  the  truly 
exquisite  floral  fragrances  ever 
developed,  anywhere.  And  Grass  Oil, 
a  sophisticated  yet  earthy  blend  of 
wild  grasses  and  oils,  has  caught  on 


like  wildfire.  You  won't  want  to  be 
caught  without  it 
Stock  up  now. 

Everywhere  Jovan  has  ever 
appeared, its  been  an  over-night 
sensation.  So  don  t  miss  a  single 
opportunity.  Order  the  complete  range. 


f  |0\AN  "ttjCVAN 


Available  as:-  Musk  Oil  for 
Men  '/a  oz  and  4  oz;  3  oz 
atomiser  Musk  Oil  'A  oz 
perfume;  2  oz  cologne  cone, 
atomiser;  2  oz  cologne 
atomiser. 


Available  as  -  Grass  Oil  for 
Men  '/?  oz  and  4  oz;  Grass  Oil 
2  oz  cologne  atomiser. 


Available  as  -  Ginseng  for 
Men  'k  oz  and  4  oz;  Ginseng 
'A  oz  perfume;  2  oz  cologne 
atomiser. 


Available  as:-  VSP  'A  oz 
perfume;  2  oz  cologne 
atomiser. 


R.R.P.  C2.95  for  all  products  except '  oz  -  R.R.P  £0.85 


Order  today  from  Jovan,  484  Honeypot  Lane,  Stanmore,  Middlesex,  UK. Tel:  01-952  6622. 
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Crest's  top-spending  launch 

After  two  years  of  stringent  test  market- 
ing in  the  Yorkshire  area,  Crest  comes  to 
the  market  not  only  as  Procter  & 
Gamble's  most  important  launch,  but  also 
as  one  of  the  highest  spending  toothpaste 
introductions  (C&D,  September  6,  p297). 

Crest,  the  first  fluoride  toothpaste  to  be 
launched  nationally  in  America,  is  claimed 
to  have  had  more  clinical  trials  than  any 
other  toothpaste  in  the  world — 22  trials 
with  8,000  children.  The  manufacturers 
say  that  there  is  no  better  decay  fighter 
than  the  Fluoristan  (stannous  fluoride) 
formulation. 

A  dental  care  programme  with  posters, 
teacher's  notes,  and  dental  care  kits,  in- 
cluding toothpaste,  toothbrushes  and 
disclosing  tablets,  leaflets  and  posters,  is 
being  made  available  to  all  Britain's 
11,000  practising  dentists  and  20,000 
primary  schools. 

A  feature  of  the  advertising  campaign 
is  that  Crest  is  the  first  toothpaste  to  be 
endorsed  by  name  by  the  British  Dental 
Association.  The  new  British  Dental 
Association  statement  just  issued  about 
Crest  says:  "The  British  Dental  Associa- 
tion accepts  that  a  properly  constituted 
fluoride  toothpaste  helps  prevent  tooth 
decay.  Crest  satisfies  these  requirements 
and  is  of  significant  value  when  used  in 
a  conscientious  and  comprehensive  pro- 
gramme of  dental  care." 

The  toothpaste  comes  in  four  sizes:  the 
family  size,  125cc  (£0  511)  packed  in  12's; 
extra  large,  85cc  (£0  42)  packed  in  24's; 
large,  50cc  (£0  30)  packed  in  36's,  and 
standard,  30cc  (£0  20)  packed  in  48's. 

Syntopressin  storage 

Sandoz  Products  Ltd,  PO  box  Horsforth 
no  4,  Calverley  Lane,  Horsforth,  Leeds, 
request  that  pharmacists  who  dispense 
Syntopressin  spray  note  revised  recom- 
mendations to  store  this  product  at  a  tem- 
perature below  5°C.  Patients  should  be 
advised  to  keep  the  pack  in  a  domestic 
refrigerator  but  not  in  a  freezer. 

Biological  dressing  for  burns 

Sheets  of  split  pig  skin  0  3mm  thick  are 
available  for  the  treatment  of  full  thick- 
ness, deep  dermal  and  superficial  burns 
from  Ethnor  division,  Ethicon  Ltd,  Bank- 
head  Avenue,  Edinburgh.  The  product, 
Corethium  lyophilised  porcine  skin,  is  said 
to  provide  local  relief  from  pain,  prevent 
evaporative  fluid  loss  and  reduce  in-patient 
stay  time. 

Larger  size 

Carter  Bros,  Glen  Laboratories,  Shipley, 
Yorks  BD17  7AQ,  have  introduced  a  600 
size  (£9  50)  of  Cida-Ho  capsules — a  three 
months  course. 

Paterson  add  2\  litre  pack 

Paterson  Products  Ltd  have  added  a  211 
pack    (£428    each)    to    their    range  of 


Acuprint  and  Acufix  photographic  solu- 
tions. Distributed  by  Rollei  (UK)  Ltd, 
Denington  Estate,  Wellingborough, 
Northants  NN8  2RG,  the  new  size  of 
Acuprint  provides  251  of  working  solution, 
whilst  the  Acufix  provides  10  or  201, 
depending  upon  dilution. 

Now  available 

H.  N.  Norton  &  Co  Ltd  announce  that 
500ml  packs  of  Oestradin  syrup  are  now 
available  from  their  distributors  Vestric 
Ltd,  Chapel  Street,  Runcorn,  Ches. 

On-pack  offer 

All  "popular  sizes"  of  Elastoplast  Airstrip 
and  fabric  plasters  will  contain  money- 
off  coupons  valid  against  a  next  purchase 
of  any  Elastoplast  plasters,  this  autumn. 
£75,000  worth  of  coupons  have  been 
printed  by  Smith  &  Nephew  Ltd,  Bessemer 
Road,  Welwyn  Garden  City,  Herts,  for 
inclusion  in  flashed  packs  of  family,  large 
and  medium  sizes.  An  illustrative  display 
stand  is  available. 

The  offers  are:  5p  off  next  purchase  of 
family  size,  4p  off  large,  and  3p  off 
medium  size  Airstrip  and  stretch  fabric. 

For  men  of  style 

Reckitt  Products,  Reckitt  House,  Stone- 
ferry  Road,  Hull  HU8  7DS,  are  intro- 
ducing a  promotion  for  the  September  to 
Christmas  period  linked  to  their  men's 
product,  Cossack.  Cossack  labels  give  con- 
sumer vouchers  worth  £3  00  off  a  suit  or 
£30  purchase  at  Hepworths  men's  tailors. 
The  label  also  carries  a  Cossack/Hep- 
worths  "man  of  style"  competition  with 
25  first  prizes  of  special  Hepworths  ward- 
robes, each  worth  £150,  plus  a  year's 
supply  of  Cossack.  Contestants  have  to 
judge  the  relative  importance  of  nine 
points  to  create  a  "man  of  style." 

New  packaging 

Head  &  Shoulders  has  been  repackaged  by 
Procter  &  Gamble  Ltd,  Gosforth,  New- 
castle-on-Tyne  NE99  1EE.  The  new  pack 
gives  "considerably  better  shelf  impact  for 
the  brand".  While  changing  the  basic 
design,  the  makers  have  taken  the  oppor- 
tunity of  making  the  usage  instructions 
clearer,  and  recommend  continual  use. 

Beecham  sponsorship 

Beecham  Foods,  Beecham  House,  Brent- 
ford, Middlesex,  sponsored  one  of  1 1  teams 
competing  in  the  Skol  6-day  race,  at  the 
Empire  Pool,  Wembley,  September  19-24. 
The  team  featured  the  Dynamo  brand 
name  and  consisted  of  Tony  Gowland  and 
Wilfred  Peffgen,  well-known  cyclists. 

Media  coverage  of  the  Skol  6-day  race 
included  the  Press,  ITV's  "World  of  Sport" 
and  Movietone  in  cinema  circuits. 

London  office  closes 

Armour  Pharmaceutical  Co  Ltd  announce 
that  from  September  25  their  London 
office  will  close.  All  correspondence 
should  in  future  be  addressed  to  the  com- 
pany at  Hampden  Park,  Eastbourne, 
Sussex  BN22  9AG  (0323-34721). 

Lectric  shave  offer 

Williams  Lectric  Shave  ;s  available  in  a 
new  attractive,  compact  counter  display 
unit,  holding  12  80-cc  bottles.  Shown  on 
the  display  unit  is  a  lOp-off  consumer 
promotion  and  J.N.  toiletries  division, 
Jackel  &  Co  Ltd,  Kitty  Brewster  Estate, 
Blyth,  Northumberland,  offer  a  trade 
bonus  of  12  invoiced  as  10. 
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Paddi  Pads  'money  off  coupons 

Robinsons  of  Chesterfield  are  to  launch 
an  on-pack  promotion  for  Paddi  pads, 
giving  "money  off"  to  all  purchasers  in 
the  largest  consumer  promotion  the  com- 
pany has  ever  run. 

From  mid-September,  for  eight  weeks, 
Paddi  pads  packs  of  30  and  10  will  carry 
"money  off"  coupons  redeemable  on  sub- 
sequent purchases.  Consumers  will  be 
offered  15p  off  their  next  30's  pack  and 
5p  off  their  next  10's  pack  of  Paddi  pads. 
The  trade  will  be  reimbursed  by  returning 
all  coupons  to  Robinsons.  Robinsons  & 
Sons  Ltd,  Wheat  Bridge,  Chesterfield, 
Derbys,  are  providing  in-store  displays 
inciuding  merchandise  dump  bins  and 
shelf  "talkers". 

All  30's  and  10's  Paddi  pads  packs 
carrying  the  coupons  will  be  "flashed"  as 
will  outer  cases  containing  one  dozen  30's 
packs  and  three  dozen  10's  packs. 

Magazine-linked  offer 

The  October  4  issue  of  Woman's  Own 
will  feature,  within  a  soecial  skin  care 
editorial,  a  money-saving  offer  of  up  to 
80p  off  Vichy  preparations.  Three  coupons 
will  offer  25p  off  any  Vichy  cleansing 
milk,  25p  off  any  Vichy  tonic  lotion,  30p 
off  any  Vichy  moisturising  cream;  the 
offer  ends  November  15. 

There  will  be  a  special  Woman's  Own 
endorsement  for  Vichy  featuring  a  colour 
shot  of  Vichy  cleansing  milk,  tonic  lotion 
and  moisturing  cream  on  the  cover. 
Counter  cards  from  Vichy  (UK)  Ltd, 
1-11  Hay  Hill,  London  W1X  7LF,  fea- 
turing the  offer  are  available. 

Maxi-Dri  on  television 

A  television  campaign  in  the  Lancashire, 
Anglia,  Border,  Ulster,  South  Harlech, 
Westward,  Midlands,  Scottish  and  Gram- 
pian areas  has  broken  for  Kleenex  Maxi- 
Dri  towels.  The  campaign  will  last  four 
weeks,  say  the  makers. 

The  campaign  features  a  new  30-second 
colour  commercial  on  a  "rescue  roll" 
theme,  featuring  the  usefulness  of  Kleenex 
Maxi-Dri  towels:  their  ability  to  absorb 
grease  and  mop-up  spills,  and  stresses  how 
the  absorbency  characteristics  mean 
economy,  say  Kimberly-Clark  Ltd,  Lark- 
field,  Maidstone,  Kent. 

Continued  on  p424 
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Trade  news 
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No  recommended  prices  for  babymilks 

Cow  &  Gate  Ltd,  Guildford,  Surrey,  are 
no  longer  recommending  retail  selling 
prices  for  babymilks.  They  say  that  cur- 
rent suggested  prices  are  rarely  used  so 
there  is  little  point  in  continuing  to  show 
them.  On  September  22  a  number  of  their 
milk  food  products  went  up  by  about  15 
per  cent  including  Premium  babyfood  (12, 
£8  42  trade),  Babymilk  Plus  (12,  £7  56), 
V  formula  (12,  £7-37),  Babymilk  1  and  2 
(12,  £6  74),  Trufood  and  follow-on 
Trufood  (12,  £7  66). 

A  blue  deep  bowl  scoop  has  recently 
replaced  the  white  shovel-shaped  scoop 
for  both  Babymilk  Plus  and  V  formula. 
This  change  in  size  has  been  made  because 
the  density  of  the  powder  currently  being 
produced  is  slightly  greater  than  when 
these  two  babymilks  were  introduced, 
following  minor  changes  in  production. 

Display  competition 

Over  £4,500  worth  of  prizes  are  to  be  won 
in  a  display  competition  organised  by 
Lilia-White  (Sales)  Ltd,  Alum  Rock  Road, 
Birmingham  B8  9DZ,  during  September, 
October,  and  November.  Entrants  are 
asked  to  display  one  or  more  of  Dr 
White's,  Lilia  or  Panty  Pads.  These  are  to 
be  displayed  using  floor  or  shelf  space, 
and  the  displays  will  be  photographed  on 
completion  by  a  Lilia-White  representative. 

Prizes  consist  of  a  national  top  prize  of 
an  Austin  Allegro  1500  estate  car,  plus 
supporting  prizes  of  Bush  colour  tele- 
visions, stereo  units,  cassette  players,  and 
table  lighters.  Closing  date  for  the  com- 
petition is  November  17. 

Remington  display  aids 

Colourful  point-of-sale  backing  for  the 
newly-launched  GT3  battery  powered 
shaver,  comprising  eye-catching  counter 
showcards  and  "wobblers",  have  been 
produced  by  Sperry  Remington  Consumer 
Products.  Apex  Tower,  7  High  Street, 
New  Maiden,  Surrey. 

The  four-colour  display  card  has  been 
designed  "to  reflect  the  slim  elegance  and 


compactness  of  the  pocket-size  shaver" 
which  is  illustrated  in  black  and  chrome 
with  orange  control  buttons. 

The  first  phase  of  Sperry  Remington's 
heaviest-ever  television  backing  for  one 
of  their  electric  shavers  started  this 
month.  30-second  commercials  promoting 
the  Remington  Radial  shaver  will  appear 
nationally.  A  second  phase,  starting  Nov- 
ember 24  and  running  through  to  mid- 
December,  has  been  booked. 

A  watch  on  promotions 

A  new  monthly  publication,  Promotions 
Illustrated,  has  been  launched  to  give 
advertising  and  marketing  executives  a 
visual  presentation  of  UK  promotional 
activity  and  trends.  Market  researchers  in 
each  television  area  buy  the  promotions 
offered  in  store  and  photographs  of  packs, 
leaflets,  etc,  make  up  the  content  of  the 
magazine.  The  first  issue,  just  published, 
results  from  field  work  in  June.  Publishers 
are  Marden-Kane  (UK)  Ltd,  Highview 
House,  Epsom  Downs,  Surrey  KT18  5QF; 
annual  subscription  £240. 

Apocaire  October  promotions 

Sangers  Ltd,  Cinema  House,  225  Oxford 
Street,  London  W1R  1AE,  are  promoting 
the  following:  Badedas;  Brut  33  deodorant 
spray  and  ultra  dry  antiperspirant  spray; 
Brylcreem;  Colgate  dental  cream;  Fairy 
toilet  soap;  Falcon;  Foamy;  Head  and 
Shoulders  shampoo  cream  and  lotion; 
Johnson's  baby  shampoo;  Longlex  nail 
polish  remover;  Palmolive  lather  shaving 
cream;  Panti  Pads  mini  towels;  Sunsilk 
hairspray;  Three  Wishes  antiperspirant. 

Unichem  October  offers 

Unichem  Ltd,  Crown  House,  Morden, 
Surrey,  are  offering  the  following  products 
for  October:  Amami  styling  lotion;  Born 
Blonde  hair  colourant  and  lightener; 
Contact  400;  Elastoplast  elastic  adhesive 
bandage,  dressing  strips,  and  plaster 
strapping;  Harmony  hair  colourant;  Hud- 
nut  Fashion  Style;  Hiltone  hair  lightener; 
Johnson's  baby  soap;  Listerine;  Macleans 
fresh  and  mild  mint;  Phyllosan;  pure 
Silvikrin;  Radox  Showerfresh;  Schick 
Injector  blades;  Sunsilk  shampoo  and 
setting  lotion;  Sure;  Tufty  Tails  and  Tufty 
Pants;  Yeastvite. 

Price  correction 

Max  Factor  Ltd,  ]  6  Old  Bond  Street,  Lon- 
don W1X  4BP,  have  amended  the  prices 
given  for  the  Stronghold  range  (Septem- 
ber 13,  p354).  They  are:  nail  primer  £0  42; 
vinyl  nail  guard  £0-48;  conditioner  £0  45. 

Bonus  offers 

3M  UK  Ltd,  consumer  products,  3M 
House,  Wigmore  Street,  London  W1A  1ET. 
Super  Plenamins:  a  bonus  of  18  by  30's  on 
the  large  parcel  (containing  4-doz  15's,  2- 
doz  30's,  and  1-doz  60's);  a  bonus  of  six 
30's  on  the  smaller  parcel  (2-doz  15's,  1- 
doz  30's,  and  ^-doz  60's);  a  bonus  of  six 
15's  on  orders  for  six  family-size  150's. 

Anapax:  bonus  of  36  bottles  of  child- 
ren's cough  linctus  on  orders  of  1 2-doz 
assorted  adults'  and  children's  linctus;  a 
bonus  of  12  bottles  of  children's  cough 
linctus  on  assorted  orders  of  6-doz. 
Armour  Pharmaceutical  Co  Ltd,  Hampden 
Park,  Eastbourne,  Sussex  BN22  9AG. 
AAA  mouth  and  throat  spray,  10  invoiced 
as  8  (September  29-October  31). 


on  TV 
next  week 

Ln — London;  M — Midlands;  Lc — Lancashire; 
Y— Yorkshire;  Sc— Scotland;  WW— Wales  and 
West;  So— South;  NE— North-east;  A— Anglia; 
U— Ulster;  We— Westward;  B— Border; 
G — Grampian:  E — Eireann;  CI — Channel  Islands 

Anadin:  All  areas 

Delph:  M,  Y,  WW,  NE,  We,  G 

Harmony  hairspray:  All  areas 

Harmony  shampoo:  All  areas 

Kleenex  Maxi-Dri:  Lc,  Sc,  WW,  A,  U,  We, 

B,  G 

Night  Nurse:  All  areas 

Pears  shampoo:  All  areas 

Remington  shavers:  All  areas 

Signal:  All  areas 

Simple  soap:  So 

Sunsilk  hairspray:  All  areas 

Sure:  All  areas 

Thicken  Hair:  M,  NE,  B 

Three  Wishes  foam  bath:  All  areas 


Rescriptbn 
specialities 

TALPEN  tablets 

Manufacturer  Beecham  Research  Labor- 
atories, Brentford,  Middlesex 
Description  Red  film-coated  tablets  en- 
graved "Talpen"  one  side,  containing 
250mg  of  the  ampicillin  ester,  talampicillin 
hydrochloride 

Indications  Treatment  of  infections  caused 
by  ampicillin-sensitive  organisms  including 
acute  and  chronic  bronchitis,  pneumonia, 
ear,  nose  and  throat  infections,  urinary 
tract,  skin  and  soft  tissue  infections 
Contraindications  Penicillin  hypersen- 
sitivity 

Dosage  Adults,  usually  one  tablet  three 
times  daily.  Gonorrhoea:  L5-2g  as  a  single 
dose.  Ampicillin  availability  is  unaffected 
by  food.  Dosage  may  be  doubled  in 
severe  infections 

Precautions  Not  recommended  in  severe 

renal  or  hepatic  impairment 

Side  effects  Erythematous  rash  may  occur 

occasionally,  particularly  in  patients  with 

infectious  mononucleosis 

Storage  In  tightly  closed  containers  in  a 

cool  dry  place 

Packs   Bottles  of  30  tablets  (£2  trade); 
100  tablets  (£6  50);  500  tablets  (£32  50). 
Children's  preparation  available  shortly 
Supply  restrictions  PI,  TSA 
Issued  September  1975 
Notes   Following   oral   administration  of 
250mg    ampicillin    peak    serum  concen- 
trations  are   twice   those   obtained  from 
250mg  ampicillin  and  are  usually  achieved 
in  half  the  time.  Incidence  of  diarrhoea  is 
lower  than  with  oral  ampicillin 

Continued  on  p426 
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Have  you  a  tender  spot 
for  Metanium? 


Some  nappy  rash  products  soothe. 
Others  protect. 

Metanium  is  specially  formulated  to 
do  both. 

Metanium  contains  a  silicone  base.  This 
acts  as  a  water  barrier  to  protect  the  baby's    recommended  by  health  visitors, 
sensitive  skin.  They've  got  a  soft  spot  for  it. 


titanium  salts  to  absorb  urine  and  promote 
rapid  healing. 

Because  Metanium  has  been  clinically 
shown  to  be  an  exceptionally  successful 
treatment  for  nappy  rash,  it  is  widely 


It  also  contains  the  right  balance  of 


Your  spot  for  Metanium  is  on  your  shelf. 


Metanium 
NappyRash. 


Fnr  further  informal  inn  send  tn  Denart  ment  WF  M  Reneue  &  Cn  (id    St  Ives  House  Maidenhead  Berkshire  ST  f>  IR  D 
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A  new  generation 
of  Infant  Foods 


from  Milupa. 


A  new  generation  of  infant  foods  is  now 
available  throughout  the  U.K.  from  Milupa  -  one  of 
Europe's  leading  baby  food  manufacturers. 
There  are  four  delightful  varieties,  each  carefully 
formulated  to  meet  the  nutritional  needs  of  infants 
and  growing  children.  Each  food 
contains  extra  iron  and  1 1  vitamins. 

Varieties  available,  Apple  & 
Honey,  Chocolate  &  Hazel  Nuts, 
Mixed  Fruit,  Semolina  & 
Honey,  as  cartons  of  150  gram, 
in  outers  of  1  dozen. 

Milupa  foods  are 
complete  and  ready  to  eat. 
Extras  such  as  milk, 
sweetening  and  fruit  have 
already  been  included. 

Milupa  is  a  Trademark . 


Preparation  is  simple  -  just  add  water. 
Special  granules  make  mixing  easy  and  provide 
a  full  measure  of  nourishment.  Each  food  has  a 
really  good  taste. 

Milupa  Infant  Foods  are  being  fully 
supported  by  retail  and  clinic  sampling,  postal 
sampling  to  mothers  and  with  press  advertising. 
Colourful  merchandising  material  is  available. 
For  your  first  order,  or  re-order,  contact 
your  wholesaler,  Milupa  salesman  or 
telephone  the  Milupa  Sales  Department 
WEST  DRAYTON  48286. 

Good  foods  from 
nature's  garden. 

Milupa  Limited,  Lab  House, 
Horton  Road,  West  Drayton, 
Middlesex  UB7  8DZ. 
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Development  of  taste 


by  Dr  A.  R.  N.  Gorrod,  nutritional 
adviser,  Robinson's  baby  foods 

"We  all  know  that  a  baby's  taste  is 
different  from  that  of  an  adult."  This  is 
the  sort  of  remark  which  is  often  heard 
in  discussions  about  baby  foods.  It  is, 
however,  a  remark  which  ignores  or  fails 
to  recognise  many  related  aspects  of 
taste  in  babies,  about  which  little  is 
really  known. 

As  adults,  it  is  hard  to  imagine  life 
without  the  sense  of  taste.  The  short 
period  during  which  we  largely  lose  the 
sense  of  smell  when  we  have  a  cold  is 
bad  enough,  for  our  food  loses  its 
flavour — flavour  being  the  combined 
sensation  of  taste,  smell  and  mouth-feel. 
If  we  had  never  been  able  to  recognise 
tastes  would  this  have  been  of  any 
concern?  Some  people,  as  a  result  of 
disease  or  injury,  become  devoid  of  a 
sense  of  taste  and  experience  a  misery 
of  ensuing  dullness. 

More  taste  buds 

While  there  are  differing  views  on 
many  aspects  of  the  development  of 
taste  perception,  one  fact  is  agreed;  a 
baby  does  not  have  the  same  degree  of 
neurological  development  as  an  adult. 
The  taste  buds  are  known  to  be  formed 
almost  completely  prenataliy,  some  even 
being  detected  only  three  months  after 
conception.  This  does  not  mean  that 
taste  perception  is  active  at  birth,  far 
less  does  it  give  any  indication  about 
taste  differentiation  or  preferences  in 
babies.  It  has  been  shown  that  children 
have  taste  buds  in  greater  numbers  than 
do  adults  and  over  a  much  greater  area 
of  the  oral  cavity  (sides,  edge  and  back 
of  tongue) . 

The  effect  of  this  has  not  been  fully 
determined.  Are  children  more  sensitive 
or  discriminating  in  tastes  than  adults 
or  are  their  taste  buds  less  efficient? 

Continued  on  p4 
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Taste  in 
babies 

Continued  from  p3 

Certainly  the  changes  in  taste  sensitivity 
in  adults  with  advancing  age  can  be 
explained  in  this  way. 

Once  children  can  talk  it  is  a  relatively 
simple  matter  to  determine  the 
recognition  of  and  preferences  for 
different  tastes.  While  they  are  babies 
this  is  difficult,  a  fact  demonstrated  by 
the  sizeable  number  of  research  papers 
concerned  with  odour  perception  in 
babies  compared  with  the  few  on  taste. 

First  response 

This  difficulty  is  probably  the  cause 
of  some  of  the  conflicting  results  which 
have  been  reported.  It  has  been  said 
that  babies  have  little  ability  to 
distinguish  tastes  until  they  are  35-40 
days  old,  but  other  work  has  shown  a 
response  to  saltiness  in  babies  of  only 
two  days  old. 

It  is  hard  to  accept  that  this  was  a 
taste  response,  but  in  the  same  work 
milk  or  water  had  no  effect  while 
sweetness  had  a  "negative"  effect,  ie  it 
soothed  the  babies.  Irrespective  of  when 
taste  function  first  becomes  manifest,  it 
is  clear  that  initially  babies  are  much 
less  sensitive  to  tastes  than  are  adults. 
Greater  concentrations  of  the  substances 
giving  the  stimuli  are  necessary  for 
perception  in  the  very  young  but  the 
sensitivity  increases  with  age. 

How  a  baby  responds  to  tastes  must 


Display  material  for  the  offer  of  a 
'baby  sitta'  for  £4-15  plus  two  bottle 
tops  from  any  size  or  flavour  of 
Delrosa  (Sterling  Health  Products, 
Surbiton,  Surrey) 


have  a  bearing  on  its  acceptance  of 
foods  and  on  the  selection  of  foods 
which  are  offered.  During  the  past 
decade  there  has  emerged  a  widely  held 
opinion  that  baby  foods  should  not 
include  anything  which  is  not  essential. 
This  is  idealistic  but  has  a  good  basis, 
though  the  situation  can  only  be 
controlled  in  those  babies  brought  up 
on  carefully  formulated  commercial  foods. 

A  food's  taste  may  be  considered  as 
the  combined  effects  of  the  major 
nutritive  ingredients  and  the  minor 
additives  such  as  flavours.  By  the 
selection  and  control  of  these  factors 
in  the  foods  offered,  a  baby  can 
experience  and  learn  the  range  of  tastes 
leading  to  those  which  will  be  met  in 
later  life.  It  is  generally  considered  that 
it  more  highly  flavoured  foods  are 
introduced  before  taste  perception  is 
greatly  advanced  then  management  of 
the  baby  will  proceed  smoothly.  If  only 
bland  foods  are  fed  as  supplements  to 
milk  until  the  taste  sense  is  developed, 
there  may  well  be  rejection  of  flavoured 
foods  when  these  are  offered.  The 
problem  is  how  to  achieve  a  balance  by 
the  right  timing. 

Control  of  food  intake 

A  recent  paper1  offers  an  hypothesis  on 
the  possible  effect  of  taste  on  feeding 
behaviour  in  the  most  natural  setting — 
breast  feeding.  The  composition  of 
breast  milk  changes  during  feeding.  The 
researcher  noted  that  some  babies  who 
had  refused  to  continue  feeding  from 
one  breast  were  keen  to  resume  when 
put  on  the  other  breast  and  suggested 
that  this  behaviour  was  caused  by  the 
change  in  taste  of  the  milk  as  a  result 
of  its  change  in  composition. 

It  was  further  suggested  that  this 
limitation  of  food  intake  by  taste  could 
explain  why  breast  fed  babies  were 
unlikely  to  become  obese  babies. 
Whereas  the  later  milk  from  a  breast  is 
rich  in  fats  and  protein,  the  early  flow 
from  the  other  breast  is  weaker  and 
serves  as  drink  rather  than  as  food. 

Two  aspects  of  taste  for  babies  over 
which  there  is  external  control  concern 
salt  and  sugar.  Each  of  these  represents 
a  normal,  widely  experienced  adult  taste 
but  each  has  given  rise  to  nutritional 
concern  about  adverse  effects. 

The  sugar  to  which  a  baby  is  naturally 
exposed  is  lactose  from  breast  milk. 
Lactose  has  an  immediate  nutritional 
advantage  in  being  involved  in  the 
absorption  of  calcium  but  it  is  also  much 
less  sweet  than  sucrose  or  dextrose. 
This  sweetness  causes  concern  because 
of  the  development  of  a  "sweet-tooth" 
but  this  frailty  is  probably  present  from 
birth.  When  neonates  were  offered 
different  sugars  or  water,  sucrose  was 
preferred  to  a  significant  extent.  So 
efforts  to  control  the  proportion  of  sweet 
foods  a  growing  baby  consumes  are 
working  against  a  natural  process. 

Salt  achieved  notoriety  following  the 
suggestion  that  excess  intakes  in  infancy 
could  lead  to  adult  hypertension.  The 
concern  has  continued  on  a  much  more 
realistic  basis,  namely  the  inefficiency  of 
the  young  kidneys  and  their  inability  to 
excrete  large  ionic  loads,  whether 
resulting  from  salt,  proteins  or  any  other 


Southalls  Special  Softies,  a  range  of 
baby  pants  introduced  recently  (Nivea 
Toiletries  Ltd,  Surbiton,  Surrey) 


source.  Mention  has  already  been  made 
of  the  perception  of  saltiness  by  two-day- 
old  babies  but  the  practical  concern 
relates  to  the  desirability  of  any  specific 
concentration  of  salt  in  foods  influencing 
the  baby  in  the  acceptance  of  those 
foods  in  its  diet. 

Taking  the  principle  that  foods  other 
than  milk  should  not  normally  be  fed  to 
babies  of  less  than  3-4  months  of  age, 
the  neonatal  behaviour  to  salt  taste  is 
irrelevant.  The  weaning  type  of  baby 
food  is  given  to  babies  who  have  already 
developed  their  taste  faculty  considerably 
and  are  becoming  possessed  with  the 
means  of  expressing  their  preferences. 
It  has  been  shown1'  that  added  salt  is 
not  necessary  in  foods  of  the  meat  and 
vegetable  type  and  the  level  of  salt  in 
baby  foods  manufactured  in  the  UK  is 
being  steadily  reduced. 

There  is  recognition  that  a  limiting 
factor  in  any  such  reduction  of  salt  or 
sugar  is  the  mother.  It  is  to  be  hoped 
that,  following  the  recent  report3  on 
infant  feeding  practice,  efforts  are  being 
made  to  teach  mothers  that  it  is  unwise 
to  add  salt  or  sugar  or  to  expect  a 
baby's  food  to  be  acceptable  to  the 
adult  palate. 

Whereas  a  baby  may  have  the  means 
for  detecting  tastes  from  a  very  early  age 
it  does  not  follow  that  the  ability  to  use 
them  is  developed.  Further,  little  is 
known  about  any  powers  of  discrim- 
ination or  the  matter  of  preferences. 
There  is  information  available  concerning 
training  of  animals  to  different  tastes  but 
whether  this  is  applicable  to  humans  or 
what  relevance  it  might  have  as  to  when 
it  is  necessary  or  desirable  to  offer  a 
baby  new  tastes  is  uncertain.  In  view 
of  this  serious  lack  of  knowledge  it 
seems  appropriate  that,  as  with  so  many 
aspects  of  infant  development,  modera- 
tion and  gradual  change  should  guide 
their  feeding. 
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Here's  even  more  so 
to  keep  our  brand 
leaders  on  ton. 


Milton  Products 

for  hospital  care  8 
in  the  home 


The  merchandising 
support  we've  been  putting 
behind  our  baby  hygiene 
products  has  made  these  three 
brand  leaders  even  bigger 

More  and  more  mothers 
realise  the  need  for  high 
standard  products,  to  protect 
and  make  life  safer  for  their 


babies.  So  they'll  be  looking 
out  for  Milton  Sterilising  Fluid, 
Napisan  Germicidal 
Nappy  Treatment  and  Infa-Care 
Hygienic  Baby  Bath. 


So  we've 
designed  this  special 
display  unit  to  show 
off  your  stock  at  a  glance. 
Check  out  your  stocks, 
make  sure  of  a  constant  supply 
of  Milton,  Napisan  and  Infa-Care 
today  and  watch  your  profits 
grow  along  with  our  brands. 


Now  send  for  your  free  display  unit. 

Write  to  R.  Willis,  Richardson-Merrell  Ltd.,  20  Queensmere,  Slough,  Berks  SL1 1 YY. 

MILTON,  NAPISAN,  INFA-CARE  and  Q  are  registered  trademarks. 
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Can  heart  disease  be 
prevented  in  infancy? 

Anne  Dew,  BSc,  nutrition  and  research  department,  Cow  &  Gate  baby  foods,  discusses  recent  work  on 
fat  metabolism  in  babies  and  its  implications  in  later  coronary  disease 


In  recent  years  the  nutritional 
significance  of  both  the  quantity  and  type 
of  dietary  fat  has  been  increasingly 
brought  to  the  attention  of  the  layman 
as  more  research  is  done  on  coronary 
heart  disease,  one  of  the  most  prevnlent 
causes  of  death  in  Western  society. 
Although  most  of  this  research  work  has 
been  done  with  adults,  there  are  those 
who  consider  that  the  importance  of 
dietary  lipid  and  later  tendency  to  heart 
disease  has  infant  feeding  as  its 
foundation. 

Other  researchers  have  been 
investigating  different  aspects  of  fat 
metabolism  in  the  infant.  Some  of  the 
topics  covered  have  been  the 
relationship  between  tat  type  and 
absorption,  any  link  between  fat  and 
calcium  absorption  (which  may  have 
implications  in  the  aetiology  of  neonatal 
tetany),  the  characteristics  of  adipose 
tissue  lipids  in  relation  to  dietary  tat  and 
the  possible  link  between  lipids  and 
subsequent  brain  development. 

If  one  accepts  human  breast  milk  as 
the  natural  first  food  of  the  infant,  then 
the  composition  of  human  breast  milk  fat 
should  be  viewed  as  ihe  ideal.  However, 
various  components  of  the  milk  vary  not 
only  from  early  to  late  lactation,  but 
between  individuals,  between  left  and 
right  breasts,  with  the  time  of  the  day 
and  even  throughout  the  duration  of  an 
individual  feed.  And  it  has  been 
postulated  (see  also  p4)  that  the  4-5 
times  increase  in  fat  concentration  and 
1-5  times  increase  in  protein  content  at 
the  end  of  a  feed  taken  from  the  breast, 
by  virtue  of  the  changed  flavour  of  the 
milk,  acts  as  an  appetite  controller. 


Faced  with  such  variations  in  human 
milk  composition  then  average  values  for 
the  nutrient  content  must  be  taken  for 
the  purpose  of  comparison.  Mean  total 
fat  values  for  the  lipid  content  of  human 
breast  milk  are1:  colostrum  (days  1-5), 
2-9g;  transitional  milk  (days  6-10),  3-5g; 
mature  milk  (day  11  onwards),  3-3g. 

Hence  in  formulating  an  infant  milk 
food  the  object  is  to  match  the  fat  level 
in  the  reconstituted  powder  with  the  level 
in  human  milk.  In  most  infant  milk  foods 
the  fat  content  is  in  the  region  of 
3  0-3-5g/100ml  of  reconstituted  feed. 
Certain  so  called  "half-cream"  milks  (Cow 
&  Gate  babymilk  1,  and  NDM  half  cream) 
have  fat  levels  of  1-9  and  1-4g/100ml 
respectively.  These  milks  were  formulated 
for  feeding  to  infants  in  the  first  few 
weeks  of  life,  when  some  medical 
personnel  consider  the  immature 
digestive  system  able  to  deal  better  with 
a  lower  fat  level.  There  is,  however,  no 
conclusive  proof  of  this,  and  the  newer 
"modified"  infant  milk  foods  are  all 
formulated  at  the  3-0-3-5g/100ml  level. 

Type  of  fat 

Probably  more  important  than  total  fat 
level  is  fat  type,  which  has  implications 
not  only  in  the  immediate  digestibility 
and  ease  of  absorption  of  the  lipid,  but 
also  in  the  subsequent  metabolism  of 
the  nutrient  both  in  the  short  and 
possibly  long  term.  Total  milk  fat  can  be 
categorised  into  triglycerides, 
phospholipids  and  sterols  (mainly 
cholesterol),  approximately  98  per  cent 
of  the  fat  being  triglyceride  and  about 
1  per  cent  phospholipid  and  sterols. 

The  triglyceride  component  of  the  milk 
fat,  with  its  high  caloric  density  of 
9  kcal/g  provides  approximately  48  per 
cent  of  the  calories  of  human  breast 
milk.  Human  milk  fat  appears  to  be  well 
absorbed  by  the  newborn  infant,  85-90 
per  cent  absorption  being  reported". 
Studies  on  newborn  infants  fed  infant 
milk  formulae  containing  cows'  milk  fat 
at  a  level  equivalent  to  ihat  found  in 
human  milk  indicate  absorption  of  this 
fat  is  not  so  efficient,  about  30-40  per 
cent  of  the  fat  being  excreted.  This 
difference  is  thought  to  be  due  to  the 
differing  component  fatty  acids  and 
their  potential  distribution  within  the 
triglyceride  molecule. 

The  most  prevalent  fatty  acids  found 
in  milk  fat  (both  human  and  cows'  milk) 
are  those  of  chain  length  C,c  and  C18,  and 
of  the  18  carbon  acids  a  fair  proportion 
are  unsaturated. 

The  infant  absorbs  unsaturated  fatty 
acids  better  than  saturated  and  stearic 
acid  is  relatively  poorly  absorbed. 

Filer  ef  al'  have  demonstrated  the 
importance  of  the  positional  distribution 
of  palmitic  acid  on  the  triglyceride  with 


respect  to  uptake.  Human  milk  contains 
approximately  74  per  cent  of  the  16 
carbon  saturated  palmitic  acid  on  the 
central  2-position  of  the  triglyceride4, 
while  in  cows'  milk  fat  the  palmitic  acid 
is  approximately  equally  distributed 
among  the  three  positions. 

16  carbon  fatty  acid 

CH3(CH2)uCOOH 

Saturated  palmitic  acid  (23  per  cent  of 
total  fatty  acids  in  human  milk  and  24  per 
cent  in  cows'  milk1) 

18  carbon  fatty  acids 

CH3(CH2)a6COOH 

saturated  stearic  acid  (7  per  cent  of 
human  milk  fatty  acids  and  13  per  cent 
of  cows'  milk) 

CH3(CH2)7CH  =  CH(CH,)7COOH 
monenoic,  oleic  acid  (37  per  cent  of 
human  milk  fatty  acids  and  32  per  cent  of 
cows'  milk) 

CH3(CH,)4CH  =  CHCH2CH  = 
CH(CH2)7COOH 

dienoic,  linoleic  acid  (8  per  cent  of 
human  milk  fatty  acids  and  3  per  cent  of 
cows'  milk) 

CH3CH2CH  =  CHCH..CH  =  CHCH2CH 
=  CH(CH2)7COOH 

trienoic,  linolenic  acid  (0-5  per  cent  of 
human  milk  fatty  acids  and  1  per  cent  of 
cows'  milk) 

Greater  absorption  with  esterification 
on  the  2-position  can  be  related  to  the 
enzymic  digestion  and  subsequent 
absorption  of  the  triglyceride.  Pancreatic 
and  intestinal  lipases  hydrolyse  the 
triglyceride  to  give  a  mixture  of 
2-monoglycerides  and  free  fatty  acids. 
Micelles  of  bile  salts,  fatty  acids  and 
monoglycerides  are  then  formed  and 
pass  into  the  intestinal  mucosal  cell. 
Free  unsaturated  fatty  acids  seem  to  be 
well  absorbed  whereas  uptake  of  free 
palmitic  acid  is  poor.  However,  the 
2-monoglyceride  of  palmitic  acid  is  well 
absorbed,  thus  partly  explaining  the 
greater  percentage  absorption  of  human 
milk  fat  compared  with  cows'  milk  fat. 

Original  infant  milk  foods  were 
basically  composed  of  dried  cows'  milk, 
with  added  vitamins  and  iron,  and  hence 
contained  cows'  milk  fat.  However,  with 
advancing  technology  it  became  possible 
to  adjust  the  fat  component  of  the  infant 
milk  food  by  using  skimmed  milk  and 
added  oils.  In  this  way  the  cows'  milk  fat 
can  be  totally  or  partially  removed  and 
replaced  by  a  blend  of  oils,  vegetable 
or  animal,  chosen  to  give  a  triglyceride 
structure  closer  to  human  milk  fat  and 
hence  resulting  in  greater  absorption5. 
Milks  of  this  type  are  Cow  &  Gate 
Premium  babyfood  (a  blend  of  vegetable 
oils  and  butterfat),  C  &  G  V  formula 
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(added  vegetable  oils),  SMA  and  Gold 
Cap  SMA-S26  (added  vegetable  and 
beef  oils). 

Milks  with  adjusted  fatty  acid  patterns 
are  now  being  increasingly  used  in 
hospital  special  care  units  as  premature 
infants  show  lower  overall  fat  absorption 
than  full-term  babies-.  Because  of  the 
relatively  lower  absorption  of  butterfat 
compared  with  vegetable  oils,  a  butterfat 
formula  has  been  shown  to  give  only 
60  per  cent  of  the  utilisable  calories  of 
a  milk  containing  vegetable  oil5  when  fed 
to  premature  babies.  By  using  a  milk 
with  an  adjusted  fatty  acid  pattern,  the 
premature  infant  can  satisfy  its  caloric 
needs  with  a  much  smaller  feed  volume. 

Early  work  on  the  aetiology  of  neonatal 
tetany  implied  that  the  high  levels  of 
stearic  and  palmitic  acid  in  cows'  milk 
fat  led  to  the  formation  of  insoluble 
calcium  soaps  and  hence  reduced 
calcium  absorption"  \  More  recent' 
research  on  premature  babies  has. 
however,  indicated  that  in  these  infants 
the  fat  type  does  not  appear  to  affect 
calcium  uptake,  which  is  more  directly 
linked  to  the  total  calcium  level  and  the 
calcium  :  phosphorus  ratio  in  the  milk. 
Extrapolation  of  such  research  to  full- 
term  new  born  and  older  infants  is 
complicated  by  the  fact  that  absorption 
of  all  these  nutrients  is  known  to  increase 
with  increasing  age. 

If  the  fatty  acid  pattern  of  an  infant 
milk  is  being  adjusted  in  order  to 
increase  absorption,  then  it  is  possible 
for  other  factors  to  be  considered. 

Role  in  synthesis 

Although  the  major  role  of  the 
triglyceride  fatty  acid  is  energy 
production,  certain  of  these  acids — the 
so-called  "essential  fatty  acids" — are 
required  for  structural  and  synthetic 
purposes,  playing  a  part  in  cell 
membrane  structure  and  possibly  being 
important  for  brain  tissue  development 
and  subsequent  neuronal  functioning". 
These  polyunsaturates  18  carbon 
linoleic,  and  linolenic  and  20  carbon 
arachidonic  acid,  cannot  be 
manufactured  in  the  body  from  either 
saturated  or  monenoic  fatty  acids  and 
the  diet  must  provide  either  the 
presynthesised  polyunsaturated  acid  or 
sufficient  linoleic  acid  for  their  synthesis. 
With  diets  in  which  linoleic  acid  accounts 
for  less  than  0-1  per  cent  of  the  energy 
intake  essential  fatty  acid  deficiency, 
characterised  by  skin  defects  and 
retarded  growth  rates,  has  been  reported 
in  babies10.  In  view  of  this,  the  1960 
Skimmed  Milk  with  Non-Milk  Fat 
Regulations  state  infant  milk  foods  based 
on  skimmed  milk  plus  added  oils  must 
contain  polyunsaturated  acids  of  the 
cis-cis  form  to  the  extent  of  not  less  than 
12  per  cent  of  the  total  fatty  acids  in  the 
food.  In  this  way  the  infant  is  protected 
against  any  essential  fatty  acid 
deficiency. 

The  use  of  infant  milk  foods  based  on 
either  cows'  milk  fat  or  milk  with  added 
vegetable  oils  has,  in  the  past,  tended 
to  vary  in  different  countries.  Infants  in 
the  UK  have  been  predominantly  fed  on 
cows'  milk  fat,  whereas  in  Europe  there 
has  been  a  much  wider  use  of  the  "filled 
milks."  A  recent  study"  on  the 
composition  of  adipose  tissue  in  infants 


in  Britain  and  Holland  has  shown  that 
depot  fat  rapidly  takes  on  the  charac- 
teristics of  dietary  fat.  In  the  Dutch 
infants  fed  on  a  maize  oil  milk  by  four 
months  of  age  approximately  35  per  cent 
of  the  adipose  tissue  fatty  acids  were 
linoleic  acid,  whereas  in  British 
infants  fed  on  a  maize  oil  milk,  by  four 
linoleic  acid  content  never 
rose  above  3  per  cent.  The  significance 
of  this  is,  as  yet,  unknown,  but  is  of 
interest  due  to  the  postulated  link 
between  fatty  acid  type  and  coronary 
heart  disease. 

Cholesterol  levels 

The  other  dietary  lipid  involved  in  this 
condition  is  cholesterol.  Cows'  milk  (at 
12-16mg  cholesterol  per  100ml),  contains 
a  slightly  lower  level  than  human  milk 
(11-23mg  per  100ml).  The  level  in 
vegetable  oils  is  so  low  as  to  be 
considered  insignificant.  In  adults  a  diet 
low  in  cholesterol  is  thought  to  be 
advisable,  especially  for  those  known  to 
be  "at  risk",  in  guarding  against 
ischaemic  heart  disease.  Evidence  as  to 
whether  this  should  be  carried  through 
as  a  general  infant  feeding  practice  is,  at 
the  moment,  somewhat  inconclusive 
Infants  fed  human  breast  milk  have 
higher  serum  cholesterol  levels  than 
those  fed  either  cows'  milk  or  an  infant 
food  containing  vegetable  oils",  185, 
158  and  129mg  per  100ml  respectively. 
(The  latter  figure  being  a  reflection  of 
endogenous  cholesterol  synthesis.)  Work 
in  rats  and  pigs'3 14  indicates  that  high 
serum  cholesterol  levels  in  the  early 
weeks  of  life  may  protect  against 
elevated  levels  later,  possibly  by  inducing 
enzyme  systems  responsible  for  control 
later  in  life.  At  the  moment  this  has  not 
been  confirmed  in  humans1',  although  the 
studies  have  not  been  extended  beyond 
late  infancy  to  the  post  childhood  and 
possibly  more  vulnerable  periods. 

Different  views 

The  wide  range  of  infant  milk  foods 
available  is  partly  a  reflection  of  the 
inconclusive  evidence  regarding  the  ideal 
lipid  type  for  the  developing  infant.  Some 
paediatricians  are  firm  believers  that 
adjustment  of  the  fatty  acid  pattern  is 
beneficial  to  the  infant  both  by  increasing 
fat  absorption  and  the  ratio  of 
unsaturated  to  saturated  fatty  acids 
within  the  tissues.  They  will  favour  milks 
such  as  Cow  &  Gate  Premium  babyfood, 
C  &  G  V  formula  or  SMA  milks.  There  are 
others  who  view  milk  tat  as  the  natural 
lipid  for  the  growing  young  and  who 
consider  that  milk  fat  may  contain  trace 
nutrients  whose  presence  and  long 
term  nutritional  significance,  is,  as  yet, 
unknown.  They  will  favour  use  of  either 
the  "full  cream"  unmodified  milks  such 
as  Cow  &  Gate  Babymilk  2  or  Ostermilk 
2,  or  the  newer  lew  solute  modified  milks 
such  as  Cow  &  Gate  Babymilk  Plus, 
Ostermilk  Complete  Formula  or  Cow  & 
Gate  Premium  babyfood. 

In  an  area  where  research  is  somewhat 
inconclusive  as  to  the  long  term  effects 
of  feeding  to  an  infant  a  milk  food 
containing  as  the  sole  lipid  either  milk 
fat  or  non-milk  fat,  Cow  &  Gate  Premium 
babyfood  with  its  blend  of  both,  may 
prove  to  provide  the  best  of  both  worlds. 
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THE  NEW  FREFLO 


Right  design. 

Now  Smooth  as  glass  and  so  much 
safer! 

We've  completely  re-designed  the 
new  Fref  lo  feeder  to  incorporate  all 
these  outstandingly  helpful  features. 

:  Freflo's  rimless  neck  has  no 
raised  edges  to  trap  germs. 

The  lower  part  of  feeder  has 
strong  but  flexible  walls  which  when 
squeezed  gently  helps  prevent 
airlocks. 

::  Hygenic  boilable  teat  cover  clips 
over  bottle  cap  and  keeps  teat  clean. 
Ideal  for  night  feeds. 

PLUS!  Thumbgrips  that  make 
feeder  comfortable  to  hold. 

AND!  Graduations  in  ounces  and 
millilitres. 

Boilable,  lightweight  and  virtually 
unbreakable. 


Right  packaging, 

Having  got  the  feeder  right  we 
turned  our  attention  to  the  packaging. 
We  used  a  bright  orange  and  white 
colour  scheme  but  designed  it  as  a 
simple  half  sleeve  to  keep  the  cost 
at  a  highly  competitive  level. 
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FEEDER  GETS  IT  RIGHt 


Right  price. 

The  label  displayed  on  the  bottle  says 
it  all. This  is  a  special  introductory  offer 
which  includes  a  FREE  Teat  Cover.  So  get 
your  order  in  quickly.  (Offer  applies  to  UK 
only  while  stocks  last.) 


m 
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Right  promotion. 

And  to  do  justice  to  our  brand  new  bottle  we're 
launching  it  with  a  massive  press  promotion. 

We'll  be  reaching  nearly  9,000,000  consumers  with 
impactful,  informative  advertisements  in:  Mother, 
Mother  and  Baby,  True  Story,  True  Romances,  Woman, 
Woman's  Own,  Woman's  Weekly,  Woman  and  Home, 
Woman's  Realm,  Health  Visitor,  Nursing  Mirror,  Nursing 
Times  and  Part  I  &  II  of  You  &  Your  Baby. 

All  ads.  promote 'Special  Introductory  Offer' and 
other  Lewis  Woolf  products. 


Griptight  Freflo 

THE  SAFEST  PROFIT  WVE  EVER  MADE 


Lewis  Woolf  Griptight  Limited,  Home  Sales  Department, 
1440akfield  Road, Selly  Oak,  Birmingham  B29  7EE. 
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Foods 

'Win  a  mini'  competition 

Gerber  babyfoods  are  launching  a  "Win 
a  Mini"  consumer  competition  from 
October,  offering  five  British  Leyland 
Mini  cars  as  first  prizes  with  500  runners 
up  prizes  of  Britax  safety  seats. 

Contestants  have  to  complete  an  entry 
form  listing  eight  reasons  why  they 
think  a  young  mother  would  find  a  Mini 
an  ideal  car,  in  what  they  believe  is  the 
correct  order  of  importance,  and  attach 
three  Gerber  babyfood  labels  or  one 
Gerber  fruit  juice  label.  The  entry  forms 
are  available  to  the  trade  in  a  special 
shelf  edge  dispenser. 

Gerber  is  said  to  be  currently  enjoying 
its  highest  market  share  ever  of  25  per 
cent  sterling  (Independent  Baby  Panel). 

In  coming  months  the  company  will  be 
supporting  products  by  continuing 
advertising  in  the  mother  and  baby 
Press  (CPC  (UK)  Ltd,  Claygate  House, 
Esher,  Surrey). 

New  foods  'fast  movers' 

Milupa  Ltd  report  that  their  new  infant 
foods  (C&D,  June  28,  p84J)  have  earned 
the  reputation  in  many  pharmacies  of 
being  "fast  movers"  in  a  market  noted 
for  being  slow  to  change.  There  are  four 
varieties — apple  and  honey,  chocolate 
and  hazelnuts,  mixed  fruit,  semolina  and 
honey  (£0-34) — and  a  seven  cereal 
food  (£0-29). 

Milupa  are  forming  a  sales  force  of 
nurses  and  nutritionists  to  maintain 
contact  with  medical  advisers,  particularly 
the  staff  of  health  centres  and  clinics. 
Regular  mailings  and  advertising  to 
medical  groups  has  commenced,  together 
with  distribution  of  samples  to  mothers 
and  advertising  in  specialist  publications. 
The  team  covering  retail  pharmacies  is 
also  being  expanded  to  cover  further 
areas  of  Scotland,  Northern  Ireland  and 
Wales,  as  well  as  increasing  coverage 
of  England  (Milupa  Ltd,  Lab  House, 
Horton  Road,  West  Drayton,  Middlesex). 

Rationalisation  of  range 

Glaxo-Farley  Foods  are  rationalising  the 
Ostermilk  brand  range  following  the 
growing  popularity  of  low  solute  milks. 
The  recent  discontinuation  of  Golden 
Ostermilk  and  Ostermilk  One  has 
eliminated  two  of  the  high  solute 
traditional  milks. 

The  company  are  maintaining 
distribution  of  Ostermilk  complete 
formula,  the  low  solute  milk,  together 
with  Ostermilk  Two,  thereby  giving 
mothers  the  choice  of  a  new  milk  which 


can  be  made  instantly  in  the  bottle  or  a 
traditional  milk  to  be  mixed  in  a  jug 

The  company  says  that  the  market  for 
rusks  is  increasing  as  not  only  babies  but 
older  children  take  to  them.  Farley's 
rusks  are  said  to  have  an  80  per  cent 
share  of  the  £3-5m  market.  The  brand  is 
being  supported  by  national  advertising, 
including  television,  in  excess  of 
£190,000,  documentary  lilms  shown  to 
mothers  and  health  visitors  and  on-oack 
promotions.  The  trend  towards  feeding 
the  rusks  to  older  children  is  increasing 
the  demand  for  the  family  pack  size  of 
18  rusks  (Glaxo-Farley  Foods  Ltd. 
Plymouth  PL3  5UA). 

Popularity  wUh  immigrants 

Wyeth  Laboratories  say  that  joint  sales 
of  Gold  Cap  SMA  and  regular  SMA  have 
continued  to  grow  and  now  hold  about 
20  per  cent  of  the  UK  market.  Further 
growth  is  anticipated,  possibly  at  an  even 
faster  rate,  because  there  is  no  longer 
a  large  price  differential  between  either 
form  of  SMA  and  the  older  unadapted 
babymilks. 

Company  statistics  reveal  that  the 
immigrant  population  buy  most  SMA 
pro  rata,  probably  because  SMA  is  a 
best  seller  in  their  countries  of  origin. 

The  products  are  backed  with  an 
educational  programme  with  information 
supplied  via  midwives  and  health  visitors. 
Many  maternity  hospitals  are  serviced 
with  an  SMA  ready-to-feed  system  and 
sample  packs  are  distributed  through 
hospitals  and  clinics  (Wyeth 
Laboratories,  Huntercombe  Lane  South, 
Taplow,  Maidenhead,  Berks). 


Disposables 


Two  more  Caroline  packs 

Glaxo-Farley  Foods  Ltd  are  now 
distributing  the  Caroline  range  of 
disposable  nappies,  Poppa  pants,  nappy 
liners  and  disposable  bibs. 

On  October  1  two  new  pack  sizes  of 
nappies  will  be  introduced — 20  standard 
nappies  (£0-47)  and  18  large  nappies 
(£0-47).  Throughout  October  there  will 
be  a  "6p  off"  coupon  for  Caroline 
nappies  on  the  family  pack  size  of 
Farley's  rusks  (address  above). 

Accent  on  absorbency 

Tufty  Tails,  at  31  g  per  nappy,  are  said 
to  be  one  of  the  heaviest  and  most 
absorbent  disposables  on  the  UK  market 
Modo  conducted  some  consumer  tests 
recently  to  find  out  whether  mothers 


could  tell  the  difference  between  nappies 
containing  different  amounts  of  pulp 
filling.  Over  200  regular  users  of 
disposables  tested  31  g,  29g  and  27g 
Tufty  Tails  and,  although  the  nappies  all 
looked  the  same,  almost  three  times  as 
many  mothers  preferred  the  31  g  nappies 
as  preferred  the  others.  The  main  reason 
given  was  greater  absorbency  and  the 
company  are  concentrating  on  this 
advantage  in  their  advertising,  believing 
lack  of  absorbency  in  some  products 
has  been  responsible  for  British  mothers 
being  slow  to  accept  disposable  nappies. 

Part  of  Modo's  promotion  programme 
includes  the  increased  use  of  free 
samples.  A  competition  in  which 
pharmacists  can  win  a  holiday  in  Istanbul 
by  matching  one  of  25  babies'  bottoms 
with  a  full  length  picture  of  a  baby 
(C&D,  September  6,  p302)  is  now  under 
way  (Modo  Consumer  Products  Ltd. 
Chichester  Street,  Chester  CH1  4BP). 

Advisory  bureau 

Robinson's  of  Chesterfield  are  planning 
an  intensive  programme  of  promotional 
activity  for  Paddi  pads  and  other  related 
Paddi  items.  These  activities  will  be 
backed  with  in-store  merchandising 
material  and,  later  in  the  year,  with  an 
advertising  campaign  lo  help  support 
pharmacy  trade.  A  "money-off"  coupon 
on-pack  is  now  offering  15p  or  5p  off 
the  next  purchase  of  30  or  10  Paddi 
pads  respectively. 

The  company  plans  to  set  up  a  Paddi 
advisory  bureau  which  will  provide  hints 
on  the  day-to-day  use  of  disposable 
nappies,  plus  general  information  on 
health  and  baby  care,  free  of  charge  to 
the  public.  The  first  leaflet,  to  be 
published  soon,  is  called  "Tinies  on  the 
move"  and  gives  guidance  to  mothers 
travelling  with  babies  and  toddlers. 

Paddi  pads  are  said  to  hold  a  48-5 
per  cent  share  of  the  £7-5m  market 
(Robinson  &  Sons  Ltd,  Wheat  Bridge, 
Chesterfield..  Derbys). 

Decline  in  market 

This  year,  Lilia-White  are  concentrating 
their  promotional  expenditure  on  the 
Golden  Babe  range  "below  the  line," 
with  trade  bonuses,  sampling  and 
advertising  in  "mother  and  baby" 
magazines. 

"The  present  percentage  in  chemists 
for  Bambi  is  16  5  per  cent,"  Mr  Eric 
Thurston,  product  group  manager  for 
Golden  Babe  products,  says.  "There  has 
been  a  decline  in  the  disposable  nappy 
market  this  year  and  this  is  partly  due 
to  a  decline  in  the  birthrate  and  also 
because  the  market  is  such  a  price 
sensitive  one.  Future  markets  are,  of 
course,  dependent  on  the  number  of 
live  births,  but  we  do  envisage  at  some 
stage,  an  increase  in  the  number  of 
disposable  nappies  used  per  baby". 

The  other  products  in  the  range  are 
also  contributing  to  the  success  of  the 
brand  overall  in  the  UK.  The  cotton 
wool  products,  namely  Lorel  and  Golden 
Babe  wool,  have  had  a  significant  increase 
over  last  year's  figures  and  the  Bouncer 
baby  pants  are  also  increasing  their 
brand  share  (Lilia-White  (Sales)  Ltd, 
Charford  Mills,  Birmingham  8). 
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Gift  pack  containing  nine  babycare  items 
including  a  Streamline  cot  bottle  (£3-15) 

Cot  bottles 

William  Freeman  Ltd  have  now 
consolidated  their  Suba-seal  baby  care 
product  range  in  two  main  groups — 
feeding  requisites  including  bottles,  teats, 
stoppers,  soothers,  teething  trainers, 
insulated  container  feeding  packs  etc, 
and  nursery  products  such  as  feeding 
plates,  drinking  cups,  measuring  jugs,  a 
2  gallon  nursery  pail  with  fitted  lid,  the 
Subapotty  toilet  trainer,  a  bath  mat  and 
cot  and  pram  hot  water  bottles. 

The  two-handled  feeding  and  drinking 
cups  are  now  presented  as  Grippy  Cups 
individually  packed  in  film  bags  with 
coloured  display  headers.  There  is  a 
choice  of  cups  with  one  (£0-28)  or  two 
(£0-31)  lids. 

The  company  is  planning  national 
advertising  support  for  the  Suba-seal 
range  of  hot  water  bottles  during  the 
coming  autumn  and  winter  seasons,  and 
reports  a  steady  intake  of  advance  orders 
for  their  three  main  nursery  cot  hot 
water  bottles — the  ocelot  covered  ?uba 
Luxe,  the  Streamline  ribbed  and  the 
plain  standard  cot  bottles. 

Children's  toy-shaped  hot  water 
bottles  (£1-94),  bear  cub,  "dog  toby",  and 
father  bear  are  said  to  be  selling  well. 

The  cot  bottles  are  available  with  a 
choice  of  Suba-seal  safety  closure  or 
heat  resistant  plastic  screw  type  closures 
(William  Freeman  and  Co  Ltd,  Suba-Seal 
works,  Staincross,  Barnsley). 

Christening  bib 

Trimster  have  added  Christening  bibs 
(£0-63)  to  their  range.  The  bibs  are  white 
nylon  with  a  plastic  backing  and  have  an 
emblem  embroidered  on  the  front. 
(Trimster  Co  Ltd,  Bowcourt,  Westcott, 
Dorking,  Surrey). 

Larger  pack 

Johnson  &  Johnson  say  they  are 
maintaining  their  market  dominance  and 
growth  in  pharmacy  outlets,  despite  the 
continued  competition  of  supermarkets 
and  grocers. 

This  year  baby  product  advertising  by 
Johnson  &  Johnson  is  the  heaviest  ever — 
with  "Johnson  Junior"  and  his 
"important  little  places"  making  their 
debut  in  the  recent  national  television 
campaign.  Johnson  &  Johnson  expect 


their  cotton  buds  to  rise  well  above  the 
level  reached  after  last  year's  regional 
campaign,  when  their  share  grew  to  67 
per  cent  of  the  whole  buds  market,  and 
that  market  itself  leapt  50  per  cent. 

Johnson's  baby  powder,  world  wide 
brand  leader,  is  maintaining  its  steady 
progress  with  a  1  per  cent  per  annum 
rise  over  the  past  two  years,  taking  it  to 
a  current  15  per  cent  of  the  total  adult 
talc  market. 

The  introduction  about  18  months  ago 
of  a  new  205cc  bottle  of  baby  shampoo 
was  so  successful  that  a  larger,  325cc 
family-size  bottle  (£1-15)  has  been  added. 

The  shampoo  is  now  becoming 
increasingly  popular  for  family  use,  and 
with  sales  just  doubled  for  the  second 
time  in  two  years,  Johnson's  now  claim 
upwards  of  70  per  cent  of  the  baby 
shampoo  market,  and  over  5  per  cent  of 
the  adult  shampoo  sales  through  chemists 
(Johnson  &  Johnson  Ltd,  Slough,  Bucks 
SL1  4EA). 

Display  prizes 

The  new  range  of  Savlon  babycare 
products  will  be  supported  by  its  largest 
ever  national  Press  and  television 
advertising  campaign  from  October  20 
until  the  end  of  November.  A  wide  range 
of  point-of-sale  material  will  be  available 
from  Avlex  representatives.  A  display 
competition  will  run  throughout  the 
advertising  period  with  prizes  totalling 
£2000.  First  prize  is  a  £600  British 
Airways  holiday  for  the  pharmacist 
presenting  the  best  all-round  display  of 
Savlon  babycare  (Avlex  Ltd,  ICI 
pharmaceuticals  division,  Alderley  House, 
Alderley  Park,  Macclesfield,  Ches). 

Chicco  stands 

Chicco  provide  display  stands  for  their 
comprehensive  range  of  nursery  products. 
Recent  additions  are  a  chromium  stand 
containing  18  rattles  (£0-32  each),  a 
dispenser  for  baby  toiletries,  one  for 
dental  care  and  one  with  15  baby  Dants 
(distributors  Thistle  Products,  24 
Beswick  Street,  Ancoats,  Manchester). 

Health  books 

Reckitt  &  Colman  are  continuing  to 
support  the  "mother  and  baby"  uses  of 
Dettol  and  Dettol  cream.  In  addition  to 
television  advertising,  the  Press  campaign 
is  including  women's  magazines, 
Reader's  Digest  and  mother  and  baby 
publications  through  autumn  and  winter. 

The  company  offers  consumer  booklets, 
such  as  "History  of  antiseptics,"  "Health 
in  the  home"  (with  advice  to  mothers  on 
preparing  for  the  baby)  through  clinics 
and  for  editors  to  offer  their  readers. 
Another  "Baby  of  the  year"  competition 
is  to  be  held  in  1976  and  plans  are  in 
hand  for  the  "National  nursing  awards 
1976".  New  point-of-sale  material  should 
be  available  this  autumn. 

With  Bonjela,  advertising  continues 
until  the  end  of  the  year  in  medical, 
dental  and  nursing  journals,  and 
consumer  booklets  such  as  "You  and 
your  dentist,"  "Mouthcare"  (issued  as  a 
supplement  to  C&D,  July  26),  "Oral 
hygiene"  are  being  sent  to  women's  page 
editors  to  offer  their  readers  (Reckitt  & 
Colman,  pharmaceutical  division,  Dansom 
Lane,  Hull  HU8  7DS) . 
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From  cans 
to  jars  — 
and  why 

Heinz  explain  why  they  decided 
recently  to  pack  more  babyfoods 
in  glass  containers 

Canned  strained  foods  were  first  offered 
to  American  mothers  in  the  1930's. 
The  advantage  of  convenience  to  the 
mother,  who  previously  had  to  go  through 
the  laborious  process  of  pressing  cooked 
foods  through  a  sieve,  was  obvious. 
Furthermore,  the  new  foods  were  made 
to  recipes  and  consistencies  which  were 
specially  designed  to  meet  the  require- 
ments of  young  babies. 

But  this  concept  was  so  revolutionary 
that  acceptance  at  first  was  somewhat 
slow.  "Feed  my  baby  out  of  a  can? 
Never!"  Such  was  the  instinctive  reaction 
of  mothers  who  felt  they  should  be  doing 
things  the  hard  way,  as  their  mothers  and 
grandmothers  had  done. 

Nevertheless,  by  1938  Heinz  were 
importing  into  Britain  canned  strained 
foods  from  their  Canadian  factory  and 
continued  until  the  outbreak  of  war  in 
1939.  In  1948  Heinz  re-introduced  a  small 
range  of  canned  strained  foods  produced 
at  their  London  factory.  Junior  foods  in 
cans  were  added  in  1957,  a  range  of 
strained  and  junior  foods  in  jars  in  1962, 
and  toddler  foods  in  7i  oz  cans  in  1970. 
The  market  is  at  present  worth  about 
£30m  annually. 

Traditional  packs 

Traditionally  products  which  are  used 
over  a  period  of  time  are  presented  in 
jars  and  bottles,  with  other  products 
which  are  used  in  one  serving  more 
generally  packed  in  cans. 

Baby  foods  are  available  in  both  cans 
and  jars.  What  are  the  advantages  of  one 
container  over  the  other?  Both  have  been 
proved  excellent  over  35  years. 

The  main  advantage  wth  a  jar  is  the 
mother  can  see  the  product  before 
purchase  and  some  mothers  feel  that  the 
jar  is  more  aesthetically  attractive. 

But  a  can  is  cheaper  than  a  jar  and 
cap — and  the  slower  filling  speeds  of  the 
glass  pack  also  increase  production 
costs  and  hence  the  price  to  the 
consumer.  The  can  protects  the  contents 
from  light,  which  during  prolonged 
storage  can  cause  discolouration  and 
even  some  loss  of  vitamins.  It  is  also 
unbreakable  should  it  be  dropped  and  is 
lighter  than  a  jar — an  important 
consideration  when  the  housewife  is 
carrying  a  week's  groceries.  The 
disadvantage  of  not  being  able  to  see 
the  product  is  minimal  and  the  confidence 
built  up  with  the  consumer  over  the 
years  is  demonstrated  by  the  continuing 
popularity  of  the  can  which  accounts 
for  nearly  70  per  cent  baby  food  sales. 

The  containers  used  for  baby  foods 

Continued  on  pi  2 
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to  jars 
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are  exactly  the  same  as  for  adult  foods, 
although  an  even  greater  number  of 
safety  checks  are  made  at  all  stages. 
Once  opened,  a  baby  food  lasts  no  longer 
when  kept  in  a  jar  than  when  kept  in 
a  can  and  in  both  cases  should  be  used 
within  24  hours. 

Heinz,  the  brand  leader,  re-launched 
their  complete  range  of  cans  in  June 
1973,  when  they  introduced  20  high 
protein  main  meals,  each  formulated  to 
provide  babies  with  at  least  one  fifth  of 
their  daily  protein  requirements.  Four 
new  extra-egg  varieties  were  launched 
later  and  in  July  1974  three  cream 
desserts  were  added  to  the  premium 
range.  Sales  of  all  seven  of  these  have 
reached  over  two  million  dozen  in  their 
first  year.  Together  they  already  equal 
one  third  of  the  total  sales  of  the  second 
brand,  while  20  canned  main  meals 
outsell  the  whole  range  of  the  nearest 
competitor. 

Because  of  this  success,  Heinz  took 
an  extremely  close  look  at  the  total 
canned  and  jar  market.  Research 
confirmed  that  the  market  would  remain 
predominently  in  cans,  but  with  about 
20  per  cent  to  25  per  cent  of  mothers 
buying  jars.  The  findings  also  highlighted 
the  fact  that  there  was  a  demand  for  a 
premium  range  of  jars  in  line  with  the 
main  meal  range  of  cans. 

Heinz  launched  a  new  range  of  16 
varieties  of  baby  foods  in  jars,  eight 
strained  and  eight  junior,  during  May, 
exactly  two  years  after  the  launch  of  the 
canned  main  meals  range  of  nutritionally 
improved  varieties  and  three  fruit 
varieties  were  introduced  at  the  beginning 
of  July. 

Promotions 

The  whole  range  of  Heinz  baby  foods 
is  supported  by  almost  continuous 
television  and  Press  advertising  and 
money-off  coupons  are  currently  being 
distributed  through  the  consumer  Press. 
Promotions  will  run  throughout  the  year. 

The  legal  requirements  which  govern 
the  choice  of  container  and  label 
basically  aim  to  sell  food  which  is  sound 
and  wholesome,  protected  from 
contamination.  Packaging  materials  must 
not  use  items  which  might  contaminate 
the  food.  Legislation  covers  very  obvious 
and  general  points  which  the  consumer 
would  take  for  granted — for  example,  the 
container  must  be  airtight. 

There  are  strict  legal  requirements 
covering  the  description  shown  on  the 
label  and  the  labelling  of  food  regulations 
are  very  precise  about  the  title  which 
can  be  used.  It  must  reflect  exactly  what 
is  in  the  can  or  jar  and  if,  for  example, 
the  variety  is  called  a  casserole  it  must 
be  cooked  in  the  correct  manner.  In  no 
way  must  the  wording  be  misleading, 
the  net  weight  must  be  clearly  shown 
and  all  ingredients  must  be  listed  in 
decreasing  order  of  quantity. 

The  main  problems  in  selling  baby 
foods  are  concerned  with  the  shelving 
space  available  in  stores  and  the  number 


of  varieties  and  sizes  which  make  up  the 
market.  It  is  a  conflict  between  the 
availability  of  shelving  space  and  the 
customers'  need  for  a  varied  selection, 
so  a  high  standard  of  space  manage- 
ment is  an  important  factor. 

In  calculating  how  much  space  a 
particular  product  or  commodity  group 
should  have  in  a  store,  several  important 
factors  must  be  considered:  the  size  and 
value  of  the  market  in  total  and  by  type 
(cans,  jars  and  packets),  pack  size  and 
unit  value/profit,  number  of  varieties 
available,  importance  of  stocking  a  wide 
range,  shopper  profile  appeal  ie  young 
mothers. 

It  is  important  that  all  brands  stocked 
are  apportioned  a  suitable  amount  of 
space.  The  most  accurate  method  is  to 
base  space  allocation  on  market  shares 
within  the  store  or  area  concerned  with 
each  brand's  rate  of  sale. 

A  wide  range  of  varieties  is  a  key 
factor  in  attracting  mothers  into  stores 
and  satisfying  all  a  baby's  mealtime 
requirements.  There  is,  however,  a 


tendency  to  increase  the  number  of 
varieties  stocked  without  a  corresponding 
increase  in  shelving  space,  thereby 
decreasing  the  number  of  facings  per 
variety.  The  effects  are  that  many 
varieties  are  underfaced,  popular 
varieties  go  out  of  stock  faster  on 
fixtures  and  slower  varieties  replace 
them,  fixtures  fall  into  disorder  and  store 
assistants  are  loath  to  re-fill  them.  The 
aim  should  be  the  maximum  possible 
number  of  varieties  stocked  and 
effectively  displayed. 

Distribution  of  varieties  and  space 
allocation  by  meal  segment  should  be 
approximately  as  follows:  main  meals 
33  per  cent,  desserts  40  per  cent, 
breakfasts  13J  per  cent,  suppers  13£ 
per  cent. 

Pharmacists  appear  to  be  winning  the 
battle  for  the  baby  food  market — at  41 
per  cent  of  sales  their  share  now  stands 
at  its  highest  level  for  a  number  of 
years.  But  the  consumer  is  always  the 
final  arbiter.  Only  by  stocking  what  she 
wants  can  maximum  sales  be  achieved. 


Selecting  the  most 
suitable  feed  teat 

Feed  teats  have  been  used  for  some  2,000  years.  In  this  article  manufacturers  des- 
cribe the  different  processes  used  to  make  modern  teats  and  give  their  own  views 
on  the  relative  merits  of  each  type.  One  company  has  developed  a  teat  with  a  slit 
instead  of  a  hole  and  hopes  to  market  it  later  this  year. 


Materials  used  in  teat  manufacture  must 
be  flexible,  strong  enough  to  hold  the 
shape  and  have  a  wall  thickness  which 
enables  the  infant  to  extract  the  feed 
without  difficulty. 

Research  has  shown  that  for  effective 
feeding,  a  baby  must  be  able  to  compress 
the  teat  between  the  tongue  and  hard 
palate,  occlude  the  neck  of  the  teat 
between  his  jaws,  and  eject  the  milk 
through  a  hole  of  the  correct  size  into 
his  mouth.  The  teat  must  be  neither  too 
hard  nor  too  easily  collapsible,  and  the 
hole  size  must  allow  sufficient  flow  of 
milk  without  any  excess  likely  to  cause 
the  baby  to  "gag". 

Teats  are  made  by  two  main  processes 
— dipping  or  moulding.  Those  of  natural 
rubber  latex  are  made  by  dipping  a 


n 


teat-shaped  former  into  the  latex  and 
building  up  the  film  layer  by  layer. 

In  the  moulding  process,  dry  rubber 
compounded  to  a  special  formula  is 
subjected  to  high  pressure  and  heat 
using  teat-shaped  moulds.  Silicone 
rubber  teats  are  produced  by  pressure 
and  heat,  and  cured  at  a  high 
temperature  for  several  hours  to  remove 
any  volatile  material. 

Lewis  Woolf  Griptight  Ltd  use 
transparent  latex  rubber  based  on  a 
formula,  process  and  cure  developed  by 
them  in  1938.  They  claim  that  this 
Griptight  rubber  is  particularly  suitable 
for  the  manufacture  of  feed-teats  because 
it  is  resistant  to  water  and  fat  absorption, 

Continued  on  page  14 
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My  haven't  we  grown? 

Look  at  Gerber  s  brand  share  over  the  last  few  years. 
August  1970:  £11.4% 
August  1972:  £15.4% 
August  1974:  £21.7% 
August  1975:  £25.0% 
We  now  weigh  over  twice  as  much  as  we  did  in  1970. 


Rich  in  nourishment.  Safe  in  glass. 
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withstands  autoclaving  well,  possesses 
the  resilience  and  elasticity  necessary 
for  proper  functioning  and  has  an  unusual 
transparency. 

They  say  that  the  dipping  process 
results  in  smooth  surfaces  which  are 
easy  to  clean.  The  teat  is  readily 
reversible,  if  necessary,  by  using  a  small 
piece  of  glass  rod  so  that  every  portion 
can  be  cleaned.  A  further  advantage  is 
that  the  nature  of  the  rubber  enables  the 
feeding  hole  to  be  pierced  accurately  so 
that  its  diameter  is  virtually  unvaried 
between  one  teat  and  another  of  the  same 
stated  flow  rate. 

William  Freeman  &  Co  Ltd  define 
natural  rubber  latex  teats  as  having  "thin 
walled  construction,  high  clarity 
appearance  and  reasonable  sterilising 
properties"  and  moulded  natural  rubber 
teats  as  having  "thicker  walls,  more 
robust  construction  than  latex  teats  and 
a  darker  colour  due  mainly  to  the 
thicker  wall.  .  .  .  sterilising  properties  are 
better  than  latex." 

Silicone  rubber 

Silicone  rubber,  according  to  William 
Freeman  &  Co  Ltd,  has  the  advantages 
of  being  non-porous,  completely  inert  to 
contact  with  normal  feed  products,  and 
unaffected  by  sterilisation  by  hot  air, 
steam  or  sterilising  solution. 

The  hole  size  remains  constant 
throughout  the  life  of  the  teat  and  some 
families  have  been  known  to  use  the 
same  silicone  teat  for  one,  two  and 
occasionally  the  third  baby  to  arrive! 
The  company  points  out  the  psychological 
advantage  in  using  the  same  teat  over 
a  prolonged  period  as  babies  tend  to 
resist  frequent  changes  of  teats. 

Another  advantage  claimed  for  silicone 
teats  is  that,  when  sterilised  in  a 
sterilising  fluid,  they  sink  instead  of 
floating  on  top,  thereby  becoming 
completely  immersed. 

Many  years  research  has  gone  into 
designing  the  most  suitable  shape,  the 
most  recent  development  being  the 
curved  shape.  Manufacturers  are  moving 
away  from  the  straight  teat  in  favour  of 
the  waisted  type  which  the  baby  is 
better  able  to  grip  against  the  roof  of 
the  mouth. 

On  the  effectiveness  of  valves  in  teats, 
Lewis  Woolf  Griptight  say:  "When  a  milk 
formula  is  being  given,  a  much  greater 
air-pressure  differential  is  required  to 
operate  a  non-leaking  capillary  valve  in 
a  rubber  teat  than  most  babies  are 
capable  of  exerting.  If  this  be  the  case 
the  so-called  'anti-colic'  effect  must  be 
questioned.  In  fact,  a  teat  made  of  the 
correct  rubber  will  normally  be  sufficiently 
resilient  to  draw  air  into  the  bottle.  In 
the  case  of  the  wide-neck  screw-cap 


•  |||  |||  .... 


Cannon  Babysafe  Universal  teat  with 
internal  spiral  ribbing 


bottle,  a  quick  loosening  and  tightening 
of  the  screw-cap  immediately  solves  any 
problem  of  this  nature." 

The  Cannon  Universal  teat  incorporates 
internal  spiral  ribbing  in  the  nipple 
portion  to  prevent  it  collapsing. 

A  controlled  flow  of  milk  is  important. 
It  is  said  that  too  much  milk  too  quickly 
leads  to  colic  and  does  not  exercise  the 
jaws  and  muscles,  causing  crowded 
teeth  and  poorly  developed  jaws;  too 
little  milk  makes  the  baby  tired  and 
frustrated. 

Manufacturers  offer  a  selection  of 
large,  medium  and  small  holes.  The  baby 
usually  starts  wth  a  small  holed  teat  and 
progresses  to  the  larger  size.  Flow-rate 
decreases  during  the  life  of  a  rubber 
teat  as  a  result  of  fat  absorption  causing 
swelling  of  the  material. 

Cannon  Universal  teats  are  available 
in  three  flow-rates  according  to  the 
number  of  holes  punched  in  the  top,  the 
slow  flow  having  two  holes,  medium  flow 
three  holes  and  fast  flow  four  holes. 

New  design 

Lewis  Woolf  Griptight  Ltd  have  done 
research  with  a  new  Variflo  design 
which  has  a  slit  on  the  top  instead  of  a 
hole.  They  report:  "For  some  years  a 
French  manufacturer  had  been  offering 
teats  the  milk  flow  from  which  could  be 
adjusted  according  to  the  way  in  which 
the  teat  was  presented  to  the  baby.  These 
teats,  made  of  moulded  rubber,  did 
enable  the  flow  to  be  adjusted,  but  to 
some  research  workers  it  seemed  that 
because  the  hole  was  in  the  form  of  a 
simple  slit,  the  rate  of  change  of  flow 
was  too  extreme  and  thus  when  the 
baby  was  offered  the  teat  with  the 
slit  parallel  to  its  lips,  very  little 
milk  flow  resulted,  whereas  when  the 
slit  was  presented  vertically,  flooding 
often  occurred." 

"Unlike  the  moulded  teats  with  which 
it  has  been  compared,  the  Variflo  design 
gives  little  'reverse'  pressure,  within  the 
baby's  mouth,  which  has  been  held  to  be 
one  of  the  causes  of  wind.  The  hole  is 
a  very  narrow  oval,  not  a  slit,  and  is 
pierced  through  a  thickened  wall  of 
rubber.  This,  together  with  its  carefully 
chosen  size  results  in  a  somewhat 
smaller  ratio  of  fast  to  slow  flow  rates 


and  also  helps  to  ensure  a  smoother 
change  from  fast  to  slow  as  the  feeding 
bottle  is  gradually  turned  from  one  rate 
to  another.  Hopefully  the  new  Variflo 
teat  will  be  on  sale  in  the  UK  towards 
the  end  of  the  year." 

On  the  care  of  teats,  the  company 
continues:  "The  life  of  a  teat  will  depend 
entirely  on  how  well  it  is  treated.  If  the 
mother  has  purchased  sufficient  bottles 
and  teats  to  prepare  a  day's  feed  in 
advance,  then  by  using  teats  in  rotation, 
they  will  last  longer.  Teats  sterilised  by 
boiling  usually  last  longer  than  when 
a  sterilising  solution  is  used.  Many 
mothers  tend  to  leave  teats  in  sterilising 
solution  for  longer  periods  than  specified 
and  if  those  teats  have  not  been 
thoroughly  cleaned  inside  and  out,  they 
will  rapidly  become  sticky  and  soon 
deteriorate.  Most  wide-neck  feeding 
bottles  are  designed  so  that  the  teat  will 
not  touch  the  feed  when  it  is  inverted 
and  the  screw-cap  and  sealing  disc 
assembled  for  storage  in  a  refrigerator 
until  required.  For  further  convenience 
some  feeding  bottles  are  now  being  sold 
with  dome-like  teat  covers.  This  enables 
the  bottle  to  be  stored  with  the  teat  in  the 
upright  position  which  is  particularly 
convenient  for  night  feeds." 

Some  suppliers 

Cannon  Rubber  Manufacturers  Ltd, 
Cannon  Works,  Ashley  Road,  London 
N17  9LH.  Modern,  Babysafe  Universal. 
William  Freeman  &  Co  Ltd,  Subaseal 
Works,  Staincross,  Barnsley,  Suba  range 
of  rubber,  latex  or  white  Superlife  silicone. 
Lewis  Woolf  Griptight  Ltd,  144  Oakfield 
Road,  Selly  Oak,  Birmingham.  Freflo, 
Griptight. 

S.  Maw  Son  &  Sons  Ltd,  Aldersgate 
House,  New  Barnet,  Herts.  Simpla  and 
Universal. 


Milton  Products 


A  new  freestanding  display  unit  for 
Milton  sterilising  fluid,  Napisan  and 
Inta-care.  Milton  are  currently  issuing 
mothers  in  clinics  50p  off  coupons  on 
the  8  pint  capacity  sterilising  unit 
(Richardson-Merrell  Ltd,  20 
Queensmere,  Slough,  Bucks  SL1  1YY). 
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Best 

for 

baby 


WHITE  SUPERLIFE 

Silicone  Teat 


One  teat 
lasts  from 
birth  to 


f  weaning 


The  silicone  teat  is  tasteless  and  odourless. 
It  can  be  boiled  or  steam  sterilised,  and  the 
hole  size  remains  constant.  For  both  wide 
and  narrow  neck  bottles. 


STAYWARM 


Baby 

Feeding 

Pack 


Ideal  for  travelling. 

Includes  insulating  container,  bottle  cover 
and  plastic  measure,  SUBA-SEAL  latex  teat 
and  8  oz  boilable  plastic  feeding  bottle.  Also 
the  DE-LUXE  STAYWARM  with  SUBA- 
CLEAR  transparent  boilable  plastic  feeding 
bottles  fitted  with  silicone  teats.  Choice  of 
wide  or  narrow  neck  bottles. 


WILLIAM  FREEMAN  &  CO  LTD 

Suba-Seal  Works  •  Barnsley  •  Yorkshire  •  Telephone  0226  84081  Telex,  547186 


Mr 


Kxwwrr 

MIA 


OFFERS  YOU 

comprehensive  information  on  the  complex 
business  of  exporting  to  every  world  market, 
including  countries,  cities,  languages,  currencies, 
banks,  embassies,  commercial  representatives, 
airports,  seaports,  airline  cargo  booking  offices, 
containerand  unit  load  services,  documentation 
and  licensing  details,  import  regulations, 
financing  exports,  trade  marks,  weights,  measures, 
abbreviations,  voltages,  postal  charges, 
money  orders,  cables,  telephones,  climate, 
holidays.  EEC  PREFERENCE  regulations,  ATA. 
BOTB,  CAN.  ECGB,  TH E.  VAT  information,  plus 
monthly  up-dating  service, 

1975  Edition  700  pages  21  Ox  143  mm  £10.00 

Benn  Brothers  Limited  Lyon  Tower  Colliers  Wood 
London  SW1 9  2JN  Tel :  01 -542  8575 


Sell  Europe's  big 
name  mulli-vitamins 
from  the  ingenious 

new  counter  display 

Pharmaton  Capsules,  Europe's  big-selling  multi-vitamins, 
are  breaking  through  strongly  to  the  British  market. 

Share  the  growth  —  order  now  from  your  wholesaler,  and 
benefit  from  heavy  press  advertising  this  autumn. 

Powerful  point-of-sale  back  up  too  —  especially  the  eye- 
catching new  counter  dispenser.  It's  colourful,  practical 
and  pilfer-proof,  displays  both  packs  and  free  leaflets, 
and  puts  the  product  in  the  high  sales  area  —  right  on 
the  counter. 


Be  sure  to  talk  to 


your  wholesale 
representative 
about  our 
substantial  trade 
offers. 


Pharmaton  Capsules 

The  Swiss  combination  of  Ginseng,  vitamins  and  minerals 


Main  UK  Distributors:  VESTRIC  LTD 

ORDER  NOW  FROM  YOUR  LOCAL  BRANCH. 

For  further  information,  please  write  to: 

The  Pharmaton  Information  Bureau,  Spinney  House, 

Church  Street,  Liverpool  LI  3AU 
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Stock  Cow 
for  the  nextthre 


ate. 

years  you'll 


help  each  other  to  grow. 


Cow  &  Gate  is  the  only  range  of  baby- 
foods  comprehensive  enough  to  cover  the 
first  three  years  of  baby's  life. 

For  the  first  months,  there  are  Cow  & 
Gate  babymilks.  The  widest  range  avail- 
able, and  the  one  more  hospitals  use. 

Cow  &  Gate  cereals  come  next,  a  range 
that  takes  care  of  all  tastes. 

Then  Cow  &  Gate  babymeals.  The  only 
babymeal  range  that  promises  more  meat 
and  more  fruit  than  all  the  other  ingredients 
put  together. 

And  Cow  &  Gate  products  are  backed 
all  the  way  with  intensive,  national  adver- 
tising. 

Stock  up  with  Cow  &  Gate  and  you'll 
soon  find  yourself  with  lots  more  little 
customers.  Customers  you'll  keep  longer. 

For  three  years,  in  fact.  Time  enough 
for  you  both  to  do  plenty  of  growing. 
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Beecham  announce 


talampicillin 

a  major  advance  on  ampicillin 


Following  oral  administration, Talpen 
is  particularly  well  absorbed  and  rapidly 
hydrolysed  to  give  high  blood  levels  of  ampicillin. 
As  a  result, Talpen  offers  distinct  advantages  over 
ordinary  ampicillin  which  recommend  it  as  the 
new  standard  therapy  for  routine  infections. 

•  Double  the  peak  blood  level  of  ampicillin 
in  half  the  time.' 

•  Much  reduced  incidence  of  diarrhoea? 

•  More  convenient  tid  dosage. 

1.  Jones,  K.H.et  al.  1 975,to  be  published. 2. Knudsen. EX,  Harding,  J.W.,  1 975, in  press. 


Availability  & 
Basic  NHS  Price: 

Red  film  coated  tablets  engraved 
Talpen  on  one  side.  Each  tablet  contains  250mg 
of  the  ampicillin  ester,  talampicillin  hydrochloride. 
The  tablets  are  packed  in  bottles  of  30's,100's 
and  500's.  Basic  NHS  price:  £6.50  for  1 00  tablets 
Further  information  for  pharmacists  is  available  on  request. 


•gj    Talpen*  (talampicillin)  is  a  product  of  British  research  from: 

Beecham  Research  Laboratories,  Brentford,  England. 
*V$^  A  branch  of  Beecham  Group  Ltd.        PL0038/0209  *regd. 


TQIDOn  makes  ordinary  ampicillin... ordinary 

■   talampicillin  J  1  J 
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Prescription  specialities 

Continued  from  p424 


PENTREXYL  capsules 

Manufacturer  Bristol  Laboratories  Ltd, 
Stamford  House,  Station  Road,  Langley, 
Bucks  SL3  6EB 

Description  Scarlet  and  grey  capsules  over- 
printed '"Bristol"  on  cap  and  body,  con- 
taining   250mg    or    500mg  ampicillin 
trihydrate 

Indications  etc  As  for  other  ampicillin 
preparations 

Packs  500  capsules  250mg  (£17  25  trade); 
100  capsules  500mg  (£6  90) 
Supply  restrictions  PI,  TSA 
Issued  September  1975 

SYNTEX  MENOPHASE  tablets 

Manufacturer  Syntex  Pharmaceuticals 
Ltd,  St  Ives  House,  Maidenhead,  Berks 
SL6  1RD 

Description  Six  formulations  per  pack: 
Mestranol  0  0125mg,  five  pink  tablets; 
mestranol  0  025mg,  eight  orange  tablets; 
mestranol  0  05mg.  two  yellow  tablets; 
norethisterone  lmg  and  mestranol  0.025 
mg,  three  green  tablets;  norethisterone 
1  5mg  and  mestranol  003mg,  six  blue 
tablets;  norethisterone  0  75mg  and  mes- 
tranol 0  02mg,  four  lavender  tablets 
Indications  Treatment  of  hot  flushes, 
sweats  and  symptoms  associated  with  the 
climacteric 

Contraindications  Previous  thrombo- 
embolism, active  liver  disease,  undiag- 
nosed irregular  vaginal  bleeding, 
pregnancy 

Dosage  Patient  takes  first  (pink)  tablet  on 
a  Sunday  then  one  tablet  at  same  time 
each  day  following  arrows  round  pack  in 
the  order  above.  A  new  pack  is  started 
the  day  after  the  last  lavender  tablet. 
Symptoms  may  improve  during  first  month 
but  six  to  12  months'  treatment  necessary. 
Further  courses  may  be  given  if  symptoms 
recur  after  discontinuation 
Precautions  Care  in  pre-existing  breast  or 
genital  cancer.  Hypertension,  usually 
reversible  on  discontinuation,  has  occur- 
red in  a  few  women  taking  oestrogen/ 
progestogen  medication.  A  statistical 
association  between  use  of  such  combina- 
tions and  occurrence  of  thrombosis, 
embolism  or  haemorrhage  has  been 
reported.  Foetal  abnormalities  have 
occurred  in  offspring  of  women  who  have 
taken  progestogens  and/or  oestrogens 
during  pregnancy.  Syntex  Menophase  is 
not  an  oral  contraceptive.  If  any  tablets 
are  missed  they  should  be  discarded  and 
the  patient  continue  with  the  tablet  appro- 
priate to  the  day  of  the  week 
Side  effects  Slight  nausea,  weight  gain  or 
breast  discomfort  at  first  should  soon 
disappear.  Spotting  or  breakthrough 
bleeding  occur  rarely 

Packs  Bubble  pack  of  28  tablets  arranged 
so  that  one  is  taken  daily  according  to 
label  (£1-96  trade) 
Supply  restrictions  PI  S4B 
Issued  September  1975 


New 


Sanitary  protection 

Simplicity  for  the  younger  woman 

Kimberly-Clark  have  introduced  Kotex 
Simplicity  Sylphs,  described  as  a  short 
length  but  fully  absorbent  press-on  towel. 
Together  with  Kotex  Simplicity — now  said 
to  have  27  per  cent  of  the  press-on  market 
—the  launch  will  be  backed  by  £400,000 
worth  of  advertising  and  promotional  sup- 
port over  the  next  year. 

Sylphs  are  identical  to  regular  Sim- 
plicity except  that  they  are  two  and  a  half 
inches  shorter  and  are  aimed  primarily  at 
the  younger  sector  of  the  market  where  a 
less  obtrusive  towel  may  be  preferred. 

For  the  launch  period,  Sylphs  will  be 
sold  in  a  special  pre-priced  pack  (£01 8 — 
about  8p  off  the  usual  retail  price)  to 
encourage  customer  trial. 

A  "Simplicity  family"  advertising  cam- 
paign, featuring  both  Kotex  Simplicity  and 
Simplicity  Sylphs,  breaks  October  13. 
Initial  advertising  includes  full-colour 
double-page  spreads  in  leading  teenage 
and  women's  magazines,  plus  a  Radio 
Luxembourg  campaign  following  the  Sim- 
plicity spots  earlier  this  summer — the  first 
ever  radio  advertising  for  a  sanitary  towel 
(Kimberly-Clark  Ltd,  Larkfield,  Maidstone, 
Kent). 

Babycare 

Feeding  aids 

Tommee  Tippee  has  brought  out  two  new 
lines  for  babies  to  use  at  feeding  time:  a 
one  handle  mug  and  a  feeding  set. 

The  mug  (£0  25)  is  available  in  yellow, 
orange  and  white,  in  a  polythene  bag  with 
a  header  card,  in  trade  packs  of  12 
assorted  colours.  The  feeding  set  (£0  55) — 
a  mug,  bowl,  fork  and  spoon — comes  in 
matching  colours,  packed  in  a  polythene 
bag  with  a  header  card  and  is  available  in 
trade  packs  of  four  (Jackel  &  Co  Ltd, 
Kitty  Brewster  Estate,  Blyth,  North- 
umberland). 

Cosmetics  and  toiletries 

Cream  blusher  added 

The  latest  product  in  the  Rose  Laird  range 
is  a  cream  blusher  (£2  00).  Said  to  be  easy 
to  apply,  and  long-lasting,  the  blusher 
comes  in  a  "warm"  pink  shade  (Rose 
Laird  Ltd,  Lincoln  Way,  Sunbury-on- 
Thames,  Middlesex). 

Yves  Saint  Laurent  products 

From  Yves  Saint  Laurent  come  three  new 
treatments  in  the  Pour  Homme  range. 
They  are  Lotion  Capillaire,  a  non-greasy 
hair  lotion,  to  be  massaged  into  the  scalp 
to  keep  the  hair  "well  groomed  and 
glossy."  It  comes  in  a  4-oz  size  (£2  50). 
Shampooing,  a  shampoo  that  comes  in 
an  8-oz  size  (£2  95).  And  Soin  Facial,  a 
light  moisturising  cream  for  after  shaving, 
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Brook  House,  113  Park  Lane,  London 
W1Y  4EU). 

it  provides  protection  for  a  "difficult  com- 
plexion" and  is  non-oily  and  soothing.  It 
comes  in  a  1-oz  size  (£3  50). 

Yves  Saint  Laurent  have  also  intro- 
duced a  pocket  spray  in  the  Pour  Homme 
range.  The  red,  black  and  silver  atomiser 
is  "slim  and  elegant."  The  spray  is  in  a 
i-oz  size  (£5  00)  and  there  are  refills  avail- 
able  (£400)    (Charles   of   the   Ritz  Ltd, 

Photographic 

Home  process  colour  film 
An  upgraded  colour  reversal  film  for 
amateur  home  processing  —  3M  colour 
slide  film — is  being  launched  by  3M  UK 
Ltd  to  replace  the  recently  discontinued 
Ferrania  CR50  film. 

The  new  film,  which  does  not  carry  the 
Ferrania  trade  mark,  has  an  emulsion 
speed  of  100  ASA  (21  DIN).  It  is  to  be 
available  initially  in  36  exposure  35mm 
cassettes  (£1  19);  10m  35mm  lengths 
(£5-65)  and  20  exposure  126  cartridges 
(£0  93)  will  be  available  later.  Processing 
is  not  included  in  the  recommended  retail 
prices.  A  compatible  kit,  available  in 
November,  has  been  developed  for  home 
processing  and  contains  sufficient  chemi- 
cals for  11  quantities  of  the  different 
solutions — enough  to  process  up  to  12 
films. 

Distributors  include  Jonathan  Fallow- 
field  Ltd,  Strathcona  Road,  North 
Wembley,  Middlesex,  and  Southall  Bro- 
thers &  Barclay,  Priory  House,  Gooch 
Street  North,  Birmingham  5  (3M  UK  Ltd, 
Wigmore  Street,  London  W1A  1ET). 
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Mcks  VlCKS 

^  EXPECTORANT 

5  cough 
*  syrup 


coughs,  TH^land 


A  newpack.  A  new  size. 
Plus  a  present  for  your  customers. 


It's  going  to  be  well  worth  stocking  up  with 
Vicks  Cough  Syrup  this  winter.  For  five  very  good 
reasons. 

1.  Every  pack  of  Vicks  Cough  Syrup  will  carry  a 
free  gift  for  your  customers:  a  specially  designed  non- 
spill  spoon,  useful  when  you're  treating  children. 

2.  We  have  re-designed  the  Vicks  Cough  Syrup 
pack  and  label  to  make  it  even  more  eye-catching,  even 
more  attractive. 

3.  We  have  rationalised  the  price  and  size.  It  now 
comes  in  just  one  100ml  bottle,  to  help  simplify  your 
stocking. 

4.  Inside  the  new  pack  and  bottle  is  the  same 
effective  cough  syrup  that  people  know  and  trust. 


Quite  apart  from  its  effective  expectorant  formula,  it  is 
the  only  cough  syrup  with  Vitamin  C. 

5.  To  help  increase  your  profits,  the  new  Vicks 
Cough  Syrup  pack  is  receiving  the  best  introductory 
bonuses  we  have  ever  ottered. 

Add  to  all  of  this,over  £1  million  of  T.V 
advertising  which  the  Vicks  name  will  receive  this 
winter,  and  you  will  understand  why  Vicks  Cough 
Syrup  is  going  to  be  a  very  good  deal  this  winter. 

Not  only  for  your  customers.  But  also  for  you. 

Vicks  Cough  Syrup. 

It's  got  more  going  for  it  this  winter 
than  any  other  brand. 
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Why  share  a  room  when  you  can 
have  your  own  suite? 


Your  very  own  exclusive  production  suite.  That's 
just  one  of  the  advantages  in  bringing  your  production 
problems  to  Regent  Laboratories. 

Over  the  past  few  months,  we  have  been  undertaking 
a  massive  re-development  programme  designed  to 
meet  the  most  stringent  demands  of  the  Pharmaceutical 
Industry  for  the  manufacture,  on  contract,  of  ethical 
preparations. 

We  have  a  number  of  totally  enclosed,  self-contained 
production  suites,  each  with  its  own  experienced 
supervisor  to  ensure  that  security  is  maintained, 
maximum  care  is  taken  at  all  stages  of  production,  and 
that  schedules  are  adhered  to.  We  have  all  the  up-to- 


date  machinery,  but  should  any  particular  process 
require  special  equipment,  that  too  could  be  made 
available.  We  are  not  in  competition  with  our  customers 
and  thus  your  know-how  is  protected.  At  Regent 
Laboratories,  quality  is  assured,  delivery  is  reliable, 
and  of  course  all  operations  meet  the  requirements  of  ' 
the  Medicines  Act. 

So  if  you  are  looking  for  extra  production  room, 
why  not  book  a  suite  with  us.  Phone  Glyn  James  to 
discuss  your  reservation  on  01-965  3637. 
Or  write  to-.-  v 
REGENT  LABORATORIES  LIMITED,  Department  E  \ 
Cunard  Road,  North  Acton,  London  NfWlO  6PN. 


Contract  manufacturing  done  the  way  you  want  it 
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Doctors  urged  to  cut  down 
on  barbiturates 


CURB — the  Campaign  on  the  Use  and 
Restriction  of  Barbiturates — last  week 
began  in  earnest  with  a  one-day  course 
in  London  aimed  to  persuade  doctors  to 
reduce  their  barbiturates  prescribing. 

Speakers  were  particularly  concerned 
about  the  increasing  misuse  of  these  drugs 
by  young  people  and  stressed  that  reduc- 
ing their  availability  would  reduce  thefts 
from  pharmacies  and  discourage  experi- 
mentation with  tablets  found  in  over- 
stocked medicine  cabinets.  There  were 
heavy  criticisms  of  doctors  who  allowed 
their  receptionists  to  fill  in  prescription 
forms. 

CURB,  which  is  financed  by  the 
Government,  believes  a  voluntary  restric- 
tion would  be  better  than  a  legislative  one. 
Sir  Ronald  Gibson,  member  of  the  com- 
mittee, said  it  was  hoped  that  a  programme 
of  education  and  discussion  among  the 
medical  profession  would  achieve  the 
same  results  without  any  interference  with 
clinical  freedom. 

Dr  John  Bennett,  chairman,  emphasised 
that  CURB  was  not  "a  group  of  banners" 
but  a  group  of  doctors  who  had  been 
persuaded  that  they  could  do  without  bar- 
biturates— if  they  failed  to  persuade  their 
colleagues  the  demand  for  legislation 
would  get  stronger. 

About  8  8m  prescriptions  are  given  every 
year  for  barbiturates  yet  few  points  were 
put  forward  in  their  favour.  An  anaesthetist 
and  a  dentist  both  thought  the  short-acting 
compounds  still  had  a  valuable  role  in 
anaesthesia  and  as  such  had  shown  little 
|  potential  for  habituation  or  abuse.  Pheno- 
barbitone  was  said  to  be  useful  in  epilepsy. 

Patients  weaned  off 

Several  general  practitioners  spoke  en- 
thusiastically about  how  they  had  man- 
aged to  wean  all  their  patients  off  bar- 
biturates. Dr  Frank  Wells,  the  Ipswich 
general  practitioner  who  started  the  cam- 
paign to  persuade  doctors  to  stop  pre- 
scribing amphetamines,  gradually  replaced 
each  barbiturate  dose  with  nitrazepam  over 
a  period  of  about  three  months.  And  now 
most  of  his  patients  were  sleeping  success- 
fully with  no  sedative  at  all. 

Pharmacists  had  been  able  to  reduce 
their  stocks  and  during  the  past  two  and 
a  half  years  there  had  been  no  break-ins 
during  which  barbiturates  had  been  stolen, 
although  forgery  and  stealing  of  prescrip- 
tion forms  still  continued. 

Professor  James  Graham,  professor  of 
pharmacology,  Welsh  National  School  of 
Medicine,  said  that  the  number  of  bar- 
biturate prescriptions  was  falling  but  was 
being  accompanied  by  an  increase  in  the 
number  of  tranquillisers  prescribed  as 
alternatives — a  fact  which  doctors  should 
ibear  in  mind  when  taking  a  critical  look 
at  their  prescribing  habits.  Although  the 
alternatives    may    have    some  unknown 


long  term  toxic  effects,  overdoses  were  less 
likely  to  kill,  if  at  all,  whereas  nearly  2,000 
deaths  a  year  resulted  from  self-poisoning 
with  barbiturates. 

Dr  Philip  Connell,  a  member  of  the 
World  Health  Organisation  Expert  Panel 
on  Drug  Dependence,  said  there  was  no 
justification  for  doctors  prescribing  for 
complete  strangers  claiming  temporary 
residence:  doctors  should  not  give  way  if 
such  people  became  abusive  but  should 
send  for  the  police. 

Police  want  legal  control 

The  police  viewpoint  was  put  forward 
by  Detective  Chief  Inspector  R.  Owen, 
inspector  in  charge  of  Merseyside  Police 
Force  Drug  Squad.  He  wanted  to  see  initial 
voluntary  control  by  doctors  followed  by 
control  under  the  Misuse  of  Drugs  Act, 
which  would  give  the  police  the  powers 
they  lacked  at  present  of  being  able  to 
arrest  misusers  found  in  possession  of 
barbiturates.  There  had  been  suggestions 
that  such  legislation  would  encourage  illicit 
manufacture  but  at  least  the  police  would 
have  powers  to  act  when  these  sources 
were  discovered. 

He  criticised  receptionists  who  wrote 
prescriptions  and  made  detection  of  for- 
geries more  difficult.  There  were  frequently 
three  sets  of  handwriting  on  one  form — 
the  doctor's  signature,  one  item  written  in 
the  receptionist's  hand  and  a  second  item 
added  by  a  second  receptionist  when  the 
patient  had  returned  asking  for  more  drugs. 

Speaking  about  the  alternatives  to  bar- 
biturates, Dr  Ian  Oswald,  reader  in  psy- 
chiatry at  Edinburgh  University,  believed 
there  was  still  insufficient  knowledge  about 
sleep's  restorative  properties  to  claim  that 
other  drugs  were  much  safer.  Benzo- 
diazepines all  distorted  brain  function.  He 
mentioned  mesoridazine,  a  phenothiazine 
derivative  marketed  as  an  antipsychotic 
in  the  USA  as  perhaps  causing  the  least 
disturbance  of  normal  sleep  patterns,  but 
felt  that  drug  companies  would  not  con- 
sider it  commercially  viable  to  change  the 
drug's  image  from  that  of  a  sedative  for 
psychotics  to  one  for  normal  people. 

Sleep  loss  'not  harmful' 

Dr  John  L.  Stevens,  a  general  prac- 
titioner, believed  loss  of  sleep  never 
harmed  anyone  whereas  no  drug  promoted 
sleep  without  harm.  He  felt  medical 
schools  were  at  fault  for  not  teaching 
doctors  how  to  help  their  patients  without 
the  use  of  powerful  drugs. 

A  social  worker,  Mr  Robert  Searchfield, 
believed  that  official  policies  of  restricting 
single  substances  led  to  multiple  drug 
use:  weaning  abusers  off  narcotics  in  drug 
dependence  clinics  in  the  1960s  may  have 
stimulated  their  interest  in  other  drugs. 
The  problem  went  beyond  reducing  the 
availability  of  barbiturates  to  a  deeper 


understanding  of  why  young  people  needed 
to  seek  out  drug  experiences.  Society 
should  take  a  more  critical  view  of  drug 
use  as  a  whole,  he  believed,  as  there  was 
a  tendency  to  think  that  human  problems 
could  be  solved  by  chemical  means. 

During  the  discussion,  Dr  I.  Charlton, 
a  general  practitioner  who  had  not  pre- 
scribed barbiturates  as  sedatives  for  nearly 
seven  years,  said  doctors  should  take  a 
critical  look  at  their  prescribing  of  all 
drugs,  not  only  barbiturates,  and  that  no 
patient  should  be  given  more  than  one 
month's  supply  at  a  time.  Although  bar- 
biturates were  responsible  for  most  cases 
of  self-poisoning,  tricyclic  antidepressants 
and  other  drugs  were  just  as  likely  to  be 
taken  by  the  "handful"  if  they  were  readily 
available. 

A  similar  view  on  drug  availability  was 
expressed  by  Dr  J.  M.  Cundy  who  said 
that  packs  of  paracetamol  and  aspirin  for 
OTC  sale  in  pharmacies  should  only  con- 
tain 10  tablets — anyone  needing  to  buy 
100  tablets  needed  to  see  a  doctor. 

An  American  doctor  said  that  the  de- 
creasing use  of  barbiturates  in  the  USA 
had  corresponded  with  an  increase  in  the 
use  and  misuse  of  benzodiazepines  and  he 
hoped  that  in  10  years  time  CURB  would 
not  need  to  have  a  similar  campaign  for 
these  drugs. 

Dr  Cahal,  London,  felt  that  while  it 
was  foolish  to  pretend  that  benzodiaze- 
pines were  not  being  abused  by  somebody 
somewhere,  in  the  UK  the  problem  was 
nothing  like  the  problem  with  barbiturates. 
Drugs  of  abuse  varied  from  country  to 
country  and  it  was  "pure  Utopia"  to  envis- 
age a  society  in  which  the  non-medical 
use  of  drugs  for  hedonistic  purposes  never 
existed. 

Replying  to  a  suggestion  that  hospital 
doctors  were  the  most  irresponsible  pre- 
scribes with  their  policies  of  routinely 
giving  in-patients  hypnotics  whether  they 
were  necessary  or  not,  Sir  Ronald  Gibson 
said  that  general  practitioners  were  being 
far  more  irresponsible  when  they  left 
signed  blank  prescription  forms  for  recep- 
tionists to  fill  in  for  "pseudo-temporary" 
patients  who  were  never  seen  again. 

Cost  arguments 

There  were  ready  answers  to  the  argu- 
ment that  barbiturates  were  cheaper  than 
the  drugs  being  suggested  as  alternatives. 
Sir  Ronald  Gibson  said  that  ministers  were 
well  aware  of  the  extra  costs  involved  but 
felt  the  CURB  campaign  was  necessary 
in  the  public  interest.  Dr  Frank  Wells  said 
that  costs  would  fall  in  the  long  term  as 
more  people  found  they  could  do  without 
hypnotics  to  help  them  sleep. 

Dr  Wilkes,  Sheffield,  reminded  the 
audience  that  the  costs  of  treatment  of 
the  overdose  patient  in  hospital  should  be 
considered  as  part  of  the  barbiturate  bill, 
and  two  other  speakers  recommended  that 
doctors  prescribed  benzodiazepines  by 
their  generic  names  to  enable  the  cheaper 
brands  to  be  dispensed. 
□  Mr  G.  R.  Fowler,  area  pharmaceutical 
officer,  Wiltshire  Area  Health  Authority, 
referring  to  the  barbiturates  campaign  when 
writing  in  last  week's  British  Medical 
Journal,  says :  "It  is  high  time  that  some 
prescribing  habits  were  subjected  to 
critical  examination  and  it  is  heartening 
to  see  that  some  doctors  are  making  a 
start  on  this." 
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Jolfci 


produces  a  wide  range  of  ready-made 
drugs : 

Analgesics 

Antibiotics 

Antidiabetic  agents 

Cardiac  and  circulatory  drugs 

Drugsfor  use  in  dermatology  and 
opthalmology 

Hormones  and  Organopreparations 

Psychotropic  drugs  and  tranquillisers 

Sulphonamides 

Tuberculostatics 

Vitamins 


Various  drugs  in  the  form  of :  injectable  solutions, 
tablets,  coated  tablets,  capsules,  suppositories,  ointments, 
syrups  etc.,  and  several  compounds  for  veterinary  use 
and  feed-additives. 

Detailed  information  is  available  from  our  agents : 

Daltrade  Limited 

1 81  -1 83  Warwick  Road,  London  W1 4  8PU 
Tel.  01 -370  61 81   Telex:  91 6074 


Sole  Exporter: 


^1  P  nk 


Import  and  Export  of  Chemicals  Lta  , 
Pharmaceutical  Products  Division  "CIECH •  POLFA" 
Jasna  12.  P.O.  Box271. 
00-950  Warszawa.  Poiand 
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Dismissal  of 
dispenser 
'not  unfair' 

\  chemist's  dispenser,  sacked  for  refusing 

0  count  and  record  prescriptions  following 
wo  days  absence,  has  lost  his  claim  that 
le  had  been  unfairly  dismissed.  The  Indus- 
rial  Tribunal  in  London  has  found,  by 

1  majority,  that  the  employers,  E.  Moss 
i  Id,  were  acting  reasonably  when  they 
lismissed  Mr  P.  Morris  who  had  been 
Mnployed  for  more  than  eight  years  at 
heir  shop  in  Bear  Road,  Hanworth. 

There  was  a  clash  of  personalities 
between  Mr  Morris,  now  living  at  Shere, 
lear  Guildford,  and  Mr  R.  Fraser-Betts, 
.vho  took  over  as  manager  of  the  branch 
at  the  end  of  1973.  The  new  manager 
round  a  great  deal  of  inefficiency  and 
began  to  put  this  right. 

His  complaints  were  that  prescriptions 
for  oral  contraceptives  had  not  been  en- 
dorsed at  the  time  of  dispensing  and  some- 
times amounts  were  repeated  more  often 
than  allowed  without  fresh  prescriptions. 


A  supermarket  chain  has  launched  a  cam- 
paign to  get  manufacturers  to  standardise 
the  size  and  paper  quality  of  "money  off" 
coupons. 

According  to  the  managing  director  of 
the  chain — Gateway  foodmarkets — there 
is  a  danger  of  losing  coupons  because  of 
their  variety.  The  company — which  has 
104  outlets  and  a  turnover  of  £45m — 
employ  two  people  full  time  to  cope  with 
the  vouchers  which  total  about  £100,000 
a  year. 

The  National  Pharmaceutical  Union's 
Coupex  system  handles  about  500,000 
coupons  a  year — a  total  which  is  "rapidly 
rising" —  at  an  average  face  value  of  6p 
bach  A  spokesman  for  the  NPU  told 
f&D  they  would  certainly  support  any 
[approach  for  greater  standardisation,  but 
the  chemist  did  not  have  all  the  difficulties 
encountered  by  the  grocer  such  as  coupons 
pom  food  wrappers.  However  the  NPU 
lhad  always  felt  strongly  that  "flash"  sym- 
bols on  packs  advertising  vouchers  should 
be  more  clearly  marked  to  distinguish 
them  from  the  "money  off"  vouchers 
themselves. 

Small  packs:  call  to  control 
their  mark-up 

The  National  Consumer  Council  has 
suggested  that  there  should  be  effective 
control  of  the  mark-up  for  smaller  packs. 

A  report  prepared  by  the  Council  and 
published  last  week — "For  richer,  for 
poorer" — deals  with  some  of  the  problems 
af  low-income  consumers.  It  gives  a  num- 
ber of  examples  of  the  extent  of  smaller 


He  also  found  that  prescriptions  were  not 
being  sorted  properly,  stamped  nor  en- 
dorsed. 

Three  incidents  led  to  Mr  Morris'  dis- 
missal. In  March  he  complained  to  Mr 
Fraser-Betts  about  smoking  in  the  dispen- 
sary. He  said  that  if  he  continued,  he 
would  "ram"  the  cigarettes  up  his  nose. 
Later  Mr  Morris  was  warned  by  the 
managing  director  that  any  repetition  of 
"such  disgraceful  behaviour"  would  result 
in  instant  dismissal.  Next  month  it  was 
discovered  that  Mr  Morris  was  not  endors- 
ing prescriptions  at  the  date  of  dispensing 
and  that  items  of  dispensing  stock  were 
sold  over  the  counter  and  not  recorded  in 
the  VAT  book.  Later  that  month  when 
he  returned  after  two  days  off,  Mr  Morris 
refused  to  sort  and  count  the  NHS  pre- 
scriptions dispensed  during  his  absence, 
and.  was  dismissed. 

In  his  evidence  Mr  Morris  denied  that  he 
resented  the  arrival  of  Mr  Fraser-Betts.  He 
complained  about  the  smoking  because 
his  15-year  old  son,  who  worked  in  the 
shop  on  Saturdays,  had  a  slight  allergy 
which  was  affected  by  cigarette  smoke.  He 
refused  to  count  the  prescriptions  because 
he  felt  he  was  being  "got  at". 

In  his  decision  the  Tribunal's  chairman, 
Mr  Peter  Haydon,  said  the  company  could 
perhaps  have  dealt  with  the  relationship 
between  the  (wo  men  in  a  rather  more 
tactful  manner,  possibly  by  offering  Mr 
Morris  a  transfer  to  another  branch.  The 
majority  decision  was  that  the  company 
had  acted  reasonably  in  dismissing  Mr 
Morris  for  disobeying  a  lawful  order. 


pack  mark-ups,  eg  62  per  cent  where 
toilet  rolls  are  sold  singly  rather  than  in 
pairs.  On  the  whole  the  Council  found  the 
supermarkets  were  the  worst  offenders 
where  food  was  concerned,  and  it  felt 
that  small  shops  could  make  more  of  their 
relative  advantage  in  that  respect  in  their 
competition  with  supermarkets. 

The  report  adds  that  the  full  facts  about 
price  discrimination  against  low  income 
people — eg  old  age  pensioners,  who 
bought  mostly  small  packs — could  only  be 
revealed  by  an  elaborate  national  survey. 
However,  it  did  seem  that  pensioners  with 
restricted  mobility  paid  more  for  their 
weekly  shopping,  "and  the  story  is  prob- 
ably much  the  same  for  other  people  with 
low  incomes." 

Saturdays  off  for  doctors? 

Doctors  should  feel  perfectly  justified  in 
cancelling  their  Saturday  surgeries  if  they 
wish  to,  writes  the  author  of  a  leading 
article  in  last  week's  General  Prac'itioner. 

Gone  are  the  days  when  Saturday 
surgeries  were  necessary  because  patients 
could  not  take  time  off  work  to  see  the 
doctor  during  the  week.  People  now  take 
an  hour  or  more  off  to  visit  the  hair- 
dresser, go  to  the  bank  or  go  shopping, 
the  author  writes,  often  because  many 
businesses  are  closed  on  Saturdays. 

More  and  more  general  practitioners 
feel  that  minor  ailments  can  wait  until 
Monday  by  which  time  many  of  them  will 
have  cured  themselves-  "If  a  gp  is  to 
retain  his  health  and  his  emotional 
balance,  then  he  needs  time  off  for  rest 
and  recuperation  just  like  the  next  man." 


Wrong  audience 

I  was  interested  in  Mrs  Barbara  Castle's  talk 
to  the  British  Pharmaceutical  Conference 
in  Norwich.  She  is  keen  to  push  pharma- 
cists into  health  centres  but  is  the  money 
available  to  build  these  at  present?  We 
have  one  in  this  area  which  will  soon 
open  complete  with  pharmacy  department. 
1  think  major  projects,  because  of  the 
present  depression  in  the  UK  and  else- 
where, will  have  to  be  postponed. 

Mrs  Castle  asked  chemists  to  encourage 
the  economical  use  of  drugs.  How  can  we 
do  this?  If  a  doctor  prescribes  500mls  of 
a  mixture  when  200mls  would  suffice,  or 
109  tablets  when  20  will  do,  we  have  to 
dispense  what  is  ordered  (including  six 
months'  free  supply  of  the  "pill"  which 
the  present  economy  can  ill  afford).  It  is 
the  GP's  the  Secretary  of  State  should 
have  addressed  in  this  vein  at  their 
conference.  W.  J.  Taylor 

Londonderry 


BP  Conference:  Discussion  forum 


Preparative  processes  for 
tabletting,  encapsulation 

Chairman:  Dr  D.  Ganderton.  Speakers: 
Dr  B.  M.  Hunter,  Dr.  M.  R.  C.  Johnson, 
Dr  H.  Seager. 

The  forum  linked  powder  mixing,  granu- 
lation and  drying.  Dr  Johnson,  Crawley, 
who  stressed  the  importance  of  drug  uni- 
formity in  a  mix  before  granulation  was 
carried  out,  described  the  various  indices 
which  can  be  used  to  characterise  mix- 
tures and  how  they  varied  with  different 
mixers  and  operational  regimes.  Dr  Hunter, 
Macclesfield,  concentrated  on  wet  granu- 
lation, this  process  accommodating  some 
variation  in  the  properties  of  starting 
materials.  He  explained  the  relation  of  the 
theory  granulation,  derived  from  wet 
tumbling  materials,  to  the  systems  com- 
monly used  in  the  pharmaceutical  industry. 

Dr  Seager,  Worthing,  showed  his  inter- 
est in  novel  methods  of  drying,  explaining 
the  advantages  and  disadvantages  of  micro- 
wave drying  and  recounting  his  experi- 
ences of  spray  drying.  In  the  latter,  ths 
operational  variables  significantly  altered 
the  physical  form  of  the  powder  which  in 
turn,  affected  compressibility. 

Mr  J.  Cooper,  San  Francisco,  opened 
the  discussion  with  an  account  of  the 
vacuum-drying  systems  installed  some 
twenty  years  ago  at  Summit,  a  system 
which  closely  integrated  the  various  steps 
in  tabletting.  Direct  compression  systems 
were  also  discussed  as  an  alternative  to 
the  sequence  described  and  the  mixing 
problems  they  present  were  evaluated.  Dr. 
J.  Hersey,  Melbourne,  stressed  the  impor- 
tance of  "ordered"  mixing  as  a  concept 
in  pharmaceutical  mixing.  The  forum 
closed  with  a  vigorous  discussion  of  the 
"in-process"  controls  necessary  to  ensure 
compliance  with  homogeneity.  An  exten- 
sion of  control  was  envisaged. 


Campaign  to  standardise  'money  off  vouchers 
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More  old-established 


pharmacies  closing 

Two  more  old-established  pharmacies  are 
closing  down,  one  in  Nottingham,  the 
other  in  Brighton.  Mr  Graham  P.  Burrows, 
MPS,  blames  Nottingham's  no  parking 
restrictions  and  escalated  overheads  for 
declining  turnover  which  decided  him  to 
call  it  a  day  and  close  down  the  pharmacy 
in  Cheapside,  the  site  of  a  chemist's  shop 
for  over  a  century. 

It  has  been  acquired  by  Gauntley,  Pres- 
ton, and  will  open  on  October  5,  as  a 
cut-price  toiletry  and  cosmetic  shop. 

Mr  Burrows  plans  to  open  a  pharmacy 
in  Melton  Mowbray,  Leics,  where  parking 
facilities,  it  is  felt,  are  easier  and  adequate. 

In  Brighton,  one  of  the  oldest  chemist's 
shops,  K.  J.  Padwick  and  Sons,  of  Preston 
Street,  closes  on  September  27,  bringing 
to  an  end  108  years  of  family  business. 

Ill-health  has  forced  the  present  owner, 
65-year-old  Mr  Stuart  Padwick,  to  retire. 

Mr  Padwick  qualified  as  a  pharmacist  in 
1933  and  believes  in  the  old-fashioned 
pharmacy  with  personal  service  and  still 
retained  the  traditional  red  and  green 
carboys  in  the  window. 

"I'm  terribly  sad  to  be  forced  into  re- 
tiring," he  said.  "The  business  these  days 
is  becoming  more  and  more  depersonalised 
and  commercialised." 

The  Preston  Street  building  has  been 
a  pharmacy  since  1842  and  has  been  in 
Mr  Padwick's  family  since  1867  when  his 
grandfather  took  it  over.  The  shop,  a 
listed  building,  was  the  subject  of  an  oil 
painting  by  John  Coles  which  was  shown 
at  the  Royal  Academy.  The  shop  is  now 
for  sale  and  Mr  Padwick  is  hoping  it  will 
be  bought  by  another  pharmacist,  but  he 
thinks  it  unlikely. 

Bellair  acquired  by  mainly 
retail  organisation 

The  J.  H.  Vavasseur  group  have  sold  their 
75-per-cent  stake  in  Bellair  Cosmetics  Ltd 
to  Hills  London  shops  for  £344,150.  Hills 
are  a  privately  owned  company  with 
interests  in  airport  and  railway  station 
shops,  having  acquired  control  of  the 
confectionery  business  of  G.  F.  Lovell  in 
July.  Hills  are  making  an  18p  a  share 
offer  to  the  remaining  Bellair  holders. 

In  1972  Barclay  Securities  ended  up 
with  more  than  50  per  cent  of  Bellair 
after  a  40p-a-share  bid.  When  Barclay 
Securities  were  taken  over  by  Vavasseur 
in  1973  they  held  about  40  per  cent  of 
Bellair.  Subsequently  Vavasseur's  stake 
was  increased  to  just  over  75  per  cent. 

Dixons  Photographic 
expansion  programme 

The  chairman  of  Dixons  Photographic 
Ltd  stated  last  week  that  an  accelerated 
rate  of  new  store  openings  in  the  UK 
would  be  undertaken  and  another  25  units 


would  be  opened  by  the  middle  of  1977. 
Four  were  now  trading  and  a  further  six 
would  be  operating  in  the  next  few  months. 
Besides  current  expansion  in  the  Nether- 
lands, it  is  intended  to  open  in  Belgium. 

Results  so  far  this  year  show  a  sub- 
stantial increase  in  the  overseas  division; 
and  in  the  UK  the  year  started  well  as  a 
result  of  the  pre-VAT  increases  but  it 
is  too  early  to  forecast  for  the  year  as  a 
whole,  says  Mr  Kalm. 

Booker-McConnell  profits 
up  20  per  cent  in  first  half 

The  results  of  Booker  McConnell  Ltd  for 
the  half  year  to  June  30  show  pre-tax 
profit  at  £6  94m  (up  20  per  cent).  The 
interim  dividend  has  been  increased  from 
2p  to  2-4p. 

In  commenting  on  these  results  the 
chairman,  Sir  George  Bishop,  said  "We 
are  now  reaping  the  returns  from  all  that 
was  done  last  year  to  restore  the  engin- 
eering division  and  the  health  and  food- 
manufacturing  division  (which  includes 
Kingswood  (Chemists)  Ltd),  to  profit- 
ability. The  company's  liquidity  remains 
good  and  adequate  resources  are  avail- 
able for  further  acquisitions  and  expan- 
sion. We  expect  to  continue  our  steady 
growth  for  1975". 

Procter  &  Gamble's 
sales  up 

Turnover  of  Procter  &  Gamble  Ltd  for  the 
year  ended  June  30  was  £128  8m  com- 
pared with  £98  8m  for  the  previous  year. 
Contributing  importantly  to  this  increase 
were  export  sales  at  £23  4m  against  £15  5m. 
the  national  launch  of  the  company's  new 
fabric  conditioner  Lenor,  and  generally 
higher  selling  prices.  Profit  after  tax  was 
£2-9m  (£4  0m). 

Croda's  profits  fall 

Croda  International  Ltd  in  the  first  half 
of  the  year  registered  a  fall  in  profits  to 
£4  35m  from  £6  57m  in  the  first  half  of 
1974.  This  despite  sales  up  from  £62  77m 
to  £65  19m.  Net  profit  after  tax  is  £2  09m 
(£314m). 


Briefly 

A  consortium  of  German  chemical  manu- 
facturers which  includes  Bayer  AG  is 
looking  at  the  possibility  of  building  a 
£450m  plant  in  Scotland. 

Mr  Graham  Walker,  MPS,  19  The  Cres- 
cent, Spalding,  Lines,  a  member  of  the 
Pharmaceutical  Society's  Council,  has  been 
granted  permission  by  the  local  council's 
planning  committee  to  convert  numbers 
18,  19  and  20  The  Crescent,  Spalding,  into 
a  single  shop  with  a  new  shop  front. 


Mr  Leslie  Leiner,  chairman,  P.  Leiner 
&  Sons  Ltd,  Treforest,  receiving  his 
company's  second  successive  Queen's 
Award  to  Industry  from  the  Lord 
Lieutenant  of  Glamorgan,  Sir  Cennydd 
Traherne,  at  a  recent  ceremony 

Imperial  Chemical  Industries  Ltd  have 
acquired  Fitzwilton  Ltd's  minority  share- 
holdings in  two  compound  fertiliser 
manufacturing  companies — Richardsons 
Fertilisers  Ltd  (minority  shareholding  49 
per  cent)  and  Ulster  Fertilisers  Ltd 
(minority  shareholding  32|  per  cent) — for 
a  total  consideration  of  £24m.  Both  com- 
panies become  wholly-owned  subsidiaries 
of  ICI. 


Appointments 


Wm  R.  Warner  &  Co  Ltd  have  appointed 
Mr  Eric  J.  Russell  to  the  new  post  of 
sales  administration  manager  within  their 
"ethical"  pharmaceutical  division. 

Wellcome  Foundation  Ltd  have  appointed 
Mr  R.  Cullen,  MRCVS,  head  of  the  veter- 
inary and  entomology  division  at  their 
research  laboratories,  Berkhamsted  Hill, 
Herts. 

Polaroid  (UK)  Ltd:  Mr  B.  J.  Mulder, 
PhD,  has  been  appointed  general  manager 
of  the  company's  marketing  division.  Mr 
Peter  G.  Hawkyard,  advertising  manager, 
has  been  promoted  to  European  adver- 
tising manager  within  Polaroid  Corpora- 
tion's international  division  in  Amsterdam. 
Both  appointments  are  effective  from 
October  1.  Other  changes  in  Polaroid  UK's 
management  appointments  are:  Mr  R. 
Colman  to  sales  manager,  consumer 
photographic  products  division,  and  Mr 
B.  L.  Sharman  to  head  of  the  industrial 
products  sales  division. 

Shulton  (Great  Britain)  Ltd:  Mr  Geoffrey 
S.  Sladden  has  become  chairman  of  the 
board.  The  other  directors  are  Mr  William 
H.  Lash  (USA),  Mr  J.  E.  Fitzmaurice 
(USA),  Mrs  Ellen  C.  Roth  (USA)  and  Mr 
Iain  A.  Forsythe.  Mr  Frank  Edwards, 
deputy  managing  director,  having  reached 
the  age  of  65,  is  officially  retiring  at  the 
end  of  the  year.  The  management  is  now 
Mr  Forsythe,  managing  director;  Mr  Ber- 
nard H.  Crist,  financial  controller  and 
company  secretary;  Mr  Quentin  Mac- 
Dougall,  marketing  and  sales  director; 
Mr  Ian  R.  McLachlan,  production  direc- 
tor, and  Mr  Oliver  G.  C.  Reid,  director  of 
distributors  and  licensees. 
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igl    ;  before 
r  $     winter  gets 
your  customers 
by  the  throat! 

It's  almost  inevitable.  Many  of  your  customers  will 
be  getting  sore  throats  this  winter  -  and  coming  to  you 
for  an  effective  answer.  They'll  be  coming  to  you 
for  cTyrozets'  -  well  established  against  minor  mouth 
and  throat  irritations. 

And  'Tyrozets'  are  available  on  generous  bonus  terms 
right  now.  Why  not  take  full  advantage  by  stocking  up  for 
the  whole  winter  period?  Details  from  our  representative, 
or  call  us. 

A  'pharmacy  only  product. 

TYROZETS* 

tmm  pon<js 

Each  'Tyrozets'  Lozenge  contains  I  mg  tyrothricin  and 
5  mg  benzocaine  BP.  ®  denotes  registered  trademark. 
Retail  price  I9ip  per  vial  of  12  (including  VAT). 

Merck  Sharp  &  Dohme  Limited,  Hoddesdon,  Hertfordshire,  ENi  1  9BU 
Telephone  Hoddesdon  67272 


74-3401 


\ 


How  Innocent 


Sweet  little  old  ladies,  mums  with 
prams,  busy  executives  on  their  lunch 
hour.  To  buy  or  not  to  buy.  That's  the 


There  are  two  things  that  can  be 
done  to  improve  the  situation.  And  we 
do  them  both.  First,  discourage 

j.  Second,  catch 


ITC  provides  closed  circuit 
television  security  systems  as 
sophisticated  as  the  people  they  are 
designed  to  deter. 


you  pounds  at  a  cost  of  just  pennies 
a  day. 

And  what  we  do  for  retail  stores  we 
can  do  for  offices,  hotels,  factories, 
hospitals. ...and  places  where  it's  vital 
that  you  keep  an  eye  on  what's  going 
on. 

Your  ITC  sales  engineer  has  all  the 
details.  He  would  be  pleased  to 
discuss  them  with  you  and  to  survey 
your  premises  and  recommend  a 
CCTV  system  that's  ideal  for  your 
specific  needs. 


For  information  write  to  ITC  Ltd., 
261  Sefton  House,  Exchange 
Buildings,  Liverpool  L2  3RD. 
Or  call  051-236  2774. 

Independent 
Telecommunications 
Consultants  Ltd. 

We'll  help  you  keep  an  eye  on  things 


shoplifters  from  tryinj 
them  when  they  do. 


I  ne  very  presence  or  a  closed  circur 
television  camera  in  a  store  will  deter 
even  the  most  hardened  professional 
shoplifter.  And  it  will  permit  your 
security  conscious  personnel  to  keep 
a  check  on  everyone  else. 


Sweet  little  old  ladies,  mums  with 
prams,  busy  executives  on  their  lunch 
hour.  To  buy  or  not  to  buy.  That's  the 
decision.  Or  maybe  it's  not. 

If  you're  in  a  retail  business  there 
are  certain  facts  you  must  face. 
Chances  are  pretty  good  that  you 
suffer  growing  losses  through  what  is 
quaintly  called  "shrinkage".  You  may 
not  like  to  admit  it  but  a  look  at  the 
figures  will  prove  that  we're  right.  No 
one  knows  just  how  big  the  problem 
is,  but  experts  estimate  that  the  losses 
in  the  U.K.  are  running  as  high  as 
£100,000,000  per  year.  That's  a  lot  of 
"shrinkage". 

There's  no  question  that  the  vast 
majority  of  your  customers  are  honest. 
Yet  crime  statistics  are  on  the  rise. 
Professional  shoplifters  are  getting, 
bolder  and  are  using  more 
sophisticated  techniques.  Amateurs 
are  giving  in  more  frequently  to 
temptation.  J  ; 


Whether  you  need  a  simple  one  or 
two-camera  system  with  one  monitor 
or  a  sophisticated  multi-camera, 
multi-monitor  system  with  video  tape 
recorder  and  two-way  intercom,  ITC 
has  the  system  that's  just  right  for 
you,  at  a  cost  that  makes  sense.  An 
ITC  CCTV  security  system  can  save 


Regional  Sales  and  Service  offices  in  London,  Birmingham,  Leeds  and  Bolton. 


>7  September  1975 
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Vlarket 
Mews 

rhe  mixture  as  before 

.ondon,  September  24:  As  reported  in 
he  previous  week  prices  of  commodities 
n  the  crude  drugs  and  essential  oil  sec- 
ors  continued  to  move  somewhat 
■rratically  with  some  up  and  about  an 
squal  number  down.  The  crude  drugs 
vhich  have  exhibited  a  good  tone  lately 
:ontinued  to  do  so  during  the  past  week, 
fhese  included  Madagascar  cloves, 
Dochin  ginger  and  kola  nuts.  Some  of  the 
:heaper  grades  of  nutmeg  fell  sharply. 
Jther  items  marginally  lower  were  aloes, 
jalsams,  benzoin,  henbane  and  senega. 

Among  essential  oils  Madagascar  clove 
eaf,  was  dearer.  Bay,  buchu  and  dill 
vere  also  firmer.  American  peppermint, 
igainst  expectations,  has  held  its  pre- 
vious level  but  eucalyptus  continues  to 
;ase  especially  in  the  forward  position. 


3harmaceutical  chemicals 

Vcetarsol:  50-kg  lots  £8.35. 

adrenaline:  (per  g)  1-kg  lots  base  £0.25;  acid 
artrate  £0.25. 

Vloin:  50-kg  lots  £12.90  kg. 

Uuminium  chloride:  Pure  50-kg  lots,  £0.8248  kg. 
Vmmonium  acetate:  BPC  1949  crystals  £0.45  kg 
n  50-kg  lots:  strong  solution  BP  1953  £0.1841  kg 
n  200-kg  lots. 

Vmmonium  bicarbonate:  £130.50  per  metric  ton. 
Vmmonium  chloride:  Pure  in  50-kg  lots  £0.2131 
;g  for  powder. 

Uropine:  (per  kg  in  J-kg  lots)  Alkaloid  £85; 
nethonitrate  £85;  methylbromide  £83.50;  sulphate 
:68.50. 

Bacitracin  zinc:  £3  per  mu. 

Semegride:  BPC  £16  kg. 

Benzocaine:  BP  in  50-kg  lots,  £4.49  kg. 

Benzoic  acid:  BP  in  50-kg  lots  £0.5352  kg  (50 

;g  kegs). 

Borax:  EP  grades,  2-4  ton  lots  per  metric  ton,  in 
)aper  bags  delivered  —  granular  £146;  crystals 
:201;  powder  £161,  extra  fine  powder  £169. 
3oric  acid:  EP  grades  per  metric  ton  in  2-4  ton 
ots — granular  £196;  crystals  £270;  powder  £215; 
;xtra-fine  powder  £224;  in  paper  bags,  carriage 
jaid. 

Iodides:  £  per  kg 

under  50-kg  50-kg  250-kg 

'otassium*  3.06  2.93  2.91 

Sodium  4.00  3.88  — 

"For  crystals  and  granules.  Powder  plus  £0.11  kg. 
Iron  and  ammonium  citrate:  Granular  £903;  scales 
^990  metric  ton. 

iron  phophate:  50-kg  lots  £553.80  metric  ton. 
-ignocaine:  (25-kg)  base  £8.27  kg;  hydrochloride 
'7.98. 

Lobeline:  Hyarochloride  £1.20  per  g. 

Ulagnesium  carbonate:  BP  per  1,000  kg;  heavy 

from  E384-E400;  light  £305. 

Magnesium  dihydrogen  phosphate:  Pure  £1.5725 
kg  in  50-kg  lots. 

Magnesium  hydroxide:  (metric  ton)  BPC  light 
E880;  28  per  cent  paste  £340. 

Magnesium  oxide:  3P  per  1,000  kg  heavy  £1,185; 
light  £880. 

Magnesium  sulphate:  (ex-works,  per  metric  ton) 

pP    from     £78     metric     ton;     commercial  £64; 

hsiccated  £196.40. 

Magnesium  trisilrcate:  £528  metric  ten. 

Mersalyl:  Acid  £20.25  per  kg. 

iestranoi:  £120  kg. 
e'hadone  hydrochloride:  Subject  to   Misuse  of 
rugs  Regulations.  £1.33  per  5  g. 
eChyl  salicylate:  £0.78  kg  for  5-ton   lots;  £0.81 
T  1-ton. 
arcotine:  25-kg   lots  alkaloid  and  hydrochloride 
18.20   kg.    Subject   to   Misuse   cf   Drugs  Regu- 
tions. 
piates:  (£  per  kg)  in  1-kg  lots;  subject  to  Mis- 
3e    of    Drugs     Regulations — Codeine  al^al^'d 
)59.60;    phosphate   £274.    Diamorphine:  Alkaloid 
|t282.90;     hydrochloride     £258.60.     Ethylm  -  rDhir-e 
1349.60.    Morphine    alkaloid    £395;  hydrochloride 
md  sulphate  £323. 

'ethidine  hydrochloride:  10-kg  lots  £23.88  kg.  Sub- 
set to  Misuse  of  Drugs  Regulations.  (Amended 
irice) . 

'holcodine:  1-kg  £378.  Subject  to  Misuse  of  Drugs 
iegulations. 


Phthalylsulphathiazole:  50-kg  lots  £1.60  kg. 
Physostigmine:   Salicylate  £0.69  per  g;  sulphate 
£0.88  in  100-g  lots. 

Pilocarpine:  Hydrochloride  £174.50  per  kg;  nitrate 
£169.50. 

Potassium  acid  tartrate:  BPC  950  metric  ton 
delivered. 

Potassium  citrate:  Granular  E669-E804  metric  ton 
as  to  maker.  Premium  for  powder  £12. 
Potassium  hydroxide:   Pellets  BP   1963  in  50-kg 
lets    £1.19    kg;    sticks    £4.31;    technical  flakes 
£0.4577. 

Potassium   phosphate:   BPC    1949    in    50-kg  lots, 
granular  £1.6746  kg;  powder  £1.4744. 
Progesterone:  £120-£220  per  kg. 
Saccharin:  BP  in  250-kg   lots  £2.66  kg;  sodium 
£2.35  both  nominal. 

Sodium  acid  phosphate:  BP  crystals  £0.9613  kg 
for  50-kg  lots. 

Sodium  benzoate:  BP  in  500-kg  lots  £0.4269  kg. 

Sodium    bicarbonate:    BP    £61.33    per    1,000  kg 

minimum  8-  metric  ton  lots  delivered  UK. 

Sodium  carbonate:  Anhydrous  £142  metric  ton. 

Sodium   chloride:   Vacuum   dried    in    10-ton  lots 

£15.78  metric  ton  delivered  London. 

Srdium  citrate:  From  £581 -£650  per  metric  ton  as 

to  maker:  Premium  for  powder  £12. 

Sodium  fluoride:  BP  keg  in  50-kg  lots  £1.3071  kg. 

Sodium  gluconate:  Technical  £510  metric  ton. 

Sodium  hydroxide:  Pellets  BP  1975  in  50-kg  lots. 

£0.78  kg  sticks  (BP  1958)  £2.92  for  50  kg. 

Sodium  nitrite:  BPC  1963  50-kg  lots  £0.8415  kg. 

Sodium  perborate:   (per  1,000  kg) — monohydrate 

£383;  tetrahydrate  £225. 

Sodium  percarbonate:  £304  per  metric  ton. 

Sodium  potassium  tartrate:  Granular  £1,160  metric 

Ions. 

Sodium  sulphate:  BP  crystals  per  metric  ton 
£84.60;  commercial  £31. 

Sodium  sulphite:  Crystals  £0.1486  per  kg  in  50-kg 
lots. 

Sodium  thiosulphate:  Photo  grade  £114.75  metric 
ton;  commercial  £109.25. 

Sorbitol:  Powder  £398  50  metric  ton;   syrup  £200 
Stilboestrol:  BP  in  25-kg  lots  £86  kg. 
Streptomycin:    £20    kg    base,  dihyrostreptomycin 
£21  kg  base. 

Succinylsulphathiazole:  £50-kg  £4.34  kg. 
Sulphacetamide  sodium:  BP  £6.51  kg  for  50  kg. 
Sulphamethizole:  BP  250-kg  lots  £5.33  kg. 
Suphaquinoxaliine:   BVetC  in  50-kg  drums,  £7.35 
kg;  sodium  salt  £7.98. 


Crude  drugs 

Agar:  Spanish-Portuguese  £4.95  kg  spot. 

Aloes:   Cape  £1.10  kg  spot;   £1.05,  cif.  Curacao 

£1.40  spot. 

Balsams:  (kg)  Canada:  £15.60  spot;  £14.80,  cif  for 
shipment.  Copaiba:  BPC  £1.60  spot;  £1.50, 
cif.  Peru:  £4.65  spot;  £4.30,  cif.  Tolu:  £3.40 
spot. 

Benzoin:  BP  £61-£65  cwt;  E55-E60,  cif. 
Cardamoms:    (per   lb  cif),   Alleppy  green   No  1 
£2;  prime  seeds  £1.65. 
Cloves:  Madagascar  £2,450  per  ton,  cif. 
Ginger:   (ton,  cif)   Cochin  £575,  Jamaican  No  3 
£700;  Nige'ian  split  £420,  peeled  £550. 
Henbane:  Niger  £1,000  metric  Ion  spot;  £980,  cif. 
Honey:  (per  metric  ton  in  6-cwt  drums,  ex-ware- 
house) Australian  light  amber  £470,  medium  £450; 
Canadian  £590;  Mexican  £490. 
Kola  nuts:  £180  metric  ton,  cif. 

Menthol:     Brazilian    spot    £10.30    kg,  shipment 
£9.90,  cif.  Chinese  £11.50  spot;  £9.70,  cif. 
Nutmeg:   (ton,  cif)   East  Indian  60  s  £1,340;  bwp 
£980,    cif.    West    Indian   80's   £1,410,  unassorted 
£1,200;  defective  E890. 

Pimento:  (ton)  Mexican  2,275  US  dollars,  cif. 
Senega:  Canadian  £13.20  kg  spot;  £12.65,  cif. 


Essential  and  expressed  oils 

Bay:  West  Inoian  £11  kg. 

Bergamot:  From  £13.50  kg  as  to  grade. 

Bois  de  rose:  £4.50  kg  spot;  shipment  £4,  cif. 

Buchu:  English  distilled  £260  kg. 

Celery:  English  £26  kg. 

Cinnamon:  Ceylon  leaf  £2.30  kg  spot;  £2,  cif. 
Citronella:  Ceylon  £1  30  kg  spot;  £1.17,  cif. 
Clove:   Madagascar   ieaf  £2   kg   spot;   £1.55,  cif. 
English  distilled  bud  £23. 

Coriander:  Imported  £16  kg  spot.  English  distilled 
£27. 

Dill:  £15.50  kg  in  drum  hts. 

Eucalyptus:  Chinese  80-85  per  cent  £2.20  kg  spot; 
£1.50,    cif.    70-75   per   cent   £1.40,    cif.  Spanish/ 
Portuguese  £2.25,  cif. 
Lavandin:  About  £5  kg. 
Layender:  French  £19.50  kg  spot. 
Lavender  soike:  E10.25-E1 2.50  kg  soot. 
Lemon:  Sicilian  best  grades  from  £6  kg. 
Lemonqrass:  £3.10  kg  spot;  £2.80,  cif. 
Lime:  West  Indian  from  £9.50  kg  spot. 
Mandarin;  £6  kg. 

N'jtmeg:    (oer   kg)    English   distilled   frrm  West 
Indian  £21.75:  from  East  Indian  £16. 
Pepper:  English  distilled  ex  black  £62.50  l-a. 
PepDermint:    (kg)    Arvensis   Brazilian   £3.90  soot; 
£3.70,  cif.  Chinese  E4  spot;  £3.55,  cif.  American 
pipera'a  E15-E15.50. 

Sassafras:  Chinese  £1.70  kg  spot  and  cif. 
Brazilian  £1.60;  £1.50,  cif. 

Soearmint:  American  E8.50;  Chinese  no  offers. 
Thyme:    Red    65/70%    £1 0.80-E1 1 .50    kg    as  to 
quality. 

The  prices  given  the  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


Coming  events 

International  Aerosol 
Congress  in  London 

The  tenth  International  Aerosol  Con- 
gress which  opens  at  the  Royal  Lancaster 
Hotel  in  London  on  September  30  will  be 
the  first  occasion  that  it  has  been  held  in 
Britain  since  October  1963  when  it  took 
place  at  Brighton. 

The  conference  programme  runs  for 
three  days  and  has  been  divided  into 
morning  and  afternoon  sessions  each  of 
which  has  its  appointed  chairman. 

Following  the  congress  opening  at  noon 
on  Tuesday,  the  afternoon  session  will  be 
chaired  by  Mr  R.  E.  Eckton  from  Givau- 
dan  Ltd.  Mr  B.  D.  Joyner  from  ISC 
Chemicals  takes  over  the  following  morn- 
ing. The  post  luncheon  programme  is 
entitled  "Marketing  in  the  21st  century" 
with  chairman,  Mr  S.  Bourne,  Domestic 
Fillers  Ltd. 

Thursday  morning's  session  is  headed 
by  Mr  H.  T.  Smith  of  Newman-Green 
Valve  Ltd  for  the  discussions  on  identifi- 
cation of  needs,  and  Mr  E.  K.  Clark  of 
Beecham  Products  will  take  over  for  the 
final  period  of  the  conference. 

Monday,  September  29 

Harrow  Branch,  Pharmaceutical  Society,  clinical 
lecture  theatre,  Ncrthwick  Park  Hospital,  at  8  pm. 
Mr  J.  Eowards  (author  of  Which?  report  on 
Quality  of  advice  given  by  pharmacists),  on  the 
"Consumer  Association". 

Tuesday,  September  30 

Gloucestershire  Branch,  National  Pharmaceutical 
Union,  Queens  Hotel,  Cheltenham,  at  8  pm.  Mr  W. 
A  G.  Kneale  on  "Continental  pharmacy — is  it 
really  any  different?". 

Plymouth  Branch,  National  Pharmaceutical  Union, 

Duke  of  Cornwall  Hotel,  Plymouth,  at  7.30  pm. 
Mr  T.  P.  Astill  on  "Some  legal  pitfalls  in  running 
a  pharmacy". 

Wednesday,  October  1 

East  Kent  Branch,  National  Pharmaceutical  Union, 

County  Hotel,  Canterbury,  at  8  pm.  Mr  L.  Charlton 
on  "NHS  remuneration — the  present  position". 
Worcestershire  &  Herefordshire  Branch,  National 
Pharmaceutical  Union,  95  Whitecross  Road, 
Hereford,  at  8  pm.  Talk  by  Mr  A.  H.  Moseley. 

Thursday,  October  2 

Huddersfield  Branch,  Pharmaceutical  Society, 

Spotted  Cow  Hotel,  New  Hey  Road,  Salendine 
Hook,  Huddersfield,  at  8  pm.  Talk  by  Mrs  W. 
Pearce  on  her  experiences  as  a  medium. 
Society  of  Cosmetic  Chemists  of  Great  Britain, 

Royal  Society  of  Arts,  John  Adam  Street,  London 
WC2  at  7  pm.  Dr  W.  C.  Noble  on  "Skin  as  a 
micro  habitat". 

Thames  Vailey  Branch,  Pharmaceutical  Society, 

Winthrop  House,  Surbiton,  at  8  pm.  Mr  J.  Furness 
on  "Costume  design  for  cinema". 

Sunday,  October  5 

South-east  England  Regional  Pharmaceutical 

Society,  Postgraduate  medical  centre.  Kent  and 
Canterbury  Hospital,  at  10  am.  Conference  on  "A 
£28  professional  image?" 

Advance  Information 

vVar  on  Waste  conference  and  exhibition,  National 
Agricultural  Centre,  Stoneleigh,  Warwickshire, 
October  21-23.  Details  from  Exhibition 
Managements  Ltd.  159  Mortlake  Road.  Kew. 
Surrey. 

Society  of  Cosmetic  Chemists,  Symposium  on 
"Microbiological  safety  of  cosmetics  and 
toiletries",  Birmingham  Hotel  Metropole  and 
congress  complex,  Blackfirs  Lane.  Bickenh ill. 
Birmingham,  February  23-25,  1976.  Details  from 
the  general  secretary.  Society  of  Cosmetic 
Chemists,  56  Kingsway,  London  WC2B  6DX. 


436    Chemist  &  Druggist 

When  you're  looking 
for  a  quality  container 
make  sure  it's  . 
Beatson 

W: 


Beatson, Clark &Co. Ltd., 
Rotherham,  South  Yorkshire  S60  2AA. 
Tel:  0709  79141.Telex:  54329. 
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The  pleasant 
tasting  and 
effective 
laxative 


Regularly  advertised  in  Readers  Digest  and 
National  Women's  Magazine 

Thos.  Guest  &  Co.  Ltd 

Carruthers  Street,  Manchester  M4  7HX 
Telephone:  601  205  2975 


27  September  1975 


Chemist  &  Druggist  437 


For  the  very  best  in  Bubble  Bath  Gift  Packs 


Classified 
Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London  EC4A  3JA. 
Telephone  01-353  3212. 

Publication  date  Every  Saturday. 

Headings  All  advertisements  appear  under  appro- 
priate headings. 

Screen  100. 


Display/Semi  Display  £4-00  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 

Whole  page  £300  (254mm  x  178mm). 

Half  Page  £175  (125mm  x  178mm). 

Quarter  Page  £100  (125mm  x  86mm). 

Lineage  £0-80  per  line,  minimum  5  lines  @  £4-00. 

Box  Numbers  £0-35  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 

Copy  date  4  pm  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 

Circulation  ABC  July/December  1974, 15,353. 


Miscellaneous 


For  Sale 


CHEMISTS! 

Shrinking  profits? 

Is  inflation  overtaking  you? 

Are  you  really  utilizing  your  floor 

area  to  the  full? 

Why  not  use  a  small  part  of  your 
shop  area  for  a  business  which 
will  earn  you  a  high  return  on 
investment. 

We  specialize  in  the  installation 
of  small  coin-operated  laundries 
within  the  confines  of  an  exist- 
ing shop. 

Get  the  facts  fast  from:  THE 
VILLAGE  LAUNDRY  LTD.,  White 
Lion  House,  White  Lion  Square, 
Hatfield,  Herts.  Telephone  Hat- 
field 67314/5.  "A  perfect  add-on 
to  any  business" 


CHRISTMAS  1975 

BAGS,  WRAPPING  PAPERS, 
PURSE  CALENDARS,  CREPE 
PAPER,  CARRIERS,  GIFT  TAGS, 
GIFT    LABELS,    DIARIES,  ETC. 

Available  as  usual  from  : 
JAMES  TOWNSEND  &  SONS  LTD. 
P.O.  BOX  12  WESTERN  WAY,  EXETER  EX1 2 A B 

Write  or  phone  Exeter  79731 
for  Christmas  List 

Orders  accepted  now  for  delivery 
when  required 


O.  A.  ARTHUR  SURGICAL 
SUPPLIES  LTD. 

65  Dalmeny  Street, 
Edinburgh  EH6  8PW 
Tel.  No.  031  554  5375 
Supply  all  makes  of 

Ileostomy  &  Colostomy  Appliances 

Urine  Bags/Catheters/Urinals 

Syringes/Needles/Felts/Gloves 

Sutures/Masks/Hosiery/Trusses 

We  supply  almost  everything 
available  on  EC10 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehlll,  Manchester  M4  1EY 

Tal:  061-832  6564 
Largest  and  most  exclusive 
ranga  of  direct  and  Imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches.  Bracelets,  Hair 
Ornaments. 

Suppliers  >o  Chemists  over  20 
years. 

Sample  parcels  available 


D.  A.  ARTHUR  SURGICAL 
SUPPLIES  LTD. 

65  Dalmeny  Street, 
Edinburgh  EH6  8PW 
Tel.  No.  031  554  5375 
Now  main  distributors  of 

HOLLISTER 
Ileostomy  &  Colostomy  appliances 

Agreed  MOH  prices 
ORDER  NOW 


CONTRACEPTIVES 

USA  Black  Cats  (per  gross)  5.25 
USA  Tahiti  Colours  (per  gross)  5.50 
USA  Stimula  Ribbed  (per 

gross)  10.00 
Japanese  Seanes  (per  gross)  4.25 
German  High  (per  50  pkts)  5.70 
French  Ticklers  (per  50  pkts)  7.45 
German  Long  Love  (per  50 

pkts)  5.40 

Danish  Pussycats  (per  gross)  6.80 
Italian  Hatu  (per  gross)  7.75 
ADD  8  PER  CENT  VAT 

WARWICKSHIRE  SUPPLIES  (DCD) 


INTERNATIONAL 

Dutch  "Fun"  (per  120)  8.50 
Swedish  Stork  (per  box)  6.40 
Swiss  Green  Band  (per  gross)  10.50 
Extension  Sheath  (each)  0.60 
Love-Variations  Kassette  180 
Plus  many  more  items,  Including 
Lingerie,  Marital  Aids,  etc,  etc. 
For  our  comprehensive  brochure 
send  10p  to  cover  p  &  p. 
FREE  promotional  literature  avail- 
able with  all  orders. 

ADD  8  PER  CENT  VAT 
,  Commerce  House,  Water  Orton, 


Birmingham  B4f  1RR 


LEICESTER 

FASHION  JEWELLERY 
Elegantly    displayed.    Super  fast 
sales.   Big   profits.   VAT  at  8%. 
Contact  : 
STARGEMS  OF  LEICESTER 
52  Mount  Road,  Leicester. 
Tel:  (0533)  26403 

Star  Gems  Sell  Nationwide 


FULLY  FASHIONED  BABY  PANTS 

Small,    medium,    large,  ex-large 
White  and  colours 

NYLON  BABY  PANTS 

Plastic  lined.  White  and  colours 

TIE  PANTS 

Also  Cotsheets,  Plastic  Bibs  in 
plain  and  nursery  print 

Made  In  England 

A.  &  H.  HEYMAN 
Horndale  Avenue,  Aycllffe 
Industrial  Estate,  Co.  Durham 

Telephone  Aycliffe  3307 


the  key  tu   , 

solve  your  -  problems 

Olney  bros  offer  you  a  full 
and  comprehensive  service 
covering  all  aspects  for 
your  trade. 

details  from ;  olney  bros  ltd. 
jado  house, 
northbridge  road, 
berkhamsted,  herts.HP41EG. 

•S-  5417-9 


name  &  address 
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Classified  Advertisements 


Appointments 


Agents 


PHARMACIST 

PHARMACEUTICAL  PRODUCTION 

We  have  a  vacancy  for  a  Production  Pharmacist  probably  in  the  early  20's  age  group 
to  assume  a  management  position  in  our  existing  production  team. 

The  position  covers  supervision  of  four  production  areas  involved  in  the  manufacture 
of  a  wide  range  of  Veterinary  Preparations  for  the  home  and  overseas  market. 

The  person  appointed  will  be  responsible  to  the  General  Manager  and  will  be  a 
registered  Pharmacist  with  probably  some  experience  of  the  Pharmaceutical  Industry. 
However,  industrial  experience  is  not  an  absolute  criteria  and  providing  imagination 
and  willingness  to  co-operate  effectively  are  shown  then  a  relevant  training  period 
would  be  given. 

The  salary  offered  is  commensurate  with  the  ability  and  experience  of  the  candidate 
selected. 

Attractive  conditions  of  service,  include  an  excellent  contribution  pension  scheme, 
free  life  assurance  and  assistance  with  re-location  expenses  will  be  given  where 
appropriate. 

Please  write,  in  the  first  instance,  giving  brief  details  of  qualifications,  age  and 
previous  experience  to: 

The  General  Manager, 

Hilston  (Manufacturing  Chemists)  Limited, 

Kinncull  Road, 

Kingsway  West, 

Dundee, 

Tayside, 

DD2  3XR 


ENERGETIC  AGENTS 
REQUIRED 

male  or  female,  to  market 
nationally  advertised  range  of 
Toiletry-Hair  Sundries  and  leading 
brand  of  Sunglasses,  to  Chemists, 
Departmental  Stores,  and  Ladies 
Hairdressers  in  the  following 
areas: 

Area  1:  London. 

Area  2:  Kent,  Surrey  &  Sussex. 

Area  3:  Essex,  Hertfordshire 
and  Middlesex. 

Individual  applicants — not  whole- 
salers, should  reply  in  confidence 
giving  full  particulars  of  previous 
experience,  lines  carried  and 
areas  covered. 

BOX  No.  2363 


AGENTS  WANTED  for  all  areas  by 
leading  makers  of  plastic  sundries, 
calling  on  Wholesale  Chemists  and 
Sundriesmen.  Good  Commission. 
Full  details  please  to  Sales  Director, 
Box  No.  2362. 


Business  for  sale 


MIDDLESEX  AREA  Lock  up  Drug 
store,  multiple  position.  Turnover 
approx.  £40,000  under  management. 
Lease  to  1978  at  low  rent.  Price 
£7,500  including  fixtures  and  fittings 
plus  S.A.V.  No  agents.  Enquiries 
with  Banker's  reference  to  Box  No. 
2364. 


PHARMACIST 

required  to  carry  out  Locum 
work  preferably  Saturdays. 
£17  per  day,  9  am-6pm 

Contact 
Mr.  B.  Kovler, 
MEDICARE  LTD., 
64  Kingsland  High  Street, 
Dalston,  E.8. 
Tel:  01-254  4139 


Trademarks  

The  Trade  Marks  set  out  below  were  assigned  on  the  31st  October  1974  by  R.  DEMUTH  LIMITED  of  3  Bear  Lane, 
Farnham  Surrey,  to  ALLCOCK  PRODUCTS  LIMITED  of  35  Derby  Street,  Ormskirk,  Lancashire,  WITHOUT  THE 
ENTIRE  GOODWILL  OF  THE  BUSINESS  IN  WHICH  THEY  WERE  THEN  IN  USE. 


Registered  No. 

366162 


386283 


B681244 
749555 


981832 


Trade  Mark 

FROZOCLONE 


Carnate  and 
device 


Frozo  Lavender 
FROZOFLOR 


GEM 


Goods 

Eau  de  Cologne  not  being  for  export  to  Aden,  British  Honduras,  Falkland 
Islands,  Fiji,  Gibraltar,  Mauritius,  Santa  Lucia,  Seychelles  and  Northern 
Rhodesia. 

Perfumery  (including  toilet  articles,  preparations  for  the  teeth  and  hair, 
and  perfumed  soap). 

Lavender  water. 

Perfumes,  toilet  preparations  (not  medicated),  cosmetic  preparations, 
dentifrices,  depilatory  preparations,  toilet  articles  (not  included  in  other 
classes),  sachets  for  use  in  waving  the  hair,  soaps  and  essential  oils. 

Shampoos  for  personal  use. 


Business 
opportunities 


Manufacturer  and  Distributor  re- 
quired in  Great  Britain  for  a  well 
established  South  African  medicinal 
O.T.C.  product.  Product  name  regis- 
tered. The  product  also  approved  by 
the  Committee  on  Safety  on  Drugs. 
Replies  to  RUSTALAN,  P.O.  Box 
9499,  JOHANNESBURG,  R.S.A. 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  ot  o  redundant  line, 
including  finished  0'  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Writo 
or  telephone  Lawrence  Edward3  S 
Co.  Ltd..  6/7  Wellington  Close, 
Ledbury  Road.  London  W11.  Tel: 
Park  3137-fl 


The  Trade  Mark  "DORLE"  Regis- 
tered under  No.  B910347  in  respect 
of  "Soaps,  perfumes,  perfumed  non- 
medicated  toilet  preparations,  essen- 
tial oils,  cosmetics,  hair  lotions  and 
dentifrices"  was  assigned  on  the  25 
April  1975  by  WELLA  (GT.  BRITAIN) 
LIMITED  of  WELLA  ROAD,  BASING- 
STOKE, HAMPSHIRE,  to  DORLE 
SEIFEN-UND  PARFUMERIEUERT- 
R I EBS-GESELLSCHAFT  m.b.H.  of 
ROOSEVELTPLATZ  4-5  VIENNA  1X, 
AUSTRIA,  WITHOUT  THE  GOODWILL 
OF  THE  BUSINESS  IN  WHICH  IT 
WAS  THEN  IN  USE. 

The  Trade  Mark  No.  B852245  consis- 
ting of  the  word  LUSTRE-PHOS  and 
registered  in  respect  of  "Dentifrices 
and  abrasives  used  in  dentifrices, 
all  containing  a  phosphorous  com- 
pound" was  assigned  on  the  12th 
December  1974  by  MONSANTO 
COMPANY  of  800  North  Lindbergh 
Boulevard,  St.  L?uis,  Missouri  63166, 
UnKed  States  of  America,  to  MON- 
SANTO LIMITED  of  Monsanto  House, 
10-18  Victoria  Street,  London  SW1H 
0NQ.  WITHOUT  THE  GOODWILL  OF 
THE  BUSINESS  IN  WHICH  IT  WAS 
THEN   IN  USE. 


Shopfitting 


Self  selection  will  increase  your 
toiletry  sales  sufficiently  to  pay  for 
a  complete  shop  modernisation.  As 
primary  manufacturers  of  wall  fittinps 
and  counters  we  offer  very  early 
delivery  and  installation  in  just  one 
day,  or  overnight,  new  shops  or  old 
shops  or  part  shops.  Immediate 
quotations  without  obligation  for 
shopfronts  and  interiors.  Thirsk 
Shopfittings.  741-743  Garratt  Lane. 
London  SW17  0PD.  Telephone  01- 
946  2291    (4  lines). 

INTERPLAN  SYSTEM  80  modular 
shopfittings.  attractive  units  at 
attractive  prices,  complete  instal- 
lations. NPU  recommended.  Brochure 
from  OLNEY  BROS.  LTD,  SHOP- 
FITTERS.  NORTHBRIDGE  ROAD. 
BERKHAMSTED.  HERTS.  Tel'  5417-9 


LEADING  MANUFACTURER  of  In- 
terior shopfittings  offers  special  low 
prices  to  retailers  prepared  to  act 
as  showshops.  The  shops  concerned 
must  be  within  50  miles  of  London 
or  Birmingham.  Interest  free  or  low 
deposit  HP  available  in  suitable 
cases  and  commission  payable  on 
orders  resulting  from  visits  to  your 
shop  Full  details  from  SPAN  SHOP- 
FITTING  COMPANY,  32  Church 
Road.  London  SE19  2FT.  Tel.  01-653 
5859 


CASH  REGISTERS  rebuilt  as  new 
fully  guaranteed  from  £75.  Itemisers 
£185.  Call  and  see  our  range.  Open 
Monday  to  Friday.  THIRSK  SHOP- 
FITTINGS, 743  Garratt  Lane.  SW17 
0PD.  Tel:  01-946  2291. 


Please  mention  C&D  when  replying   to  advertisements 
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THE  SIGN  OF  A  RELIABLE 
AND  SPEEDY  SERVICE 

Extensive  stocks  of  manufacturers  products 

WHATEVER  YOUR  NEED 
BE  CONFIDENT 

ILEOSTOMY  EQUIPMENT 
COLOSTOMY  EQUIPMENT 
URETEROSTOMY  EQUIPMENT 
URINE  NIGHT  DRAINAGE  BAGS 
AND  ALL  MEDICAL  EQUIPMENT 

Catalogue  upon  application 

THAMES  VALLEY  MEDICAL  SUPPLY  CO.  LTD. 

118a  Chatham  Street,  Reading,  RQ1  7HT.     Tel  No»:  0734  580425/580692 


ORALCER 


pellets  £  MOUTH  ULCERS 


I 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


o.t.c.B 
EOTOB 


AEGIS 
CONTRACEPTIVES 


QUALITY  BRITISH  SHEATHS  at  LOW  LOW  PRICES 


ALL  TESTED  TO  BRITISH  STANDARDS  AND  IN 
DAZZLING  DISPLAY  PACKS 


LUpftJCAXeO  SHEATHS 


^EGIS  LUBRICATED  SHSTATHS 


MADS  fU  y.R 

Only  £5  per  gross 


fa**** 


Only  £4.30  per  gross 


msem 

Only  £5  per  gross 

/IfcSsS  LUBRICATED  SHEATHS 


ALL  BLACK 


Only  £5  per  gross 


For  more  details  write  to 
AEGIS  PRODUCTS  (DCD),  COMMERCE  HOUSE,  WATER 
ORTON,  BIRMINGHAM  B46  1RR  (Tel.  021-747  6419) 

Enhance  your  trade  and  profits  today  and  get  in  on  the 
fastest-growing  range  of  condoms  available  in  the  U.K. 

FREE  INTRODUCTORY  OFFER 
Return  this  advert  with  an  order  for  4  Boxes  or  more  and 
we  will  give  you  one  Box  of  L 'Amor  ABSOLUTELY  FREE 
Fantastic  full  colour  display  material  available 

N.B. — Oiler  applies  to  first  orders  only 
BIG  DISCOUNTS  AVAILABLE  FOR  LARGER  QUANTITIES 


HOW  TO  KEEP  YOUR  SALES  IN  GOOD  CONDITION. 


NTRODUCING 


HE  CREAM  OF 
4  AIR  CONDITIONERS. 


TEEDA  CREAM  HAIR  CONDITIONER 

SALES  OF  TEEDA  HAIR  STRAIGHTENER 

have  more  than  trebled  since  H.  &  T.  Kirby  acquired 
the  product  in  1973. 

NOW  WE'RE  LAUNCHING  TEEDA  CREAM 

HAIR  CONDITIONER:  a  superb  product  which 
changes  limp,  lifeless  hair  into  shining,  beautiful  hair, 
glowing  with  health.  It  costs  a  little  more  -  but 
it  lasts  much  longer.  (Ideal  for  men's  hair  too.) 

NATIONAL  ADVERTISING:  Teeda  Cream  Hair 
|  Conditioner  is  being  backed  by  a  national  advertising 
campaign  in  leading  women's  magazines  -  Vogue, 
Cosmopolitan,  Look  Now,  Honey,  19,  Loving,  Jackie. 

SUPER  BONUS  LAUNCH  OFFER  7  units 

invoiced  as  6  -  your  profit:  82%  on  cost!  (Normal 
price,  110cc  unit,  £2.16  per  six,  ex.  VAT.  Retail  price, 
56p  each,  inc.  VAT.) 

PLACE  YOUR  ORDERS  NOW  direct  from 

your  usual  wholesaler. 

MOT  I^IDDY  Teeda  Division,  Mildenhall.  Bury  St  Edmunds,  Suffolk. 
Ot  I  IXIKDI    Tel:  Mildenhall  (0638)  713227. 
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THERE'S  NO  NEED  TO  RUB  IT  IN 


Algispray  the  spray-on  relief 
for  aches  and  pains  will  be 
nationally  advertised  this  winter 


F°R  *AP,D  REL,cr  , 

RHEUMATIC  PAIN 
.^SCUURPAIN 
LU^BAGO  SCIATICA 

NEURITICRA 


\ 


Algispray  is  a  really  effective 
rubefacient  that  has  this  great 
advantage.  It's  not  a  cream,  or 
lotion,  it's  a  spray. 
Spraying  on  means  there's  no 
need  to  massage.  No  mess.  No 
waste.  No  time  lost  in  getting 
FROM  1  tne  deep-acting  ingredients  to 
work. 

And  all  these  benefits  will  be 
advertised  to  the  millions  of 
rheumatism,  lumbago  and 
fibrositis  sufferers  who  read  the 
SUN  and  SUNDAY  MIRROR  in 
ka  series  of  hard-hitting,  repetitive 
spaces  starting  at  the  end  of 
October. 

There's  no  need  to  rub  in  the 
fact  that  Algispray  could  take 
on  some  of  the  most  tried  and 
true  remedies  you  stock.  And  then 
increase  your  sales  by  quite  a 
margin. 


algispray 


A  product  of  Cullingfords  of 
Chelsea  Ltd. 


GET  IN  TOUCH  WITH  YOUR  WHOLESALER-  FAST 


